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ABSTRACT

The new media theory was appraised with regard to influence of new
media on gate-keeping in television news presentation. The qualitative
method was used to gather and analyse information from primary and
secondary sources, hinged on technological determinism theory and
mediamor phosis, it was observed that new media have influence on gate-
keeping in tel evision news presentation, the key ar eas affected are access,
interactivity, freedom from geographical restriction factors in gate-
keeping in television news presentation and in media generally. Based
on the discussion, it is concluded that the use of new media in television
news presentation asused inlive streaming, liveinteractionsin interviews,
and live presentation of events from any part of the world has set aside
the traditional gate-keeping inherent in analogue broadcast which
makes use of prerecorded items mainly. This confirms the postul ations of
new media theories of technological determinism and mediamorphosis.
The study recommends the expediting of action by Nigeria and other
developing countries toward digitization of broadcasting, training and
preparation of television news presenters for news presentation in the
digital era, review of gate-keeping concept and theory to accommodate
new realities of new media, as well as more researches to develop more
theories of the new media.
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INTRODUCTION
The medialandscape has changed based on information and communication
technol ogiesand theemergence of new media. It isquite evident that developments
intheseareashaveimpacted greetly on masscommunication and journgism practice
theworld over. These developments have been to the benefit of themassmedia
industry, thejournalistsin particular, and the audiencein information gathering,
presentation, dissemination and access. Thereisaradical changein theways of
doing thingsin themedia. For instance, the old information system which was
characterized by dow ana ogue technol ogy hasbeen substituted with new digital
technology (Omego, 2014). Thisdigitisation has brought about many innovations
and possibilities that before now were not feasible. The frontiers of mass
communication have now been extended by what isnow tagged the* new media”’
which had been associated with therevol ution ininformation technol ogy (Adedina,
Adniyi and Bolgi, 2008). Atfirgt, new mediainduded only onlineinformation services,
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cabled television and satellite dishes, but with therise of theinternet and theWorld
Wide Web as platform of choice, new mediahave taken on alarger and further
meaning with greater implicationsfor thetraditional or old massmedia. Today on
the net are newer forms of mediaof mass communication such asblogs, mobile
presentations, streaming video and audio, liveinternet groups such asYahoo groups,
Google groups and the social media. Television has developed from electro
mechanica television of the 1800sand theall dectronictelevison of theearly 1900s
tothecurrent digital, high definition (HDTV). Each new feature has changed the
way mediaprofessionalsand audiencesusetelevision.

Televisionisamajor source of newsintheworld. However, television
news started slowly owing to people dependence on radio for news. When it
eventualy got arted, television newsmostly showed newscasterssitting at adesk
and merely reading asif reading radio newsin front of acamera. Interestingly, the
new digitd, high definitiontelevison (HDTV) coupled with new mediatechnol ogies
and internet deviceshave completely transform television news presentation. The
new mediaand digital technol ogies may influence gatekeeping avery important
processin television news presentation.

Many theorieshavebeenformulated by communication scholars, researchers
and social scientiststo explain the way the mediashould work. Following the
inventionsand breakthrough ininformation and communication technologiesthe
flow of mediacontentsin theformsof newsand other information has been so
overwhel ming that therearose the need to sdl ect from the massinformation, thereby
giving riseto gatekeeping in themassmediagiven thissituation, decisonshaveto
be made regarding what to gather, what to allow into the mediaand what to send
out to the audience. All these, according to McQuail (2004) raise theissues of
content and possiblerestriction on freedom to Publish. Thus, mediaperformance,
theway mediacarry out their chosen or alotted task, brought about the concept of
publicinterest mediapractitioners go about the concept of publicinterest. Media
practitionersgo about their dutiesespecially in news presentation guided by news
vaues, professiondismethica requirementsand notionsof socia and cultura values

Thenew mediatheory ispredicted upon thetechnol ogica developmentsin
information and communication that have given riseto new media. Theoriesare
essential incommunication studiesbecause they hel p usto arti culate assumptions
concerning strategies and targets’. This study, therefore, seeksto examinethe
influence of new mediaon gate-keeping intelevision news presentation withinthe
framework of thenew mediatheory.

History of Television

Thehistory of televisioniscomplex and long comprising thework of numerous
engineersand inventorsin severa countriesover many decadesstarting fromthe
electromechanical televisoninthelate 1800stotheall-electronictelevisoninthe
early 1900s. The beginning of mechanical televisionistraceableto Willoughby
Smith’sdiscovery in 1973 of the photoconductivity of seleniumandtheinventionin
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1884 of ascanning disk by Paul Nipkow and John Baird. Although Nipkow did
not build aworking model of the system, he proposed and patented the first
electromechanical television systemin 1884". Constantine Persky iscredited with
coining theword televisionin apaper read to theinternational Electricity congress
at the International World fair in Parison August 25, 1900. Inthe paper, Perskyi
reviewed theexisting e ectromechanica technol ogies, making referenceto thework
of Nipkow and others. However, L ee de Forest and Arthur Korn among others
made the design of the electromechanical television practical following the
devel opmentsin amplification tube technol ogy in 1907 (Rodman, 2006).

