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CORPORATE SOCIAL RESPONSIBILITY AND
FINANCIAL PERFORMANCE OF THE
NIGERIA CONSUMER GOODSSECTOR

C. E. Ezeagba

ABSTRACT

This study adopts an expo facto research design. The aimis to examine the
effect of Corporate Social Responsibility (CSR) on thefinancial performance
of quoted firms in the consumer goods sector in Nigeria. A total of twenty
eight quoted firms in Nigeria stock exchange market under the consumer
goods sector constitute the population, out of which fifteen firms with up-to-
date financial information are selected and analyzed. Data are extracted
from corporate annual reports and accounts of the selected firms for the
period 2012-2015. Data for corporate social responsibility proxy by
environmental expenditures are extracted from the sustainability reports
and firm's financial performance. This is determined by return on assets
(ROA), return on shareholders fund (ROSF), and lastly return on capital
employed (ROCE). In testing the research hypotheses, simple regression
techniques is used. The findings reveal that Corporate Social Responsibility
has significant effect on return on Shareholders' funds and return on capital
employed of quoted firms. Also, Corporate Social Responsibility has a
positive relationship but insignificant impact on return on assets. Based on
the findings, it is recommended that organizations incorporate corporate
social responsibility agenda into their corporate strategy to improve their
financial performance.

Key words: Consumer goods sector, corporate social responsibility,
environmental expenditure, financial performance, return on asset, return
on capital employed.

INTRODUCTION

Corporate Social Responsibility (CSR) smply meansthat companiesin the cause of
dischargingtheir day to day activitiesfor the purpose of profit realization should also
takeinto consideration the effect of their activities on themembersof thesociety in
whichthecompaniesareresding and theenvironmenta sustainability of their operations
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(Shehu, 2015). Itistheduty of corporate organizationsto takeinto consideration, the
interest of customers, employees, shareholdersand communitieset cetra. Thedifficulty
experienced by corporationsin adopting acorporate sustainability planisusudly asa
result of their chosen accounting system, astraditional management accounting systems
fail to captureexternd costs(socid and environmenta costs). A corporate sustainability
initiative can only be successfully implemented when corporations adopt systems
capable of capturing social and environmental costs; whichisanecessary starting
point for the preparation of corporate sustainability reports. Inthisvein, asustainability
accounting framework and practice has been suggested by accounting bodiesand
scholars(IFAC, 2006). The outcome of corporate sustainability accounting practice
isusually theissuance of sustainability reports, as companiesdisclose performance
across (economic, socia and environmental performance areas) the dimensions of
udanability.

Thereislittleprior research evidenceregarding Corporate Social Responsibility
andfinancia performancein Nigeria. Thisstudy focuseson the Nigerian consumer
goodssector using return on shareholders fund (ROSF), return of capital employed
(ROCE) andreturnonasset (ROA) of firmsin Nigeria Therefore, thisstuation leaves
aggnificant gagpin studieson management accounting practicesre ated to environmentd
and social activities. To achievethe objectives of the study, thefollowing hypotheses
areformulated:

H,L:  Corporate Socia Responsihility (proxy for environmental expenditure) does
not significantly affect thereturn on shareholders' fund of consumer goods
firmsinNigeria

H,2  Corporate Socia Responsihility (proxy for environmental expenditure) does

not affect thereturn on capital employed of consumer goodsfirmsin Nigeria

H,3:  Corporate Socia Responsihility (proxy for environmental expenditure) does

not have any impact on return on Asset of consumer goodsfirmsin Nigeria

Corporate Social Responsibility (CSR)

Thisconcept hasreceived varying definitionsfrom prior accounting literatures. The
United Nations Organization (2001) defined CSR asaconcept whereby companies
decidevoluntarily to contributeto abetter society and acleaner environment, or a
concept whereby companiesintegrate social and environmental concernsin their
businessoperationsandintheir interactionwith their stakeholderson avoluntary basis.
Corporate Social Responsibility incorporatesand integratestwo of thethreebuilding
blocksof sustainable devel opment —environment and economics—asthey relateto an
organization’sinterna decision-making. Coopersand Lybrand (1993) explained further
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that an effective CSR should incorporate environmental policiesand objectives, as
well asadetailed plan and an organizationa structureto allocate responsibility for
environmenta performance, proceduresfor environment related activities, procedures
for handling abnormal or emergency Situations, processesfor assessing and auditing
environmental performance, and a mechanism for regular review of the system
components.

