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ABSTRACT

This study examines the concept of speech idiosyncrasies in political
communication through the framework of sociolinguistics which sees language
as a culturally transmitted behaviour patterns shared by a group of individuals.
Data for thiswork are gotten from participant observation of the many campaign
rallies of different political parties during the 2011 general elections in Akwa
Ibom State. The study observes that linguistics is interested in political
communication through sociolinguistics and has established the existence of
language of politics as an isolative functional entity different from language of
other professions. The study finds out that speech idiosyncrasy in political
communication involves creative using of language through specific speech
patterns on campaign rallies to mobilize the electorate for political action. The
work discusses 10 speech templates noticed at campaign rallies and concludes
that part of the cult-like following some politicians enjoy came through oratorical
prowessin the use of any of the speech idiosyncrasiesin political communication.
Keywords: Political communication, sociolinguistics, speech, idiosyncrasies,
language.

INTRODUCTION
Linguidicsisinterestedin palitical communicationthrough sociolinguistics and sociolinguidtics
issmply therelationship which exists between alanguage or languagesand the cultureand
tradition aswd| asthepoliticsof aparticular community. Thecoreinterest of sociolinguistics
inpolitical communication isthelanguage component of thetotality of what constitute
political communication, and political communicationisasub field of political science,
sociology, linguisticsand communication. At political campaigns, politicianstry to outwit
oneancther with persuasive speechesdl amed at convincing thee ectorate on the capability
of theparty and its candidatesto better thelot of the voters. Speeches, someformal, some
extempore, someimpromptu are made, in any language of choice, thegrammaticality and
semanticity of the speechesnotwithstanding. Itisobserved at politica campaignraliesthat
some politiciansevoke agod-likefollowing and arewont to receive standing ovations
whenever called uponto addresstherally. Their choice of wordsand manner of spesking
can best be described asidiosyncratic. For example, intheAkwalbom State political
domain, Chief UkataAkpan, amember of the State House of Assembly from Ini local
government area, isan Ibibioman, but when call upon to make apolitical speech, will
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speak in aflawless Efik language and Efik language has always evoke love, care,
tendernessand admiration in the minds of most Ibibios. Thereare many like him with
speechidiosyncrasies. Therefore, idiosyncratic speech would be thekind of speechwhich
containssomeunusual or distinctivefeaturesthat isused by the particular personwhois
speaking, which may or may not be found in the speech of most other people. Based on
thispremisetherefore, thisstudy takesacritical look at speechidiosyncrasiesin palitical
communi cation through theframework of sociolinguistics.

METHOD

Our methodology for thiswork wasmainly participant observation. With Tepe Recorder's,
we participated in the 2011 general electionsin Akwalbom State. We attended many
political campaign ralliesof thegovernorship, senatoria, House of Representativesand
House of Assembly candidates of many political partiesin the State. We spokewith their
campaign managers and members of the campaign committees and recorded their
comments. Our next procedure was content analysis of works done on political
communication, with emphasison political campai gn speechesin Nigeria, sncewecould
not find materia sin anayzing campaign speeches of paliticiansinAkwalbom State.

ANALYTICAL FRAMEWORK

Thereisadevel oped framework uponwhich linguistsright fromthe 17th century have set
about to do: it isinthedescription and explanation of the phenomenon known aslanguage,
and asBéell (1976) observes, alinguist must overtly or covertly assumean answer tothe
important question‘ what islanguage? Throughout thehistory of language studiesinancient
Orient - China, and India, in classical Europe- Rome and Greeceandin Miedieva and
Modern Europe, two opposing and discerning framework for language description has
been posited and according to (Olaoye 1999), they are:
I Languageisasysem of Sgndsconformingtotheruleswhich condtituteitsgrammar,
that is, apure code or communication system
ii. Languageisaset of culturdly transmitted behaviour patterns shared by agroup of
individuds, that is, codeaspart of culture.
Thefirst definition specifiestheLinguists goal of dissecting component partsof codeand
the description of the processeswhereby appropriate sets of symbols may combineto
create messages. Such an approach stressesthe system per seand avoids considering the
use of the system by human beings, leaving thisto the socia and behaviourial sciences.
From thesecond framework above, sociolinguisticsemerged, anditisan atempt tointegrate
linguisticswith socid functions. Sociolinguigticsisan expanding field of interdisciplinary
activity, focusnginavariety of waysontheinteraction of linguisticsand socid phenomena
Thiswork isbased on the second theoretical framework.