Thefirst demonstration of theinstantaneoustransmission of imageswashby
Georges Rignoux and A. Fournier in Parisin 1909. Several developments,
experimentsand demongtrationsinvolving severa scientist and inventorstook place
andin September 3, 1928, Philo T. Farrnsworth devel oped the dectronictelevision
sufficiently and held ademonstration for the press. A ccording to Rodman (2006)
inventorsin severa countriesincluding England, Japan, and Russia, claimedto have
comeup withtheideaof eectronictel evis on contemporaneoudy with Farnsworth,
an American. Cable and satellite television were devel oped in the 1970sand this
allowed for more channels. Over the years audiencesviewing pleasure had been
enhanced with deviceslikevideo cassette recorders (V CRs) remotecontrols, TV/
Internet devices, and anew digital high definitiontelevison (HDTV) thatisset to
revolutionizetheindudtry.

Broadcast Television News

Television news started slowly. Tracing the pace of television news broadcast,
Rodman (2006) notesthat after World War 11 many television executivesbelieved
that peoplewould continueto rely onradio for news, and that television would be
used asan entertainment medium. They did not believethat televison newswould
beprofitable, and asaresult he hesitated, held back money and refusedtoinvestin
it. Hesingled out Edward R. Murrow of CBS asone of thefew visionarieswho
brokethe patternintheeffort to maketelevison moveforward.

Initially, dueto thedifficulty in obtaining film of breaking newsevents,
televison newsmostly showed newscasterssitting at adesk and reading theday’s
events, asif merely reading radio newsin front of acamera. Later on, thenetworks
made ded swiththe newsred companiesand beganto show filmwith thelr newscas.
Today, breaking newsare reported with film, thereand livereportsfrom reporters
inevery part of theworld, digital graphicsare used text can be shown on screento
complement thestory, newsbarsand live streaming of eventsarecommon fegtures.
Theseare made possible by new technologies.

New Media

According to the PC Magazine, online encyclopediacited in Asak and Ohiagu
(2013) new mediarefersto theform of communicating in thedigital world, which
includes publishing on viadesktop and | aptop computers, smart phones, tabl ets
and so on the concept that new methods of commuting inthedigital world alow
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small groupsof peopleto congregate online and share sell and swap goods and
information. It also alowsmore peopleto haveavoicein their community andin
theworldingenerd. Thislast definition makesreferencesto sociad mediawhilethe
first definitionrelaesespecialy toadigita convergence. ToAsak and Ohiagu (2013),
New MediaTechnology isdigital Technology applied to communication or mass
communication. I nternet blogs, news portalsand online news; social medialike
Facebook, YouTue, podcast and webcast, and even the short messaging system
(SMS) aredl new media.

ToAmodu (2007) citedinAdedina, Adeniyi and Bolgji (2008), the new
communication and informati on communication technol ogies can be grouped as
new media. Asnoted earlier, thenew mediawhich mainly refer to computers, smart
phones, ordinary phones etc, make use of channels or applications combined to
really makethe new medianew. M ost technol ogiesdescribed as* new media’ are
digital, often having characteristics of being manipul ated, networkable, dense,
compressibleand interactive. Some examplesaretheinternet, websites, computer
multimedia, video games, CD-Rooms, DV Ds, and Bluerays. New mediadoesnot
includetelevision programs (ana og broadcast) featurefilms, magazines, books, or
paper-based publications— unless they contain technology that enable digital
interactivity. Wikipedia, an onlineencyclopedia, isan example combininginternet
accessibledigital text, imagesand video with Web-links, creative participation of
contributors, interactivefeedback of usersand formation of aparticipant community
of editorsand donorsfor the benefit of non-community readers. Facebook isan
exampleof the social mediamodel, inwhich most usersare also participants.

Oliseh (2011) definesnew mediaas* advancementsof ol d/traditional media
such as radio, television, newspaper, etc. transformed through technol ogical
innovations, digitalization, and convergence’. They are also described as
technological devicesor computer enabled communication technol ogies used for
the acquisition, processing and dissemination of information to aheterogeneous
audienceregardlessof time, space, and distance. Theseincludetheinternet, mobile
phones, digital satellitetechnol ogiesand computersamong others. Yarhere (2008)
notesthat information and communication environment has elementsof both old
and new; the conventional and the sophisticated; theanalogue and thedigital.

