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ABSTRACT

Survey research method isadopted in this study to determine theinfluence
of publishers reputation on users satisfaction with information
resources in university libraries in South-South zone of Nigeria. The
population of this study consisted of 83 library staff and 7426 lecturers
in the 11 university librariesin the zone during the 2012/2013 academic
session. A sample of 36 library staff and 4627 lecturers from 6 of the 13
government-owned universitiesin the zoneisused. Publishers’ Reputation
and Users' Satisfaction with Information Resources (PRUSIRQ)
guestionnaire is used to collect data. Means and standard deviations
were used in answering the research questions while the hypothesis was
tested using t-Test in 1BM SPSSfor Window version 20 at p = 0.05 level of
significance. The findings reveal that there was significant influence of
publishers’ reputation on users' satisfaction with information resour ces.
The inference is that this variable publishers' reputation has a strong
influence on users’ satisfaction with information resources in university
librariesin the South-South zone of Nigeria. Itisthereforerecommended
among others that librarians should take cognizance of the variable,
publishers’ reputation when acquiring information resources for the
libraries.

Keywords: Publishers’ Reputation; Users Satisfaction; Information
Resources, University library

INTRODUCTION
Theuniversity libraries are mandated to support their parentsingtitutionsinthe
dischargeof their functions of teaching, research and community service. Itison
thisbasisthereforethat Aguolu (1996) notesthat university libraries, being anintegra
academic part of theunivergties, generally emerged s multaneoudy with thelr parent
institutions. In other words, there are as many university librariesasthere are
universitiesto serveteaching and research needs of sudentsand staff. Theobjectives
of theseuniversity librariescan only beachieved by the selection and acquisition of
relevant information resourcesthat are built around the courses offered in the
ingtitution (Edokaand Okafor, 2002), so asto satisfy the professiona requirements
of their users. According toAina(2004), alibrary hasachieved itsmandate when
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itsusers are satisfied with the services offered them. The quality of alibrary’s
information sources has been identified as one of theyardsticksfor measuring the
library users satisfaction of library services(Ologbonsaiye, 1994). The concept of
user satisfaction asasurrogate of system successisbased on Cyart and March’'s
suggestion cited in James, Thog and Yap (1996), who posit that the ability of an
information system to meet the needs of itsuserswould reinforce satisfaction, asa
consequence, enhancesusers research and productivity output. Conversdly, if the
sarvicesdo not providethe needed information, theuserswill bedissatisfied, thereby
diminishtheir research and productivity output. Users satisfactionisaproduct of
information satisfaction, whichisaffected by thequality of information resourcesas
attributed to somefactors. Thesefactorsaccording to the collection devel opment
policy of Wayne State University (2003) in no particular order are; authoritativeness
of thepublisher or producer; sgnificanceof thesubject matter; importance/reputation
of theauthor; accuracy of theinformation; potential for known use by patronsand
appearance of thetitleinimportant bibliographies. Haruna (2002) statesthat for
users' satisfaction with information resourcesto be achieved, there should bea
sustained process of collection evauation.

The customers (students, lecturers and researchers) arethe centres of the
university library services. There should therefore be a continuoustracking of
customers needs. Librariansusually usevarious strategiesto determine the needs
of the users and these include: questionnaire, informal discussion, interview,
suggestion box, graffiti and reading list. Surveyshave often been used asadevice
to assess service quaity and user satisfaction. Rapid changesinlibrary servicesand
operations, demands for internal institutional accountability, and assessment
expectationsby externa accrediting agencieslikeNationa UniverstiesCommisson
(NUC) have contributed to further devel opment and application of user studies
withinuniversity librariesduring the past decades.

Theresponsbility of library during accreditation cannot be overemphasi zed.
TheNationa UniversitiesCommission (NUC) team considersthequality of the
holdingsand currency of theinformation materialsin stock inthelibrary (NUC,
2012). During the accreditation exercise, if theuniversity library isscored lessthan
70%, but all other componentsare scored 100%; those programmeswill not get
full accreditation. Consequently, the university library isused in eva uating and
scoring academic programmes. Academic worth, intellectual vitality, and
effectivenessof any university depend onthe state of itslibrary (Aguolu, 1984).
Thelibrary hasmuchroleto play in order to ensure that the quality and credible
information resourcesare acquired for the successful accreditation result.