Theterm Corporate Socia Responsibility Accountingisoftenreferredto as
environmental accounting or Green Accounting and thesetermsare often usedin place
of sustainability accounting. Animportant function of environmenta accountingisto
bring environmental cost to the attention of corporate stakeholderswho may beable
and motivated toidentify waysof reducing or avoiding those costswhileat the same
timeimproving environmental quality (USEnvironmental Protection Agency, 1995).
Graff, Reiskin, Whiteand Bidwell (1998) develop aframework of someof thedifferent
contextsinwhich environmental accountingisused asshowninfigure 1.

Figure1: Environmental Accounting/Corporate Social Responsibility Framework.

Erwironmental Accounting

Eegion/MNation Firm/Crgatization
(macroeconotmic) (microeconomic)
Natural National Income Financial M anagenal
Resource Arcounting Accounting Arcounting
Accounting {requlated) (Unregulated)
Evdunating Estimating External Internal decision
Resource Stocks GNFGDP Financial making
Feporting

Source: Graff, Reiskin, Whiteand Bidwell (1998)
Fromthefigure 1 above, environmenta accountingisclassifiedintotwo mgor
groups — environmental accounting at the national level and firm level. At the
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macroeconomic or national level, environmental accountingisfurther classifiedinto
environmental natural resource accounting and environmental national income
accounting. At themicroeconomicor firmleve whichistheleve of interest, EA gpplies
to both financia accounting and management accounting. Financid accounting and its
environmental requirements need to be standardized to provide consistent and
comparable information to investors, regulators and other stakeholders, while
management accounting practiceswill dwaysvary widely fromfirmtofirm (Okafor,
Okaro and Egbunike, 2013).

Approachesto Cor porate Social Responsibility Accounting

Therearetwo mgjor approachesto Corporate Socia Responsibility Accounting. These
are(a) physical and (b) monetary approaches.

a. Physical Approach or Physical environmental management accounting
Thephysical approach was suggested by the United Nations (2001) wherea
completeguideto beprepared indicating theavail ableresourceswithinacountry
classified accordingtoitsstateand uses(for instance, agriculture, desert |and).
Depending on thisapproach, the environmental operationsare presentedin
physical terms, the current balance of the resources and the additions and
deductionsfrom that resource. No monetary valueisassigned according to
thisapproach (Ahmed, 2002). The physica approachisvery important to get
physical information about the resources which enables to prepare the
environmentd datisticsandisconsdered thefirst sepinthemonetary gpproach.
Physical environmental management accounting isinformation for interna
management decis onsabout corporateimpactson theenvironment. However,
in contrast to monetary environmental management accounting, itisfocused
on company’simpactson the natural environment and isexpressed intermsof
physica units, suchastonsof carbon dioxideemissions(Schategger and Burritt,
2000). According to Jasch (2002), monetary environmental management
accounting and physical environmental accounting, include external
environmentd reporting (both financid and non-financia) and gpplication aress,
such asenvironmenta management systems, eco-design, cleaner production
and supply chain management. Through this, environmental management
accounting can be an attention-director to encourage managerial decision-
makersto take adifferent look at familiar processesin order to reflect new
priorities. Asaninterna environmental approach, physical environmental
management accounting hasseverd functions(Schategger and Burritt, 2000):
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I. Asatool with acloseand complementary fit to the set of toolsbeing
devel oped to help promote ecol ogically sustainable devel opment.