Theconventiond or old mediaincludeanad ogueAmplitudemodulation (AM)
and Frequency modulation (FM) radio, Very highfrequency (VHF) and Ultrahigh
frequency (UHF) television, the print media, video, cinema, and indigenous
communication media. Thedigital or new mediacover mobile phones, personal
computer, theinternet, email, imaging technology digital audio video and digital
broadcast, even cabletelevision. Nwabueze C. D. and Nwabueze C. (2008) see
the new communication technologies or new media as all forms of modern
technol ogieswhich facilitate the gathering, processing, storage and retrieval of
communication content or messagein new ways. Okpoko (2010) points out that
the internet has become avast and growing global network that people useto
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converse, debate, mest, teach, learn, buy and sdll, and sharevirtually every type of
informationimaginable. Theinternet offersopportunitiesfor two-way and horizonta
communication opening up new, non-traditional communication channels. Defining
new media, Ndonye (2014) states:
New media refers to those digital media that are interactive,
incorporate two-way communication, and involve some form of
computing; it also refers to on-demand access to content anytime,
anywhere, or any digital device as well as interactive user
feedback, creative and participative. Another aspect of new
media is the real-time generation of new unregulated content.
Most technologies described as new media have characteristics
of being manipulated, networkable, comprehensive and
interactive.

The Concept of Gate-keeping

Although gate-keeping had been applied by mediapractitionerssnce 1940sfollowing

sometechnologica inventions, thetermwasfirst used by Kurt Lwein, anAugtrdian

Psychol ogist (Anagtom, Onabojo and Osifeso, 2008). Gate-keeping wasnot used

by Kurt Lewintorefer to the process of selecting mediacontent, but he appliedit

todecisononfamiliesfood consumption duringworldwar 11. Theterm gatekeeping
wasfirg gppliedin communication by David White, ajourndism professor & Boston

Universty, in 1950 when helooked at thefactorsan editor takesinto consideration

when deciding which newswill makethe paper and whichwill not (Rjwilmg, 2014).

Due to the pioneering effort by White at conceptualizing gate-keeping in

communication, several scholars and researchers have come up with various

definition of theterm. Folarin (2002) definesgate-keeping asthe processof deciding
and selecting what to transmit to the audience.

Gate-kegpingisdefined by Barzila —Nahon (2009) as* the processthrough
whichinformationisfiltered for dissemination, whether for publication, broadcasting,
internet or some other mode of communication”. Gate-keeping isaprocess by
which information goes through to the public by radio, TV or newspapers.
According to Shoemaker and VVos (2009) gate-keeping isthe process of culling
and crafting countless bitsof information into thelimited number of messagesthat
reach peopleevery day, anditisthe centre of themedia srolein modern publiclife.
They notethat thisprocess determine not only whichinformation is selected, but
also what the content and nature of the messages, such asnews, will be. Defleur,
Melvinand Defleur, Margaret (2009) in highlighting the basicsfor gate-keeping
submit thet:

1 Inexercisngits” survelllance’ function, every newsmediumhad very large
number of storiesbrought toitsdaily by reporters, wire services, and a
variety of other sources.

2. Dueto anumber of practica condderations, only alimited amount of time
or spaceisavailablein any medium for itsaudience. Theremaining space
must be devoted to advertising and other content.
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3. Withinany newsorganization, thereexistsanews perspective, asubculture
that includesacomplex set of criteriafor judging aparticular newsstory —
criteriabased on economic needs of the medium, organizational policy,
definitionsof newsworthiness, conceptionsof thenatureof relevant audience,
and beliefsabout fourth estate obligations of journaism.

4. Thisnews perspective anditscomplex criteriaare used by editors, news
directors, and other personnel who select alimited number of newsstories
for presentation to the public and encode them in ways such that the
requirements of themedium and taste of theaudienceare met.

5. Therefore, personnel in news organi zation becomes gatekeepers, letting
somestoriespassthrough the system but keeping othersout, thuslimiting,
controlling, and shaping the public’sknowledge of thetotality of actual
event occurringinredlity.

Salcito (2014) defines gate-keeping asasystem of rules, editoria checks
and other verification processes. This according to him became important to
journalism ethicswith therise of the modern newspaper in thelate 19th century,
when papersadvertise claim of their objective and factual newsreporting. Inthis
context, gate keeping became anorm of responsiblereporting, whereeditorsand
journalist checked their reportsfor facts and balance. Only by the mid 1990s,
when concernsarose about mediapower and concentration did analystsbeginto
seegate keeping aspotentially harmful tojournalismand to democracy.