Based on the above premise therefore, there isthe need for aperiodic
evauation of theuniversity libraries so asto determine how well they aremesting
the objectivesfor which they wereestablished. Such an evauation should determine
how well the acquired information resources satisfy the needs of itsusers. The
present study istherefore an attempt to ascertain the influence of publishers
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reputation on users' satisfaction with the acquired information resourcesin the
university librariesin the South-South zone of Nigeria. Theindependent variableis
the coll ection devel opment criterion of publishing reputationwhileusers satisfaction
withtheinformation resourcesin theuniversity librariesin the South-South zone of
Nigeriaisthe dependent variable. Thisstudy isan attempt to assessthe strengths
and weaknesses of information resourcesacquired by university librariesinthe
South-South zone of Nigeria. Gapsand deficienciesareaddressed andfilled through
collection devel opment. Apart from the useful ness of theresultsfor collection
development, itisalso avauabletool in determining theuniversity libraries future
direction. Inthisstudy, users' satisfaction refersto the extent to which the users of
theinformation resourcesin university librariesin the South-South zone of Nigeria
are satisfied with such resourcesin termsof publishers' reputation.

It can be seen that theworksreviewed, dthough significant contributionto
existing body of knowledgein collection development criterion of publishers
reputation of information resourcesand users' satisfaction, failed to cover both
despiteits management importance. Thisisthe gap in knowledge of collection
development that thisstudy intendstofill. To examinetheinfluence of publishers
reputationonusers sdtisfactionwith theinformation resourcesinuniversity libraries
inthe South-South zone of Nigeria. To guidethis study, the question below was
raised: How does publishers’ reputation influence users' satisfaction withthe
information resourcesin university librariesin the South-South zone of Nigeria?
Based onthethe above, the hypothesisbel ow wasformul ated:

H,L:  Mean response score on publishers' reputation does not significantly
influenceusers’ satisfaction with theinformation resourcesin university
librariesin the South-South zone of Nigeria

Publishers Reputation and I nfor mation Resour cesin University Libraries
Publisher isan entity responsiblefor makinginformation resourcesavailable. Itis
no longer newsthat publishersin Nigeriahave resorted to the use of low-grade
materials (e.g., newsprint instead of high grammage wood-free paper) in book
productionwhileeditoria and design proficiency have declined drastically dueto
inadequatetraining facilities (Oyedokun, 2013). Furthermore, there arenow many
instances of books published inthe country, even those produced by some of the
major publishing houses, where pagesare not straight and aresmudged with large
blobsof ink. Also, uneven print density and printimages, barely |legible half-tones,
poor finishing/binding and various other production flaws are now commonin
Nigeria Ifaturoti (1997) earlier positsthat the majority of books producedinthe
country do not meet internationally acceptabl e standardsin physical and visual
quality, or inthe quality of contents. What istheinfluence of these substandard
publishedinformation resourcesonusers satisfactionwith such resources?Nigerian
University libraries (thosein the South-South zoneinclusive) are established to
provideinformation resourcesto meet users' information needs. The purpose of
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theselibrariesthereforewill be defeated if their usersare not satisfied with the
information resourcesthey provide. Will thissituation negatively affect theimage
and quality of university servicesleadingto users' dissatisfaction? Sourcesand
methodsof acquisition of library materialsarevery essential in ensuring that users
obtain the appropriateinformation resourcesthey need. But, when somelibraries
chooseto acquireinformation resourcesthrough book stores/retail ersthey may
runtherisk of getting pirated materialsinstead of origina publishers copy. Thisis
the casewhen university management singlehandedly sdect and acquireinformation
resources. Will the usersbe satisfied with the substandard nature of such resources?
Datafromresearch also show library users’ frudtration, low patronage of university
library information resources as someof thefactorsthat affect information service
delivery in Nigeria(university librariesin the South-South inclusive) and asa
consequence user satisfaction (Phiri, 1996 and Ogunleye, 1997). The question
arising from theseishow can university libraries’ information resourcesyield
satisfactionto library patrons? Besides, the Education Trust Fund (ETF) now
Tertiary Education Trust Fund (TETFund) allocation to each university library in
Nigeriahasrisenfrom 3.5millionin 2001 to 10 millionin 2009 (ETF, 2010).

Thereisno doubt that these fundsif discreetly used will have apositive
effect ontheprovision of information resources needsof theusers. The study was
delimitedtothelibrary gaff of theabovenamed universty librarieswhowereinvolved
in selection and acquisition of information resources and the lecturers (users) of
these universitieswho make use of information resourcesintheuniversity libraries.
Nnedozie (2006) ligsthefactorsthat influencetheacquistion of information resources
asfollows: affordability; authors (inventors') credibility; publishers competence;
currency of material; and desireto stock material sin school subjects. Therdevance
of the contents of abook to topical issuesisalso one of thefactorsthat influence
theacquidtion of thematerid. Thisisinagreement with the collection devel opment
policy of Wayne State University (2003) wherein the salection criteriaamong others
include: authoritativenessof the publisher or producer; significance of the subject
meatter and appearance of thetitleinimportant bibliographies, listsand reviewing
media. Booksare packaged information by publishers. Publishingisnot complete
until what isproduced getsto thelast consumer. Bingley (1970) definespublishing
asachain of activitieswhich takes place between anideain the mind of an author,
and abook ontheshelf inthelibrary or onthetableat home. The publishers mass
production of books createsaselection problem for thelibrarian.