. Asadecision-support technique concerned with highlight relative
environmentd qudlity.

il Astoadirect andindirect control of environmental consequences.

(VA Asan accountability tool providing aneutral and transparent basefor
internal andindirectly, external communication.

V. Asameasuretool that isanintegral part of environmental measures
such aseco-efficiency.

Monetary Approach or Monetary Environmental Management
Accounting

Themonetary approach emerged dueto thefact that the physical approach
doesnoat fulfill therequirements of the environmental accounting. Monetary
environmental accounting addressesthe environmental aspectsof corporate
activitiesexpressed in themonetary units; it generatesmonetary information
for interna management usesuch aspayment of finesfor breeking environmenta
lawsandinvestment in capital projectsthat improvetheenvironment (Marinova,
Annandale and Philmore, 2006). Monetary environmental management
accounting isan adoption of conventiona management accounting used to
addressenvironmental aspectsof corporateactivities.

Thisal-encompassing tool not only providesthebasisfor mostinternd
management decision but also addressestheissuesof how toidentify, track
and treat costsand revenueincurred asaresult of the corporations impact on
the environment (Schaltegger and Burritt, 2000). M onetary environmental
management accounting contributesto Strategic and operationd planning, acts
asacontrol and accountability device and providesthemain systematic source
of information for decisions about how to achieve desired corporate goal's
(Schaltegger and Burritt, 2000).

The Relationship between Corporate Social Responsibilityand Financial
performance

Environmentaly induced impactson theeconomic system of thecompany areexpressed
inmonetary units(Horngren and Foster 2000). They are, therefore, financid information.
Thisconcernsall impactson past, current or future cash flowsof the company, onits
financial position and on economic results, which are caused by theinfluence of the
company, onitsfinancia position and on concerned environmentally induced financial
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impact—apart of thisinformationis, for example, information on capital costsspent in

connectionwith cleaner production, onlinesfor violating laws on the protection of the

environment, onenvironmentd ligbilities.

It should benoted that when the operating milieu of an organizationisat peace,
it direct effect, al thingsbeing equal, isincreased productivity and profitability. No
organization makesisinan environment that isviolent and restl ess. For the operating
areato beat peace, the organizationitself must play itspart significantly. Thisisdone
by throwingitsweight by meansof devel oping at itsbest theenvironment inwhichit
operates. Thisisthe coreof Corporate Social Responsibility (CSR).

Profitability is often used as a measure to assess the achievements and
performance of the company or asthe basisof assessment measures, such asearnings
per share. Profitability isanindication of the successof an enterprise, athough not all
companiesmake profitsasitsprimary purpose, but it will require effort to maintain
profits (Zaki and Othman, 2011). Profitability ratiosincludereturn on assets(ROA),
net profit margin (NPM), and otherswhich areclear indicatorstofinancia performance.
Therearetwo different conceptionsregarding profitability and thetendency todisclose
voluntary information. First, more profitablefirmsare morelikely to disclose more
whilelessprofitablefirmstend to be more secretive.

A well-runcompany hasincentivesto digtinguishthemsdvesfromlessprofitable
company in order to raise capital onthe best availableterms, oneway to do thisis
through disclosure of Corporate Socia Responsibility. Continuousperformanceisthe
obj ective of any organization because only through performance, are organizations
ableto grow and progress (Gavrea, lliesand Stegerean, 2011). Scholarsoften agree
that corporate performanceisafunction of timeand organizational context. Lebans
and Euske (2006) cited in Gavreaet al. (2011) provide aset of definitionstoillustrate
the concept of organizationa performance:

I. Performanceisdynamic, requiring judgment and interpretation;

. Performance may beillustrated by using acausal model that describeshow
current actionsmay affect futureresults;

il Performance may beunderstood differently depending onthe personinvolved
inthe assessment of the organizationa performance (example, performance
can be understood differently from aperson within the organi zation compared
toonefrom outside);

V. To define the concept of performance is necessary to know its elements
characteristic to each areaof responsibility; and,