Factor sthat influence Gate-keeping
Following thetechnologica inventionintheearly part of the 20th century, whichled
to the emergence of faster waysof gathering news, massmediaorganisationshave
been faced with making decision regarding what will makethe mediacontent. There
are systemsof rulesand criteriathat help editorsand reporters determine what
should be allowed and what should not be allowed into the massmedia
Thefactorsthat influence gate-keeping are both interna and external. The
factorswhich can be considered asinternal in the gate-keeping processinclude
organization policy, timetested news elements or news determinants, the ethical
principlesof truth, objectivity, accuracy, fairnessand bal ance, persona disposition
of thecommunication professional, professiond ethicsand nature of themedia.
Newsvalues/newsworthiness, according to O’ Shaughnessy and Stadler
(2005), are a set of values and priority, which have come to be accepted by
journalistsascommon senseinwhat isregarded asimportant to bereported. They
outline the news values or the features of a story that make it valuable and
newsworthy toincludecaamity, proximity, celebrity (prominence), novelty, enormity
or severity of impact relevance and visual appeal. These account for why the
Australian media one person dying in a shark attack in Australiais far more
newsworthy than ahundred peopledying of cholerain West Africa. Deciding on
newsto be covered or reported callsfor newsjudgment on the part of reporters
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and editors. Thisaccording to Scanlan (2000) is*“theability to recognize and report
news of interest and importanceto an audience” . In making decisionsin gate-
keeping other factors isolated by Asemah (2010) which are internal include
ownership pattern, timing, management policy, editor’s perception of redlity, legal
considerations, views held by the editor, and ideol ogical perspectivesof owner,
editor and reporters.

New Technologies

The emergence and application of the new information and communication
technol ogieshave serioudy impacted upon the news mediaand thelong cherished,
time-tested gate-keeping theory. Salcito (2014) questionswhether with the advent
of theinternet, information flow hasbeen freefrom gatekeepersof mainstream new
media, or whether news has become compromised, barely distinguishablefrom
rumour and gossip. Basically, the news mediagate-keeping roleused to dictate the
newsworthinessof an event intermsof itsimportance and validity. However, the
riseof theinternet hasleft the gatekeepersguarding their gatewhiletherest of the
wall crumblesaway. Sincethe newsmediacan no longer determinewhat reaches
the public sphere, thetask of gate-keeping has become more methodol ogical and
analyticd, stressing theverification of factsand therdiability of sources.

With web 2.0, users have come to play a great role in producing and
redistributing online newsitemsviaonline social networks such astwitter and
Facebook. Shoemaker and VVos (2011) view theories such practice as* audience
gate keeping”. According to them audience gate keeping isthe processin which
userspasslong already available newsitemsand comment onthem based onthe
usersown st of criteriaabout the newsworthiness. Kwon, Agrawe and Rao (2012)
found that reprocessed newsitems by user-generated content websites, or social
mediaare morefrequently adopted by Twitter usersthanthedirect newsitem from
traditional massmediaorganisations, confirming theempowering roleof ordinary
onlineusersin retelling the redistributing news agendasto networked publics.

Adedina, Adeniyi and Balji (2008) seethefrontiersof masscommunication
as having been extended by the new media, limiting the power of control by the
ownersof themedium of massmedia. Thiselimination of control hasalso brought
about lack of gate-keeping. Ijeh (2008) confirmsthat technology hasatered the
waysthat newsisgathered and processed. Thus, Oyero (2007) citedin [jeh (2008)
affirmsthisbecausethereisno gate-keeping mechanism that allowsfor editing,
verification of factsand establishment of accuracy beforetheinformationisposted.
Presently, as the publisher, reporter and editor of the blog
nextorientation@wordpress.com, | canwake up and publishwhatever | fed like
publishing without anybody editing my storiesand articlesfor objectivity, accuracy,
truth, fairnessand balance. | antheonly onekeeping thegateswhich | can openor
closeall mysaf. Asak and Ohiagu (2013) attest to the porous gate-keeping system
or no gate-keeping at al thus:
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Traditional mass media have a number of gatekeepers such as
reporters, editors, sub-editors etc. gatekeepers function as
evaluators of information. Reporters, for example consider the
authenticity and credibility of potential news sources before

using them, and when they do, they sieve out what they believe

should not be part of the news... On the internet, for example,

there are no such gatekeepers. Anyone can write just anything

and post on the Net.