Thereputation of the publisher servesasindispensable shorthand in book
selection. Rarely isthere enough timeto assess each monograph for quality or to
walit for reviewsto appear. Indeed, the publisher’sname often providestheonly
known quality that selectorshaveto usein making thedecision. It had been reported
that the growth ratein publishingin Nigeriaislow when compared with advanced
countrieslike Britain and America. Altbach (1992) saysAfricahasin many ways
falenfurther behindintermsof book development, and thereisnow amgjor crisis
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intermsof both the supply of adequate numbers of booksin schoolsand to the
society and in the devel opment of aviable publishingindustry in most countries.
Thismay beaittributed in away to thefact that most part of theAfrican nationssuch
asNigeriahavevery poor reading culture. Altbach (1992) further lamentstheAfrica's
ugly state of research in publishing. He says*the publishing of booksand other
printed materialshave never received theattention that it deservesfrom devel opment
Specidigts, government authorities, or theresearch community”. Moreso, thereare
no viableuniversity pressesin Nigeriain spiteof itsnumerousuniversities. Efforts
towardsscholarly publishing are not commensuratewith thisgrowth.

Universitiesall over theworld are established to undergo teaching and
research. Such research findingsareto be made publicfor usefar and wide. Most
tertiary booksused inthese schoolsand universitiesarenot locally published. With
the knowledge expl osion, books need to be made available to meet the needs of
the growing populace. Of course, publishing isgood evidence of information
explosion. Researchin librarianship and publishing, like other disciplines, islow.
Sdf publishing iscommon. Lack of fundisnot hel ping matterswith the currency of
modern presseswhileestablished publishersgo mostly for textbooksusableonly in
primary and secondary schools. Phantom writing isa so common whileitsattendant
book launch commonly takesthe place of book distribution.

Assoon asthese publishersbreak even at book launch ceremonies, they
are satisfied with what they have made and seek other opportunities. That isto say
that thereisnoloyalty to theentirechain. Bookshopsfor instance areleft out of the
business. Writing isalso not encouraged. Writers cannot take good advantage of
the situation as electric power supplies cannot be relied on. Access to recent
informationin one'sfield of endeavour islow. A number of writersand scholarsin
publishing and librarianship havelamented lack of funding and other sad toriesin
their research findings (Adesanoye, 1995, Ikara, 2000, Uwal aka, 2000). Lack of
funding and poor power supply equally explains the slow pace of use of the
information and communication technologies (ICT).

Most scholarly publishing haveturned to éectronic publication and thisis
still amirage of practicesin Nigeria. The Editor of the Lagos Journal of Library
and Information Science lamentsthis situation when comparing the situationin
Nigeriato practicesabroad. He said: Increasingly, title change will a so become
necessary to reflect contentsand new directions asthe profession triesto keep
pace with technologica developments. For instance, Journal of American Society
of Information Science (JASIS) has changed to Journal of American Society of
Information Science and Technology (JASIST) (Omekwu, 2003). He addsthat
the Lagos Journal cannot help but keep pace with this new innovation. Lagos
Librarian, according to Omekwu hasa so changedtitleto LagosJournal of Library
and Information Science (LJ'S) (Omekwu, 2003). However, growth achievedin
thisnew direction has not been ascertained. Adesanoye (1995) identifies many
other problemswhich areresponsiblefor this: economic problemsfacing Africaas

Journal of Communication and Culture, Volume 5, Number 3; December 2014 5
ISSN: 2141-2758



acontinent such aspalitical ingtabilities, international debt crises, overpopulation,
mismanagement of resourcesand low pricesfor African exports. He saysthese
factorsaffect university pressessincethey, like other organizations, cannot existin
avacuum. Growth in academic publishing leavesasad experiencefor Africa Most
African countries still do not have the adequate technology for quality book
production and so depend on advanced countriesfor most booksthat haveto be
used inmany tertiary ingtitutions. For comparativecost, itiseasier for Nigeriansto
depend on book importation. Publishingin Nigeriaisnot strong enough to cater for
al areasof knowledge. Theintricaciesrequired for bookson scienceand technology
isstill beyond what Nigerians can cope with. Theimplication of thisis book
importation. The publisher isresponsiblefor thequality and quantity of worksthat
arepublished and for publicizing, marketing and disseminating them.