V. To report an organization’s performance level, it isnecessary to be ableto
quantify theresults.

This Article is Licensed under Creative Common Attribution @ @ @ @ 6

BY NC =A



International Journal of Accounting Intelligence
ISSN: 2734-293X
Volume 1, Issues 1 - 4; December 2017

Theor etical Framework

Thetheoretical premisefor thisstudy isthe Stakeholder’s Theory, whichisdevel oped
by Freeman (1984). The stakehol der theory advocatesthat managersin organizations
haveanetwork of relaionshipsto serve; thisincludeemployees, shareholders, suppliers,
businesspartnersand contractors. Stakeholdersareany group or individual that can
affect or isaffected by the achievement of acorporation’spurpose” (Freeman, 1984).

Stakeholdersarethosewho are burdened or benefited by thefirm’soperation
that isthey haveastakeinit. For alarge corporation, thisdefinition of stakehol der
includesawiderange of entitieswhich can bedivided into two categoriesbased on
their relativeimportance. Primary stakehol dersarethosethat areessentid tothesurvival
of thefirm. They include owners, customersand government and they alsoinclude
others such assuppliersand creditors. Government includesregul atory authorities,
legid ationstogether with corporate governance codes. Secondary stakeholdersinclude
other groupsor individua snot essentia tothesurviva of thefirm but which areaffected
by itsoperations. They may includeinterest groupssuch asenvironmentaist, themedia,
intellectua criticsand trade association etc.

Thisstudy adoptsthe stakeholders’ theory because of the relevance of the
theory to the society (stakeholders). Companiesoweagreat deal of responsibility to
the environment and community inwhich they aresituated, firmsperformancewill be
hampered if the environment isnot properly maintained and sustainable effortsare not
madeto satisfy the varying stakeholders. Also, dueto thefact that the stakeholder’s
theory proposed anincreased level of Corporatesocia respons bility avarenesswhich
createsthe need for companiesto extend their corporate planning to includethe non-
traditional stakeholdersliketheregulatory adversarial groupsin order to adapt to
changing socia demands (Trotman, 1999). The main concern of the stakeholders
theory in sustainability reporting isto addressthe social cost e ementsand vauation
anditsinclusoninthefinancia statements.

Empirically, Barde and Tela (2015) study the effect of corporate social
respongbility onfinancia performancein Nigerian congructionindustry, whileapplying
ex-post facto and survey designs, the research generate datafrom the annual reports
and accounts of 7 construction firms quoted in the Nigerian Stock Exchange.
Questionnairewas used to gather information from respondents. Theresult of their
study reveal sthat companiesin the Nigerian constructionindustry areimpacted more
by philanthropic activitiesthan by non-philanthropic activities.

Abiodun (2012) examines the relationship between corporate social
responsibility andfirms' profitability in Nigeriawith theuse of secondary data, sourced
fromten (10) randomly selected firms' annual report and financial summary between
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1999 and 2008. The study makesuse of ordinary least squarefor theanaysisof data.
Findingsfrom the anaysisshow that the samplefirmsinvested | essthan ten percent of
their annual profit to socid responsibility. The co-€fficient of determination of theresult
obtai ned depictsthat the explanatory variable account for changesor variationsin
selected firms performance (PAT) are caused by changes in corporate social
responsibility (CSR) inNigeria

METHOD

The Ex-Post Facto research design was employed in this study. It dealswith the
determination, eval uation and explanation of past eventsessentially for the purpose of
gaining abetter and morereliable prediction of thefuture. The population of the study
congistsof al the companiesquoted inthe Nigerian stock exchangeasat 2015 under
the consumer goods sector; they were 28 in number. The consumer goods sector is
thefocal of thisstudy from the period of the adoption of theinternational financial
reporting standard in Nigeria, whichisfrom 2011 to 2015. However, theannual report
of fifteen companies covering theyearsof study wereavailableat the Nigeria Stock
Exchange and thecompanies websites. Our decision wasbased ontheavailability of
financia information for the companies. Thecompaniesareasfollows:

List of consumer goodscompaniesunder study
SN Name of Company

7-up Bottling Company Plc.
Champion Breweries PIc.
Dangote Sugar Refinery Plc
Flour MillsNigeriaPlc.
Guinness NigeriaPlc.
Honeywell Flour Mill Pic
International Breweries Plc.
NasconAllied IndustriesPlc
Nestle Nigeria Plc.