Sourcesof newsor information doinfluencethe gate-keeping process. If
for instance, aprominent and reliable source callsthe editor and reportersand give
themtipsonimportant i ssues, theeditor will assign reporter and preparetoinclude
the news in the medium. Anderson, Petersen and David (2005) point out that
journalists’ usefo sourcesisshaped by avariety of factors, including professiona
and pragmatic demands, existing knowledge of anissue, the existence of contacts
inthefidd, and commercid pressures, they add thet part of the professond orientetion
of journdigsisto cultivate” credible’, “trustworthy” and“legitimate’ sourcesinthe
fieldinorder to safeguardtheir reportorid integrity. Inpractice, journaistsobtain
materialsfrom arange of sourcesincluding pressreleases, press conferences,
information and public relations officers, professiona society meetings, scientific
journalsandinterviews. Journdists, however, dueto time constraint and meansor
expertiseto seek independent verification of factsthey overly rely on prepackaged
information over which they havelittle control. Since many storiesare source
generated, the sources package newsitemsfor journaiststhereby amost taking
over the gate-keeping functionfromthejourndidts.

New Media and Television News Presentation

Asnoted earlier, television hasdevel oped from electromechanica television of the
1800sand theall —electronic television of theearly 1900sto the current digital,
highdefinitiontdlevison (HDTV). Initialy televison newscastersmerdly presented
newssitting a adesk and reading the day’ snewsjust liketheradio news presenter,
the only differencebeing that the reading wasdoneinfront of acamera. Thenews
had no accompanying filmsand photographs had to be processed and posted from
faraway places. Newsabout countries, eventsin some countries, personditiesand
issueswere supplemented with maps of the affected countries, still photographs of
leading figuresin the countriesand ana ogue, manually produced graphics.

In most cases, newsitemswere delayed due to communication problems
during the preva ence of anal ogue communication with theinability to send videos
and textsexcept by posting hard copies. Further, therewere no live broadcasts of
news without the cumbersome use of outside broadcast van equipped with
recording, processing and transmitting equipment. Tel evision stations could not
procure enough outs de broadcasting vansto cover eventslive, andin Nigeria, part
formtheNigeriaTdevisonAuthority (NTA) nationa station, the State stationsand
other state owned television stations had no outsi de broadcast equi pment.
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Today, with new media made possible by developments in information and
communication technol ogies, tel evis on news presentati on has been revol utionized.
Digitization of broadcasting hasbecome aglobal trend and many countrieshave
aready started digital broadcasting. Digitization isthe switching from anal ogueto
digital technology for better efficiency (Tsebee, 2014). Digitization of broadcasting
iscomplemented by digita, high definitiontelevison (HDTV) that functionsmore
likeacomputer with internet connectivity and ability toreceivedigital signassuch
astexts, video, voice and graphics. Specifically, new mediahavetransformed
televison newspresentationinthefollowingways:

LiveSreaming: Streaming refersto audio or video delivered over theinternet. It
iscalled streaming because the sound and picturedataflow inadigital stream from
aserver totheteevision withinternet facility ready to view inreal timewithout
having to download all content before presenting to viewers(Ajayi, 2014). With
this, livereportage of eventsismade easier and presenterssimply join reporters
who report live from the scene of eventsor incidents. Thisisvery common on
CNN, BBC, Aljazeeraand other tel evision stationsin the devel oped countries.

I nteractive Features: Today, it iscommon to see news presenters on CNN,
BBC, and other digitized television turn and interview sourceswho appear on other
screenswithinthestudio. Thisismade possbleby using web conferencing, Webinars
and voiceover internet protocol (V OIP) such asskype.

Web conferencing: Thisisalso caled video conferencing and refersto conducting
face-to-faceinteractivemesatingsor interviewsviatheinternet with peoplein different
locations.

Webinars: AccordingtoAjayi (2014), thesearesmilar toweb conferencing but is
limited interaction involving apresenter and asourcein aquestion and answer
sessi on between thetwo.

Voiceover internal protocol (VOIP): Voiceover internet protocol such asskype
Googletalk alowsoneto makevoiceand video callsand appear onteevisonlive
toreport or contributeto issues using mobile devicesfrom any part of theworld.

Digital Image (Digital Graphics): Theterm refersto any image (visual still
representations) that is created by an electronic means and can be viewed and
manipulated asdigital dataon adigital device (Ajayi, 2014). Examplesof digita
imagesgenerdly include; photographs, drawings, lineart, graphs, diagrams, numbers,
symbols, designs, maps, and graphicsstored in aspecific digital datafileformat.
What used to bevery difficultinthe early daysof television news preparation has
been smplified by digita technology. Imagescan besent directly totelevisonstudios
to be used by newspresentersfrom anywherein theworldinstantly; whether reports
usegraphicsthat makethe presentation easy and enjoyableto the audience.

Text-Video-Voice-Photograph Combination: During television news
presentation news presentation, it isnow possibleto use acombination of text,
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video and voice and photographs at the sametimeto present aparticular story.
Thisisdonevery often on CNN, BBC and Aljazeera.