Popular publishersarethe onesthat build up agood imagefor themselves
based on the quality of works produced. In some cases, publishers send their
catal oguesand announcementstolibrariesto make sdectionsfrom. Thesematerids
arevery useful inidentifying information resourcesfor university libraries. Ifidon
(1997) satesthat thereputation of thepublisher isthe primary featureintheevauation
of indexes and abstracts. For instance, H.W. Wilson Company and University
Microfilms& InformationAccess Company are perhapsthebest known producers
of genera indexes. Anather publisher that hasreputation for scienceand technology
booksisMcGraw-Hill Company basedin Chicago, USA. In Nigeria, Spectrum
Publishing Company hasagood reputation for publicationsinal subjects. However,
lessknown publications could be acquired if the publicationsarerelevant to the
needsof potential users. Nigerian publicationsarelacking inthelibraries because
there are few accredited publishersin the country (Etuk, 2004). The existing
publishersdo not fed that they should belinked with the National Bibliography of
Nigeria(NBN) by Legal Deposit Law andto get their bookslistedinthe NBN for
library awarenessand acquigition. Thishindersthedevel opment of university libraries
inthe South-South zone of Nigeria.

Jordy, McGrath and Rutledge's (1999) articleentitled “ Book review asa
tool for assessing publishers’ reputation” report ontheauthors' effortsto developa
method of using book reviewsto establish thereputationsof publishers. Theauthors
examined the quality of books published by de Gruyter, Greenwood, Doubleday,
University of GeorgiaPress, and LouisanaState University Pressasit isexpressed
in abstractsof book reviewspublishedin theonlineversion of Book Review Digest.
The authors extracted a sample for each publisher from Book Review Digest,
examined the sample, and compared each publisher sampleagainst acontrol sample.
Althoughitistruethat most book reviewsarepostive, therearediscerniblevariations
in how reviewersexpressthemsealvesabout books. Thestudy asolooked at Choice
asasource of book reviews, and briefly examined the rel ationship between price
and quality. Thisstudy addsto theliterature of the use of book reviewsasasdection
tool.
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Librariansand theReputation of the Publisher

Librariansusethereputation of the publisher asaprominent criterioninthesdection
of books. Indeed, sdlection criteriafoundin collection devel opment policy Satements
placethereputation of the publisher high onthelist (Jordy, McGrath and Rutledge,
1999). TheAmerican Library Association (ALA, 1994) itself issued apublication
entitled Evaluating Information: A Basic Checklist that asksthe question: What
isthereputation of the publisher, producer, or distributor?Thisinfersthat The
American Library Association justly and necessarily approvesusing reputation asa
sel ection category. Speciaized studies of selection methodol ogy aso recommend
thereputation of the publisher asaconsideration.

A study by Rutledge and Swindler (1987) cited “ distinguished publisher”
asaprimary bibliographical consideration among other criteriafor the selection of
monographs. Librariansaffirm theimportance of the publisher’sreputation because
they know how much the publisher can add to the quality of a published book,
fromtheinitia selection of manuscriptsto the distribution for externa review, the
provision of editorial suggestions, and copy editing. A meticulous editor can
sgnificantly improveamanuscript in many ways. Okwilagwe (2001) recognizes
the three components of book publishing asbook editing, book design and book
production. Book production is therefore a teamwork whereby a very close
connection exists between the editorial and production requirements.

User stisfaction isdefined asthe sum of auser’sattitudestoward avariety
of factors of management information systems (Bailey and Pearson, 1983). The
quality of informationistypically evaluated by measuring information attributes.
Ologbonsaiye (1994) positsthat the quality of alibrary’sinformation sourceshas
beenidentified asoneof theyardsticksfor measuring thelibrary users’ satisfaction
of library services. Maigari (1985) hasearlier described poor library servicesasa
nationa problem, which heattributed tolack of quality information sources.

Ogunrombi (2004) apprai sesthe status of library information resourcesin
Nigerianunivergty libraries(thoseinthe South-South University librariesinclusve)
basad on theassessment of theNationa UniverstiesCommission (NUC) andreveds
that most universitiesmissed the accreditation because of poor quaity information
resources. Theargument isthat the quality of education and research dependson
thequality of library services, whichinturn dependson thequality of information
resources. Questionsabout how far the entirelibrary resources and services meet
users needsareanswered during library evaluation. Nwalo (1997) defineslibrary
evaluation asthe quantification and comparison withlaid down standards of library
provisonsand services. Lancagter (1978) dso seeslibrary evauation asan evaluion
of user satisfaction, which can be checked at three possiblelevels: effectiveness
eva uation, cost-effectivenesseva uation; and cost-benefit evd uation. Inampleterms,
library evaluationiscarried out to check and balancelibrary activitieswithits
mandate. Thishelpsto see how thelibrary ismeetingitsusers’ needsand what
decisontotakeandthoseto berevised. Thisisthereason why library assessment
has been referred to by some scholarsasamanagement activity.
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PARTICIPANTSAND PROCEDURE