Palitical Campaigns
Campaign simply defined, isplanned activitiesintended to achievecertainaims. Itisa
programme of activitieswhich, when carefully carried out, lead to the achievement of
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foreseen obyjectives. According to Phillips, Robertsand Benjamin (1999), e ectioneering
or political campaignisaformal or legdl effort to obtain e ectiveoffice. Itisthecontest that
occursbetween riva candidates, prior to an eection, asthey seek popular support. Politica
campaignsarebas caly speech events, and the essence of speech makingisto communicate
the party’ smanifestoesto the e ectorate. For effective communication to take place, there
must bewhat Qubein (2006) callsthefivekeysof communication, which are:

(0] Desire: Thedesiretocommunicateisinall political aspirants. Infact, political
campaignsareall what politiciansyearn for asit offersthem the opportunity to
explainwhat they havefor the el ectorate.

(i) TheProcess. The processof communication involvesthe successful production,
transmission and reception of amessage viathe verbal medium. Asan aspect of
different but interrelated factorswhich have to be mani pul ated by both the sender
andthereceiver, thesefactorsarefunctionsof the physical/menta characteristics
of theenvironment inwhich the act of communi cation takes place, the participants
knowledge of thelanguage being used for communication and the participants
ability tousethisknowledge. Theoveral efficiency of communication dependson
the participantsskillsinmanipul ating thesefactors.

(iir) Mastering the basic skills: The purpose of communication isto convey idess,
not to show off vocabulariesand grammatical expertise. Itisto know the3basic
skillsincommunicationwhich are: connecting with the people, conveying messages
that peopl e can understand and checking their responses.

(iv)  Practice: Effectivecommunicationisalearned behaviour. Thetechniques of
communication haveto becomepart of your daily activity.

) Patience: Nobody becomesapolished, professional communicator onfirst try.
It takes patience.

For effective communication to take place, and for the electorate to understand the

politicians, thefive principlesof communication heremust be present. However, itisnoticed

that gpart from desire, politiciansdo not possessthe other four e ementsof communication.

Atacampaignraly, apoliticianwill havethedesire (that iswhat hewent therefor inthe

first place), but will lack the knowledge of basic process, skills, practice and patienceto

deliver hisspeech to the understanding of the electorate. Moreover, according to Stahl

(2012), inmaking agreat and distinct politica campai gn speech, theremust bethe presence

of what shecalls“the5 keysto agreat political speech” whichare;

I. Understand the audience and target your words appropriately.

. Build the speech around abigidea

i Baanceemotion andfact.

V. Beoriginal (makeityour own).

V. Exploit contrasts.

Of the 5 keys, thelast two (makeit your own and exploit contrasts), clearly depict the

concept of speechidiosyncrasiesin political communication. For apolitical campaign speech

to be considered great, you must make it your own and exploit the contrastsin other
peopl €' s speechesfor your speech to be considered great, memorableand idiosyncratic.

Journal of Communication and Culture, Volume 6, Number 1, April 2015 50
ISSN: 2141-2758



Speech Idiosyncrasies

Thesearesimply aperson’sparticular way of thinking, behaving and speaking; most
especially speaking that is clearly different from that of others. In thiswork, speech
idiosyncrasesaresmply thecreativeahilitiesof politicianstoincludedrama, panacheand
candour intheir speech ddlivery, and to ultimately makethem stand out in their oratorical
prowess. L et us now enunciate on the 10 templates of speech idiosyncrasieswe saw at
the 2011 general eectionsinAkwalbom State.

Wor d Formation (coinages)

Theuseof word formation (coinages) fallsunder what Edo (2013) calls* thestrein political
communication”. Itissmply thecreativeuseof languagetofacilitateeffectivecommunication
inpolitical campai gn speeches. Word coinageisthe processof formation and the addition
of new wordsinthelexicon of alanguagewithout necessarily going through the process of
affixation. New wordsmay aso enter thelexiconin other ways, likeclipping, abbreviation,
reduplication, acronym, compounding, blending etc while someare created outright for a
particular purpose, asit isoften the caseat political campaignrallies. A politician who
createsand usesthem at campaignrallieswill stand out. Examplesof word coinagesare:
stomachinfrastructure, Etangekak, Ndia, Heaven eyetimere, Digital governor and many
others.

Eulogy
Eulogy wasusedin high dosesat al thecampaignraliesin Akwalbom State. It isdefined

as"“aspeech or piece of writing containing high praisesof aperson or thing”. The most
visibleform of eulogy at campaign rallieswas during introduction of personalitiesand
candidatesfor thedifferent elections. A candidate may beintroduced with asmany as4
prefixesbefore hisname. Titleslike Chief (or High Chief), Obonganwan, Rt. Hon. Dr.
Elder Chief Barrister, among othersareredled out beforethe appearance of the candidate
on the podium to speak. Hisachievements, no matter how minute, will bemagnified asa
nationd glory worthy of emulation. A good orator can eulogizeanonentity to high heavens
for the merefact that he wantsto sell his candidate to the electorate. At campaigns, a
politician can beintroduced as:

Otuekong Ibibio

Akang nkang (sword) of Ati Anaang,

Ada ldaha ke Efik Eburutu,

Akparawa 1 of Uyo

Ubokudom kot Ekpene etc.
Theuseof eulogy by some politiciansin polishing thereputation of other politiciansmakes
them stand out intheir speech ddlivery.