New Media and Gate-keeping in Television News Presentation
The concept of gate-keeping as seen earlier presupposes sel ection and decision
regarding what should beallowed into the newsand what should be kept out. But
the benefitsandimplicationsof thenew mediasuch aslive streaming of events, live
reporting, theinteractive features of web conferencing, webinar Skype, digital
graphics and text-video-voice combination have seriousimplications on gate-
keeping. Inwhat hetermsmadaiatise” Liveness’ Cottle (2005) says

Live talk, in contrast to pre-scripted and edited talk, has the

capacity to generate revealing, sometimes dramatic, exchanges

and impromptu remarks. A live televised interview, for example,

has an integral wholeness and dynamics that can generate

tension and prompt verbal virtuosity as the protagonists engage

each other, get to the hart of the issue and/or produce apparent

evasion... there is often an unpredictable quality and dramatic

potential within live televised encounters and this contain risk

as well as opportunities in the public elaboration of contending

pints of view.
Fromtheforegoing, itisclear that inlivetelevision newsinterview or any live
streaming in television, news presentation infringes upon gate-keeping asthe
presentersand editors cannot sel ect and edit whatever the source or interviewee
says. The presenter can only control thethemeor focusof thedissension to prevent
digressions, but cannot control, intermsof editing, what issaid. McNair (2005)
corroboratesinfluences of new mediaontelevision news presentation ashe asserts
that therateof flow of information, theimmediacy and unpredictability of the content
doesnot giveroom for selection and control of what entersand flowsthrough the
television news. Thereliance on expertsand sometrusted and credible sources
who are usually featured livein interview or interactive sessions during news
presentation with packaged information a so influence gate-keeping function by the
journdigsintelevison newspresentation.

METHOD
Thisstudy ispurely qualitative, and theinformation gathered wasused analytically.
It began with secondary research of textsand articlesto support the study and then
direct observationsof television channelssuchasCNN, BBC, andAljazeerawere
done.

New MediaTheory: In considering theinfluence of new mediaon gate-keeping
intelevison news presentation, two new mediatheories, technologica determinism
theory and metamorphosisare apprai sed:

Technological Determinism: Thistheory wasformulated by Marshal Mcluhand
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in1964. Thebasi c premise of thistheory isthat mediabring new perceptua habits
of their technol ogiesto create new environments. Thetheory statesthat technology,
especially, themedia, decisively shape how individua sthink, feel and act and how
societies organize themseal ves and operate. Very importantly, thetheory statesaso
that the medium determinesthe content of communication. Thetheory postulates
that the medium hasthe power to manipul ate our perception of theworld, asmass
communication has become the dominant form of interaction (Asemah, 2011).
Theremayne (1997) cited in Anaeto, Onabojo and Osifeso (2008) submitsthat
“McLuhan’scentral notion that the medium in the message can be applied tothe
internet or to particular formsof the World Wide Web, such asonlinenewssites’.
Also applicableto today’s mass mediaenvironment and reality ishisideaof the
“global village”,, in which e ectronic communication would break down barriers
such astimeand distance, encountered with traditional massmedia

Mediamorphosis. This theory was propounded by Roger Fidler in 1997.
Mediamorphosisaccording to Fidler (1997) cited inAnato, Onabajo and Osifeso
isthetransformation of communication media, usudly brought about by the complex
interplay of perceived needs, competitiveand political pressures, and social and
technological innovations. Themajor assumptionsof thistheory arethat existing
mediaare mixed and repurposed into new forms. Also, mediadevel opment today
isthe convergenceof different mediaindustriesand digital technology to produce
multimedia. Additionally, new media technology has changed the flow of
communicationfromalinear to athreedimensiond form of information. Thus, mass
mediagrow from oneway communication toincorporateinteractivecommunication,
and interactivity, according to Hoggat (1999) all owsfeedback to enter the system
at every stage of the communication process, from acquiring and processing to
goring and distributing.

TheNew M ediaTheory within the Context of | nfluence of New M ediaon
Gate-keeping in Television News Presentation

From thediscussion sofar it isquite evident that new mediahavetransformed
television newspresentation, whichinturn hasimpacted on society invariousways.