Thedesignfor thisstudy wasadescriptivesurvey. Datawere collected fromlibrarians
andlibrary officerswhowork or had worked in the acquisition unit of theuniversity
librariesunder study. Datawere also collected from |ecturerswho arethe users of
theuniversity librariesunder study. Thisdesignisdeemed appropriate becausethe
variablesare not subjected to manipulation by theresearcher. Thestudy areaisthe
university libraries|ocated in the South-South zone of Nigeria

Thereare six statesin the zone. The study wasrestricted to Federal and
State-owned university librarieshence, theprivateuniversity librariesin thezone
were not considered for the study. Thereare six federal universities, seven State
Universitiesand Fiveprivate Universities. Thefederd universtiesare University of
Beninin Edo State, University of Calabar in CrossRiver State, University of Port
Harcourt in Rivers State, Federal University Otuokein Bayelsa State, Federal
University of Petroleum Resources, Efurrumin DeltaStateand University of Uyo
inAkwalbom State. The State universitiesare Akwalbom State University of
Technology, Uyo; Niger DeltaUniversity, Wilberforceld and, Bayel saState; Cross
River State University of Technology, Calabar; Delta State University, Abraka;
AmbroseAli University, Ekpoma, Edo State; Rivers State University of Science
and Technology, Port Harcourt and IgnatiusAjulu University of Education, Rivers
State, Port Harcourt. Each of theuniversitieshasitsown university library.

Three Federa aswell as State university librarieswere sel ected for the
study. Thesearethelibrariesin University of Calabar, Caabar, University of Port
Harcourt, Port Harcout and University of Uyo, Uyo. Othersarelibrariesin Niger
DdtaUniversty, Wilberforceldand, CrossRiver State University of Technology,
Calabar and Rivers State University of Scienceand Technology, Port Harcourt.
Thelibraries selected for the study are afair representation of other univerisity
librariesin the South-South zone, Nigeria since sources of fundsfor Nigerian
university librariesarethe same (Akinyemi, 2013). The population of thestudy is
made up of lecturersand library staff (librariansand library officersinvolvedinthe
sl ection and acquisition of information resources) inthe South-South zoneof Nigeria
The breakdown ismade up of 7426 lecturersteaching intheuniversitiesasthe
usersof the university librariesand 83 library staff working in the acquisition
departmentsof theuniversity libraries. A sampleof 4627 lecturersand 36 library
staff inthe university were selected for the study. The samplewas sel ected using
multistage sampling technique.

Thesamplefor SectionA concerning Publishers' reputation of information
resourcesconsisted of dl librariansand library officerswho had worked and those
presently workingintheAcquisition unitsof theuniversitiesunder sudy. Theentire
sample of thirty-six (36) library staff was used as the sample size. The target
respondentsfor Section B onusers satisfactionwerethelecturersof theuniversities
under study withasampleof 4627. Asfor thelecturers, thenumerica quotasampling
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method was adopted and asampl e size of three hundred and sixty-eight (368) was
obtained and used. Thissizewasobtained from an arithmetic mean of theresult of
Yaro Yameni’sformula(Baridam, 2001) for samplesizedetermination. Theinstrument
used inthisstudy wasLikert-scaletype of questionnaire. Likert scalesarewidely
used and very common because of easy congiruction, highrdiability, and successful
adaptation to measure many typesof affirmative characteristics (Soncu, 1998).

Theinstrument for datacollectionin thisstudy wasaresearcher designed
questionnaire entitled, ‘ Publishers’ Reputation and Users' Satisfaction with the
Information Resources Questionnaire (PRUSIRQ) that was divided into two
sectionsA and B. Section A presented item statementsof Publishers’ Reputation
considered by librariansin theacquisition of information resources. Therewere5
item statements (for library staff). Section B wasrelated to A and focused on users
satisfaction with 5 item statements (for lecturers). The subjects (library staff and
lecturers) responded to each item on the following response mode: where 5
represented Very High; 4, High; 3, Average; 2, Low; and 1, Very Low. Copiesof
theinstrument weredistributed to library staff and lecturerswith the assistance of
collesguesworkinginthesix university librariesunder study during the2012/2013
academicsession. It should benoted that every questionnairewaspersonaly handed
over and instructions were given to each respondent before completing the
questionnaire. Most respondents complied with the request for immediate
completion and return of theresearch instrument.