Nigerian Breweries Plc.
Nigerian Enamelware Plc.
P Z Cussons Nigeria Plc.
Unilever NigeriaPlc.

14 Vitafoam Nig Plc.

15 Cadbury Plc

Source: Nigerian Stock Exchange (2017)
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Datain administrative scienceresearch can be obtained through avariety of techniques.
Thetechniques adopted by the researcher were afunction of the objectives of the
study. In thisresearch, secondary data collection method was used to collect and
retrieve information. The secondary data used were obtained from the financial
statements of various companies|isted with the Nigerian stock exchange and their
individual websitesfor the period 2012-2015 (4 years).

To analyze our samples, we use financial ratios such as return on capital
employed, return on asset, and return on shareholders' fund. We cal cul ateratios based
onfiguresobtained fromfinancid statementsfor theyearsunder sudy. Initidly, measures
of descriptive statistics are cal culated to describe the main features of thedata. The
measures used to describethe data set are measures of central tendency and measure
of dispersion. Measures of central tendency include the sampling mean and median,
whilemeasuresof variability and dispersionincludetheminimum variables, maximum
variables, sampling standard deviation.

The relationship between corporate social responsibility and financial
performanceisanayzed using the ordinary least square (OL S) regressonmode. The
aim of the OL S Regression analysis was to study the extent to which financial
performance measures can be explained by the corresponding corporate social
responsibility variable and to examine the degree of relationship between thetwo set
of variablesfor the sametimeframe. Thedecision ruleisbased on the computed P-
vaueg, if theP-valueislessthantheAlpha(a) valueof 0.05 rgect the Null hypothesis.
If the P-valueisgreater than theAlpha (&) value of 0.05 accept the Null hypothesis.
Thehypothesized rel ationship wasanayzed using Smpleregresson anaysis. A model
was developed in order to evaluate the effect of corporate social responsibility on
financid performance. Here, financia performance (dependent variable) isexplained
by thereaction of corporate socia responsibility (independent variable) asshownin
themode explained below:

Corporate performance = f(Corporate Social Responsibility)

Themode used inthisresearchisasfollows;

ROSF (Y) = ag+ a,CSR + D
ROCE (Y) = ag + a,CSR +p; ()
ROA (Y) = ag+ a,CSR +y; (3)

The purpose of this study is to ascertain the nexus between Corporate Social
Respongbility and financia performancein Nigerian consumer goodscompanies.
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RESULTSAND DISCUSSION

Dataobtained from annua report of fifteen firmsquoted on thefloor of theNigerian
stock exchange (NSE) under the consumer goods sector were presented, analyzed
andinterpreted. Thethreeresearch hypothesesthat guided the study wereanayzed to
determinethe effect of corporate socia responsibility onthefinancial performance
variablesthat were selected. Thiswasdonewiththeaid of descriptive statisticsand
regressonandyss.

Themodel summary resultswhich sought to establish the explanatory power
of theindependent variables (Corporate Social Expenditures) for explaining and
predicting the dependent variable (return on shareholders' fund). R, the correlation
coefficients, (i.e. thelinear correl ation between the observed and model predicted
values of the dependent variable) showed avalue of 0.247. R square, the coefficient
of determination (i.e. the squared value of the correlation coefficients) showed avaue
of 0.058 or 5.8% of the variation in the dependent variabl e (return on shareholders
fund) isexplained by themodd.