Thepogtulationsof the new mediatheory highlight mediatechnologica changewith
consequencefor the nature of content communicated. The emphasisof the new
mediatheory ison access, interactivity, power and freedom from geographical

restriction on dissemination. Intermsof interactivity postulated inthe new media
theory, thereisvdidity inthesensethat new mediatechnol ogieshavemadeit possble
for news presenterstointeract with sourcesor interviewees. Thisinteractivity raises
theissueof contral. Invariably, the control of flow of information canno longer be
monopolized by journdistsand newspresenters. Theunderlying assumption of the
new mediatheory isthat amediumisnot just an gpplied technology for transmitting
certain symbolic content or linking participantsin some exchange, but also an
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embodiment of a set of socia relations that interact with features of the new
technology. The general institution of massmediahasal so survived asadistinct
element of publicsocid life. The* new dectronicmedid’ canbereviewedinitialy as
an addition to the existing spectrum rather than areplacement, but on the other
hand, we have to consider that digitization and convergence have so much
revolutionary consequences (M cQuali, 2004).

The emergence of new mediatechnol ogiesdoesnot necessarily changeto
role of thetraditional mass mediaand the mediaprofessionals. Thefunctions of
gate-keeping, editoria intervention and validation of authorship remain and will
continueto becalled for in an age of abundance and diversity of forms. Inlinewith
new mediatheorieshighlightedinthisstudy, thereisacontinualy decressing sengtivity
to distance as well as to cost and continually increasing speed; volume and
interactivity incommunication that reflect in televis on news presentation. McQuail
(2004) affirmsthat thereisaninfluential school of communication technology
determinism that has posited significant consequencesfor the nature of content
communicated, for theeffectsproduced, and therelationshipsestablished asarising
from dominant forms of technology of the day. Thisthesis, McQuail adds, was
developedfirst inrelation to printing, and then extended to consider broadcast
television, and it makes much sense to consider the case of communication
technologiesthat arein several respectsnovel.

Rogers (1986) cited in McQuail (2004) and described as a “ soft
technol ogical determinit, identifiesthreecrucial featuresof thenew technology in
termsof (1) their interactivity, (2) their individualized demassified natureand (3) the
asynchronous nature of the new communi cation systems, meaning thereare no
longer time-bound. Intermsof gate-keeping asapplicableinteractivity and access
isno longer monopolizedin such away that the content and flow of information can
beeasily controlled. The characteristics of the new medianoted inthe new media
theoriesfreethem fromwhat McQuail (2004) callsgeographical restriction on
dissemination.

According to Holmes(2012), dthough the practice of theorizing new media
hasahistory aslong ascommunication studiesitsalf, theturnto new mediatheory
only formalized itsalf inthe 1990s. Theacce erated diffusion of digital mediafrom
telecommuni cationsand i nformation technol ogy sector inthe 1990shas|ed media
and communication studiesto bedefined by new objectsof investigation. Theefforts
of a conceptualizing new mediatheory is ongoing. However, one of thefirst
postul ators of new mediatheory was Marsha Mcluhan. Hisformulationsinthe
1950s were to become prophetic for internet rent utopias in the 1990s, who
proclaimed that M cluhan’ stime had findly arrived with theinception of instantaneous
information provided by theinternet. M cluhan made observations about media
globdization (theglobd villageand convergney) and therel ationship between media
As stated by Littlejohn and Foss (2008), in 1990, Mark Poster published his
landmark book, “ The Second MediaAge”, thisheralded anew periodinwhich
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interactivetechnol ogiesand network communion, particularly theinternet, would
transform society. They notethat theideaof the second mediaagesignaled important
changesinmediatheory. For once, itloosened the concept of “ medid’ form primarily
“mass’ communicaiontoavariety of mediaranging fromvery broad to quitepersond
in scope. Second, the concept drew attention to new formsof mediausethat could
rangefromindividuaizedinformation and knowledgeacquistiontointeraction. Third,
the theses of the second media age brought medium theory from their relative
obscurity of the 1960sto renewed popularity inthe 1990s and beyond. The power
of themediain and of themsal vescame back into focus, including arenewed interest
in characteristicsof dissemination and broadcast media

McQuiail (2004) aversthat the general differencesbetween new and old
mediacan beappreciatedinmoredetail if weconsder themainrolesand rdaionship
that arefound within thetraditional mediaingtitution, especially those concerned
with authorship (and performance), publication, production and distribution, and
reception. In brief, themainimplicationsareasfollows:

For authors: thereismore opportunity to become author, if posting on

theinternet and desk-top publishing and similar autonomousactscountsas

publication.

For publishers: therole continues but has become more ambiguousfor
the samereasonsthat gpply to authors. Until now, apublisher wastypicaly
abusinessfirm or anon-profit publicinstitution. The new mediaopen up
aternativeformsof publication and present opportunitiesand challenges
for traditiona publishing. Early indicationsarethat thelater isquite capable
of adapting to the changed situation and of embracing new technol ogical
possihilities. Theroledoesnot essentially change. Thefunctionsof gate-
keeping, editorship intervention and validation of authorship remain and
will continueto becaledfor inan ageof abundanceand diversity of forms.
Thefirst mediaagewas said to be characterized by (1) centralized production
(onetomany); (2) one-way communication (3) statecontrol, for the most part;
(4) thereproduction of socia stratification and inequality throughthe media; (5)
fragmented massaudience, and (6) the shaping of socia consciousness. The second
(1) decentralize; (2) two-way; (3) beyond state control (4) democratizing, (5)
promoting individua consciousnessand (6) individualy oriented.