The compl eted copies of the questionnaire collected formed the basisfor
dataandysis. Anays sbased on research question wasdone using mean and standard
deviation statistics. Dataandysisbased ontested hypothesiswasdoneusing t-Test
statisticsin Statistical Packagefor the Social Sciences(SPSS). Thisisan aready
prepared programmeinthecompuiter for dataanaysi sused by socid and behaviourd
scientists (Borg and Gall, 1997). Thet-Test statisticsisastatistical application
which permitsthe researcher to measure the differences between samplesand to
make an inference about the popul ation from which they were drawn (Osual a,
2005). Dataobtained from thefield work were structurally arranged in Microsoft
excel and exported to SPSS (IBM SPSS, 2011) for Window version 20 at p =
0.05leve of significance. Thisisthelevel of significance usually preferred by
researchersin thefields of education and social studiesbecause; their researches
involve human beingswho can beinfluenced by severa factorswithin and outside
the research structure (Onwioduokit, 2000).

RESULTSAND DISCUSSION

Table 1 presentsdatafrom responsesby library staff on publishers’ reputation of
information resources. Items 1-5 arethe different statements pertaining to the
variable; publishers reputation under thefivecategoriesof Very High, High, Average,
Low and Very Low. Table 1 further showsthe respondents mean scoresfor the
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items 1-5 statements are consistent ranging from 3.78, (SD 0.68 and 0.65) (the
library acquirespopular titlesasthey are published and thelibrary acquiresrelevant
seriesby reputable publisher) to 4.03, SD 0.83 (thelibrary acquires new editions
of popular publisher’swork to replaceold titles). The mean scores of 3.92 (SD
0.72) and 3.83 (SD 0.68) for therest of theitemsareasshown onthetable. The
mean scorefor each of thefiveitem statementsishigher than the criterion score of
3.00; anindication that theinformation resourcesin the South-South university
libraries are built taking cognizance of the variable, publishers’ reputation of
information resources. Theoveral mean scorefor thefiveitem statementsis3.87
with astandard deviation of 0.11 astable 3indicates.

Table 2 showsdatafrom responsesby lecturerson users satisfactionwith
information resources based on publishers' reputation. Items 1-5 arethedifferent
statements pertaining to the variable; users' satisfaction based on publishers
reputation under thefive categoriesof Very High, High, Average, Low and Very
Low. Table 2 further showsthat the respondentsare consistent in their opinion
about their level of satisfaction with information resources based on publishers
reputation. Thisisindicated by themean vaueswhich rangefrom 2.31 (SD 0.0.35)
t02.95(SD 0.41) for thefollowing 1-5item-statementsof: books published by
reputable publishersinmy areaareavailableinthelibrary; new editionsof popular
publisher’swork inmy fidld areavailableinmy library to replace old titles, popular
tittesinmy fidld areavailableinthelibrary; relevant seriesby reputable publishersin
my field areavailable; and | am satisfied with relevant reviewed titlesin my subject
areainthelibrary respectively. Theoveral mean scorefor thefiveitem statements
is2.58 with astandard deviation of 0.24 asshown ontable 3.

The overall mean score of 2. 58 is an indication that the users of the
information resourcesin the South- South university librariesare unsatisfied with
thoseresourcesbased onthevariable, publishers' reputation of informeation resources.
Ontable 3, the overall mean scorefor publishers reputation 3.87 (SD, 0.11) is
greater than the criterion score of 3.00. Thisindicateshigh level of publishers
reputation of theinformation resourcesintheuniversty librariesin the South-South
zone, Nigeria. Theinferenceisthat university librariesin the South-South zone,
Nigeria highly consider the criterion, publishers’ reputation while acquiring
information resourcesfor thelibraries. Table 3 also showsthat the overall mean
score for users’ satisfaction with information resources based on publishers
reputationis2.58 (SD, 0.24); avauelower thanthecriterion scoreof 3.00. This
inferslow leved of users satisfactionwithinformation resourcesinuniversity libraries
inthe South-South zone of Nigeriabased on publishers' reputation. Thededuction
isthat theusersof theuniversity librariesin the South-South zone, Nigeriaare not
satisfied with theinformation resourcesin thoselibrariesin termsof publishers
reputation. Theoverall mean scoreof 3.87 for publishers' reputationishigher than
theoverall mean scoreof 2.58 for users' satisfaction with information resources.
Thereforepublishers reputationand users satisfactionwith theinformation resources
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inunivergity librariesin the South-South zone of Nigeriaarenot thesame. Ontable
4, thet-test wasrun to determinetheinfluence of publishers reputation onusers