Theresult of theanalysisof variance (ANOVA) and ordinary least square

regression anaysis showsapositiverelationship and signifiesthat Corporate Social
Responsibility hasapositiveimpact on return on shareholders fund. The P-valuefrom
the ANOVA and coefficient tablewas used to determinethe significance of theinfluence
that the corporate social Responsibility variable hason return on shareholders’ fund.
The contribution of CSR variableto themode issignificant because p- value (0.046)
islessthan thealphavalue of 0.05.
Theresult of the ANOVA and ordinary least square regression analysisshowedin
hypothesistwoisto evaluatethelevel of significance of theinfluence of corporate
social responsibility on return on capital employed reveal ed that return on capital
employed isexplained by 0.162 constant factor and 0.041 of the Corporate Social
Responsibility variable asdemonstrated in the regression model used totest thelevel
of effect that CSR hason return on capital employed. Thisshowsapositiverdationship
and signifiesthat Corporate Socia Responsibility hasapositiveimpact onreturn on
capital employed. Thecontribution of CSR variableto themode issignificant because
p- value(0.036) islessthanthedphavaueof 0.05. Hence, wergect thenull hypothesis
which statesthat Corporate Socia Responsibility significantly influencethereturnon
capital employed.

Theresult of theANOVA and ordinary |east squareregression analysisshow
theleve of sgnificanceof theinfluence of corporate socia responsibility onreturnon
Asset. It revealsthat return on Asset isexplained by 0.158 constant factor and 0.027
of the Corporate Socia Responsibility variableasdemondrated in theregress on mode
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usedtotest thelevel of effect that CSR hason return on Asset. Thisshowsapositive

rel ationship and signifiesthat Corporate Social Responsibility hasapositiveimpact on

return onAsset. The contribution of CSR variableto themodel issignificant because

p- value(0.027) islessthan theaphavaueof 0.05. Hence, the null hypothesiswhich

statesthat Corporate Socia Responsibility significantly influencethereturn on capital

employedisreected.

Thisstudy sought to establish the nexusbetween corporate socia responsbility
andthefinancia performanceof consumer’ sgoodsfirmsusing theaccounting measure
of return on capital employed (ROCE), return on asset (ROA), and return on
shareholders fund (ROSF) . Analysisof theresults show that the Corporate Social
Responghility variableusedinthisstudy havevaryingleve of positivereationshipwith
corporate performance. Themixed resultsare cons stent with thetrend intheliterature
onempirical studiescarried out on Corporate Social Responsibility/sustainability
accounting sofar.

Theresultsobtained fromthisstudy reveal that corporatesocia responsibility
hasasignificant positiveinfluence on thereturn on capital employed (ROCE). Onthe
other hand, the findingsfrom this study show somelevelsof inconsistency withthe
result of similar studiesas demonstrated by Aggarwal (2013); Makori and Jagongo
(2013). They have noted that there is a significant negative relationship between
corporate socia responsibility and return on capital employed. Thefindingsfromthis
study also reved that corporate socia responsibility haveapositive but insignificant
impact onthereturn on asset (ROA).

Inaddition, our findingsalso reved that CSR hassignificant effect onthereturn
on shareholders fund (ROSF). Theresult of thisstudy isalso inconsistent with the
findingsby Aggarwal (2013) whoseresult reved that corporate sustainability influences
someof thefinancia performance measures (return on equity) negatively. Thisstudy
evauatestheeffect of the corporate socia responsibility onfinancial performance of
corporatefirmsin Nigeria Specifically, thefindingsfromthisstudy reved that:

1. Corporate Social Responsibility hasapostive significant effect onthereturn
on shareholders fund of consumer’sgoodsfirms.

2. Corporate Sociad Responsibility hasapostivesgnificant influenceonthereturn
on capita employed of consumer’sgoodsfirms.