Thereare perhapstwo dominant viewsof thedifferencesbetween thefirst
mediaage, with itsemphasis on broadcast, and the second with itsemphasison
networksthese arethe socid interaction approach. The socid interaction approach
distinguishesmediain termsof how closethey cometo themodel of face-to-face
interaction. Older forms of broadcast — oriented media are said to emphasis
transmission of information, whichreducesthe possibility of interaction. Suchmedia
arethought of primarily asinformation and therefore, mediateredlity for theconsumer.
New mediain contrast, are moreinteractive and create new sense of personaized
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communication. Production and distribution rolesaretoo diverseand fundamental
changesaretaking place. The convergence processtendsto abolish many existing
functionsand digtinctions. Ditribution of massmediawasorganized to solveproblems
created by space and time barriers so asto deliver large amount of information
physicaly indispersed placesat about thesametime. Asto theaudiencerole, there
arealargepossihilitiesof change, especialy inthedirection of greater autonomy
and equdlity inrelationto sourcesand suppliers. The audience member isnolonger
really part of amass, but iseither amember of aself-chosen network or special
publicorisandindividua. Inaddition, the balance of audienceactivity shiftsfrom
reception to searching, consulting and interacting.

TheMain Issuesfor New Media Theory

McQuail (2004) identifiesthe mainissuesof new mediatheory to include power,
ownership, access, integration and identity. In respect of power, itisdifficult to
locatethe new mediain relation to the possession and exercise of power. They are
also not clearly identified interms of ownership, nor are access monopolizedin
such away that the content and flow of information can be easily controlled.
Communication doesnot flow in apredominantly vertical or centralized pattern
fromthe“top” or the* centre” of society; accessiswidely available as sender,
receiver and spectator are particular in someexchange of network. Itisnot possible
and makeslittle senseto characterize or quantify the predominant “ contents” of
new media. The characteristics of new mediafreethem from the geographical
restriction on dissemination and thus open up alternative basesfor identification
and network formation.

CONCLUSIONAND RECOMMENDATIONS

Thiswork examined theinfluence of new mediaon gate-keepingintelevisonnews
presentation within the context of the new mediatheory. The discussion covered
the history of television, broadcast television news, new mediaand television news
presentation, new mediaand gate-keeping, new mediatheories, and the appraisa
of thenew mediatheory intermsof gate-keeping intelevision news presentation.

Thetheories of technological determinism and mediamorphorsiswere used to
examine the gate-keeping functions as enunciated by the gate-keeping theory,
particularly intelevision newspresentation. Thekey areasthat the paper pinpointed
intelevision newspresentation wereaccess, interactivity, freedomfromgeographica
restriction and speed. Thesefactorsaffect the control and selection of content, the
key factorsin gate-keeping in television news. Based on the abovediscussion, it
can safely be concluded that one of the new medianumerousinfluence on gate-
keeping in television news presentation is a digitalized broadcast television
environment. Thisisbecauseinteractivity, Speed, real timeaccessand elimination
of geographical redtriction areonly possibleindigital broadcasting. Theuseof new
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mediaintelevision newspresentation for live streaming, liveinterviewsof sources,
live presentation of eventsfrom any part of theworld has set asidethetraditional
gate-keeping inherent in pre-recorded interviewsand programmes. | n recorded
interviewsand programmes, thereporters, editsand presenter can edit any broadcast
item before presentation. These confirm the postulations of the theories of
technological determinism and mediamorphorsis. Based onthediscussioninthis
work, thefollowing recommendationsare made;

I. Sincetheuseof new mediaintelevison broadcasting dependsondigitization,
Nigeriaand other African and third world countriesshould expedite action
onthe 2015 Internationa Telecommunication Union switch over deadline
from analogueto digital broadcast.

. Television news presentersin Nigeriaand other devel oping countriesthat
areyet to switch over from analogueto digital broadcasting should be
trained and prepared for news presentationinthedigital era.

il The gate keeping concept and theory should bereviewed to reflect the
current reglities occasi oned by new mediatechnologies.

(VA Moreresearches should be embarked upon with viewsto devel oping more
theoriesof thenew media. Such theorieswill help explainthechangingand
unfolding trendsin new media
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