satisfactionwith information resourcesin university librariesin the South-South
zone, Nigeria Table4 showstheinfluence of publishers’ reputation of information
resourceson users satisfaction. The mean and standard deviation scoresof the
respondents’ responseswith regard to theinfluence of publishers' reputationon
users satisfactionwithinformation resourcesin theuniversity librariesin South-
South zone, Nigeriaare presented on table4. Thetable showsthat themean score
for thepublishers reputation is3.87, which isgreater than the criterion score of
3.00. Thisshowsthat librariansin the zone build their library collection taking
cognizanceof thevariable, publishers' reputation. Thetablealso providesthat the
mean scorefor users' satisfactionis2.58, whichislessthan the criterion score of
3.00. Thisreved sthat usersof theuniversity librariesin the South-South zone of
Nigeriaareunsatisfied withthelibraries' information resourcesbased on publishers

reputation. Fromthetable4, thep (sig, 2-tailed) valueis0.00 andislessthanthe
pre-specified dphaleve of 0.05. Theindicationisthat thereissignificant influence
of mean response score of publishers’ reputation on users' satisfaction with the
information resourcesin university librariesin the South-South zone of Nigeria
Accordingtothis, resultsindicate that therewasaglaring influence of publishers

reputationonusers satisfactionwhichwasdgatistically sgnificant { t (402) = 10.863,
p=0.00 < 0.05}. Thet-statistics is 10.863 with 402 degrees of freedom. The
corresponding two-tailed p-valueis0.00, whichislessthan 0.05, the pre-set alpha
level. Therefore, thenull hypothesisisrejected and theconclusionisthat thereisa
significant influence of mean response score of publishers' reputation on users

satisfactionwith theinformation resourcesin universty librariesinthe South-South
zoneof Nigeria.

Inadditiontousing aSg (2-tailed) valueto determinewhether to reject or
retain the null hypothesis, thet-cal culated for publishers’ reputation and users
sati sfaction with information resourcesis 10.863, whilether-critica valueat 0.05
leve of significanceis1.960 at 402 degreesof freedom (df). The t-calculated was
foundto begreater thanthet- critical. Thecaculatedtisstatistically significant at
apha(&) =0.05level of significance, sinceit isgreater thanthecritical valueof t.
Thisinfersthat thereisasgnificant influence of mean response score of publishers
reputation onusers satisfactionwith information resourcesin university librariesin
the South-South zone of Nigeria. It thereforefollowsthat the hypothes sthat mean
response score of publishers' reputation does not significantly influence users
satisfactionwith theinformation resourcesin university librariesinthe South-South
zoneof Nigeriaisreected. Therefore, mean response scoreon publishers' reputation
sgnificantly influencesusers satisfactionwith theinformation resourcesinuniversity
librariesinthe South-South zone of Nigeria(P< 0.05). Thereisasgnificant influence
of publishers reputationonusers satisfactionwithinformation resources. Thisresult
infersthat there existsasignificant influence of publishers’ reputation on users
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satisfaction with information resourcesin university librariesin the South-South
zoneof Nigeria. Users satisfaction isinfluenced/enhanced by publishers reputation
of theinformation resources. Librarians use the reputation of the publisher asa
prominent criterion in the selection of books. Indeed, selection criteriafoundin
collection devel opment policy statementsplacethe reputation of the publisher high
onthelist (Jordy, McGrath and Rutledge, 1999). Thisisin conformity with the
AmericanLibrary Association (ALA, 1994) itself whichissued apublication entitled:
Evaluating Information: A Basic Checklist, that asksthe question: What isthe
reputation of the publisher, producer, or distributor? Specidized studiesof selection
methodol ogy &l so recommend thereputation of the publisher asaconsideration. A
study by Rutledgeand Swindler (1987) cited “ distinguished publisher” asaprimary
bibliographical consideration among other criteriafor the selection of monographs.
Librariansaffirm theimportance of the publisher’ sreputation because they know
how much the publisher can add to the quality of apublished book, fromtheinitial
selection of manuscriptsto the distribution for external review, the provision of
editorid suggestions, and copy editing. A meticulouseditor can sgnificantly improve
amanuscript in many ways. Thereputation of the publisher servesasindispensable
shorthand in book selection.