3. Corporate Socia Responsibility doesnot have any significant impact onthe
return on asset of consumer’ sgoodsfirms. Although thestudy showsapositive
relationship, it dso reved sthat Corporate Social Responsibility hasapositive
but insignificant impact on return on asset of consumer’sgoodsfirms.
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Hypothesisone
Corporate Social Responsibility (proxy for Environmental expenditure) doesnot
sgnificantly affect thereturn on shareholders fund of consumer’sgoodsfirmsinNigeria

Modd Summary
Model R R? AdjustedR?  Std. Error of the Estimate
1 2472 .058 .038 22107

a. Predictors: (Constant), CSR
Source: Researcher’s Computation using SPSSversion 20 software, 2017

ANOVA=®
Mode Sum of Squares Df Mean Square F Sig.
1 Regression 241 1 241 4.507 .048°
Residual 4311 62 .053
Tota 3.052 63

a. Dependent Variable: ROSF
b. Predictors. (Constant), CSR
Source: Researcher’s Computation using SPSSversion 20 software, 2017

Coefficients?
Modd Undgandardized Coefficients  Standardized
Codfficients T Sg.
B Std. Error Beta
1 (Constant) 129 .036 2.201 .014
CSR .046 .014 .260 2.023 .048

a. Dependent Variable: ROSF
Source: Researcher’s Computation using SPSSversion 20 software, 2017

Hypothesistwo:
Corporate Socid Responshility (proxy for environmenta expenditure) doesnot affect
thereturn on capital employed of consumer’sgoodsfirmsin Nigeria

ANOVA=®
Mode Sum of Squares Df Mean Square F Sig.
1 Regression 1.277 1 3.277 8.761 .036°
Residua 6.036 62 146
Total 8.313 63

a. Dependent Variable: ROCE
b. Predictors: (Constant), CSR
Source: Researcher’s Computation using SPSSversion 20 software, 2017
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Coefficients?
Mode Unstandardized Coefficients ~ Standardized T Sig.
Coefficients
B Std. Error Beta
1 (Constant) 162 .080 1983 .041
CSR 041 .023 352 2960 .036

a. Dependent Variable: ROCE
Source: Researcher’s Computation using SPSS version 20 software, 2017

Hypothesisthree
Corporate Social Responsihility (proxy for environmental expenditure) doesnot have
any impact onreturn on Asset of consumer’sgoodsfirmsin Nigeria.

ANOVA=?
Mode Sum of Squares Df Mean Square F Sig.
1 Regression 013 1 013 1.641 .205°
Residual AT7 62 .008
Tota 489 63

a. Dependent Variable: ROA
b. Predictors. (Constant), CSR
Source: Researcher’s Computation using SPSS version 20 software, 2017

Coefficients?
Mode Unstandardized Coefficients  Standardized t Sig.
Coefficients
B Std. Error Beta
1 (Constant) 158  .018 3.143 .027
CSR .027 .005 161 1281 .205

a. Dependent Variable: ROA
Source: Researcher’s Computation using SPSS version 20 software, 2017

CONCLUSIONAND RECOMMENDATIONS

The concept of Corporate Social Responsibility has continued to be the subject of
academic and businessdebate. Oneof thekey featuresaddressed by CSRisitsintent
to cause companies to recognize responsibilities to stakeholders (customers,
communities, employeesand suppliers) outside of shareholders. The proponents of
CSR emphasizethat CSR offersalong-term financial benefit fromtaking careof all
stakeholders. To ensureasuccessful corporatefinancial performance, itisimperative
that organizationsincorporate socid incentivesenvironmenta agendaintother corporate
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strategy, societa concernshasto becomeanintegral part of their routine operations.
Based on thefindings of this study, Government agencies should givetax credit to
organizationsthat comply withitsenvironmenta lawsinNigeriaasthiswould encourage
corporate socia reporting. Also, Organizationson their part should ensurethat they
comply withtheenvironmenta lawsof the nation asit will go along way in enhancing
their corporate performance. To ensureasuccesstul corporatefinancia performance,
itisimperativethat organizationsincorporate socia incentives/environmental agenda
into their corporate strategy, societal concernshasto becomeanintegral part of their
routine operations.
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