Table 1: Means and Standard Deviations of Responses by the Library Staff on Publishers’
Reputation of the Information Resourcesin University Librariesunder Study (N = 36)

Publishers Reputation Categories Total Mean  Sd
of thelnformation Resour ces Score () Dev
® @ 6 @ @ (SD)

The reputation of the publisher Freq 12 12 9 3 0

is a factor when library 141 3.92 0.72

acquires books Score 60 48 27 6 0

The library acquires new editions Freq 15 10 8 3 0

of popular publisher’'s work to 145 4.03 0.83

replace old titles Score 75 40 24 6 0

The library acquires popular Freq 7 17 9 3 0

titles as they are published 136 3.78 0.75
Score 35 68 27 6 0

The library acquires relevant Freq 10 10 14 2 0

series by reputable publisher 136 3.78 0.65
Score 50 40 42 4 0

The library acquires relevant Freq 9 13 13 1 0

reviewed titles. 138 3.83 0.68

Score 45 52 39 2 0
Note: (5) = Very High, (4) = High, (3) = Average, (2) = Low, (1) = Very Low. Source: Field Survey, 2013

Table 2: Means and Standard Deviations of Responses by the Lecturers on Users' Satisfaction Based
on Publishers' Reputation of the Information Resources in Universities under Study (N = 368)

Publishers Reputation Categories Total Mean Sd
of thelnformation Resour ces G @ ® @ @ Score () Dev
Books published by reputable Freq 27 89 131 80 41
publishersin my area are 1085 2.95 0.41
available in the library Score 135 356 393 160 41
New editions of popular Freq 6 47 146 101 68
publisher’s work in my field are 926 2.52 0.43
available in my library to Score 30 188 438 202 68

replace old titles
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Popular titles in my field Freq 3 86 131 83 65

are available in the library 983 2.67 0.45
Score 15 344 393 166 65

Relevant series by reputable Freq 0 53 143 95 77

publishersin my field 908 2.47 0.44

are available Score 0 212 429 190 77

| am satisfied with relevant Freq 0 48 115 107 98

reviewed titles in my subject 849 231 0.35

areain thelibrary. Score 0 192 345 214 98

Note: (5) = Very High, (4) = High, (3) = Average, (2) = Low, (1) = Very Low. Source: Field Survey, 2013

Table3: Descriptive Statistics of Mean Scores and Standard Deviations of Respondents Concerning
the Influence of Publishers’ Reputation on Users' Satisfaction with Information Resources

Variable M ean Standard Remarks

Score Deviation
Publishers' Reputation 3.87 0.11 High Level of Publishers' Reputation
Users Satisfaction 2.58 0.24 Low Level of Users' Satisfaction

* Criterion Score = 3.00

Mean response score on publishers’ reputation does not significantly influence users' satisfaction with the
information resources in university libraries in the South-South zone of Nigeria (P < 0.05). The test of the
hypothesis is presented on table 4.

Table 4: t-Test Analysis of the Influence of Publishers' Reputation on Users' Satisfaction

with Information Resources
Variable N M ean SD p=Sig t-Statistics t-Critical Remarks
Score Score (2tailed) Calculated

Publishers’
Reputation 36 3.87 0.11
0.00 10.863 1.960 Reject Ho
Users
Satisfaction 368 2.58 0.24
Total N = 404. DF = 404-2= 402 (Level of significance set for this study is 0.05 alpha)

CONCLUSIONAND RECOMMENDATIONS

It can be concluded from thefindings of thisstudy that the acquisition of balanced
information resourcesfor university librarieswill helptheuniverstiesachievether
basi ¢ functions of teaching, research and community service. Theresultsof the
study reveal ed that thereisasignificant influence of the collection devel opment
criterion of publishing reputation onusers' satisfactionwithinformationresourcesin
theuniversity librariesin the South-South zone of Nigeria. Thesaddeningthingin
the case of utilization of book contentsisin the part of the government who so
believesin paper work yet usesnoideain paper to devel op society. A lot of reports
have been written and submitted to government based on itsrequest but none of
theideas put forward by way of recommendationsand thelike aretaken serious.

Sincethestudy ascertained that thereissignificant influence of publishers
reputationonusers satisfaction withinformation resourcesinuniversity librariesin
the South-South zone of Nigeria, it istherefore recommended that librariansshould
take cognizance of the collection devel opment criterion of publisher’sreputation
whenacquiringinformation resourcesfor thelibraries. Theimplication of thisfinding
isthat usersof university librariesin the zonewill get satisfaction from the use of
information resourcestha areba ancedintermsof highly-rated publishers reputation
of such resources. Also, recommendations of this study are carried out in the
procurement of information resources, theusersof theuniversty librarieswill derive
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satisfactionfromtheir use. Similar study should becarried out in other geopolitical
zonesof Nigeria, inorder to have awell-rounded perception of users' satisfaction
withinformation resourcesin university librariesin the South-South zone of Nigeria
Similar research should also be conducted using students asusers.
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