Proverbs

Oneof themost important genresof Africanfolklore, proverb, isadevicewhich enables
aspeaker to present aspeech in amore concise and picturesque manner than ordinary
expressions. Ashipu (1999) says*...for apoet or indeed, for the speaker who issome
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sort of an artist in the use of words, the proverbisamodel of compressed or forceful
language. In addition to drawing onit for itswords of wisdom, hetakesinterestinits
verbd techniques. . .itssdection of words, itsuse of comparison asamethod of statement”.
Proverbsare sayings condens ng thewisdom of experience, adage, and maxim. They are
formsof literary expression of the people asthey make observations about the practical
experienceof life. Proverbsin genera are used to advise, warn, teach, admonish, mock or
intimidate. They condtitute animportant ingredient of language usewithin thesocio-cultura
framework. Thelanguage of proverbsisusually short, unreserved and emphasizing hard
factsor hometruth. Thevocabulary isnourishing, colourful and vivid, and the use of
figurativeexpressionsiscommon . Theproverb therefore, isarhetorical devicein public
gpeaking which functionsas* soothing bam’ intheintellect of the audience.

Ashipu (1999) defines proverb as “ashort figurative expression or sentence
currently inusein commending, or reproving the person or thing towhichitisapplied, and
often containing somemoral precept or rulefor our conduct for life”. Inthe domain of
public communication, especidly at campaignralliesattended by al and sundry, it istaken
asamark of wisdom and familiarity with thetraditional lore, if the politician spiceshis
speech with elaborate use of proverbs to drive home his point. At the governorship
campaignsof Nationa Republican Convention (NRC) in 1992, the campaign manager at
the Comprehensive Secondary School, Ukpom said thus* ukemeke ndidoro ke enyong
eto nto ata ye ofum” (you cannot stay on top of atree and bet the wind to throw you
down). Theimport of thisproverb wasnot | ost on the el ectorate.

The government in power in the State was NRC, but supporters of SDP, the
opposition party, even on that campaign ground, were betting to remove the NRC
government from power. The meaning hereisthat it isamost impossibleto removea
sitting governor from power. The government in power had promised the electorate more
dividendsof democracy inits second term, and thiswas brought to the notice of Alhgji
[brahim Shekarau at apresidential campaignraly in Benin City onMarch 14, 2011 and he
guotesan Hausaproverb thus: “if somebody wantsto giveyou ajacket, first take alook
at theoneheiswearing”.

At agubernatorial campaign in Akwalbom State on March 2011, at the Uyo
stadium, Governor Godswill Akpabio said that “ owo idongo eti etok ayen utom no
akesop usung” (agood child sent on an errand doesnot get lost). Hewent on to add “we
sent Udoedeheto AbujaasaMinister, but hewent to fight hissenior minister, the staff of
hisministry and any person on sight. He got lost. We have to remove him”. The most
popular political adagein Akwalbom Stateis* Abasi amemek mme adia mkpo isong”
(God haschosenthoseto enjoy thefruit of theland). In the 1992 governorship electionin
Akwa lbom State between the SDP and NRC, the SDP posed a serious threat to the
NRC and when thelate Obong Akpan | semin was confronted with thisfact, he said that
“ esekpakpad eka Ekpo” , meaning (you don’ t intimidate the big masquerade out of the
sguare, you plead with himtoleave). Akwalbom Stateisasociety that hasalot of respect
to proverbsand the use of it in communication. Thosein good command of it stand out
anytimeincampaignrallies.
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ldioms

Idiomsare phrasal constructionsor verbal expressions closely associated with agiven
language. Africans, especially Nigerians, enjoy theuse of idiomsin every day speech.
Consider thefollowing example: “The problemsof Niger Deltago beyond theissue of
derivation fund, theissueisthat the people made the mistake of putting their eggsinone
basket. They have beeninthe same party for eight years’. (Sokoto State governor and
presidential candidate of the Democratic Peoples Party DPP, Attahiru Bafarawa, urging
the peopleof theNiger Deltatoreg ect thePDPinthe Genera Elections) (Weekly Spectator,
March 18, 2003, pg 24).

Fromkin and Rodman (1988) observethat knowing alanguageincludesknowing
the morphemes, smplewords, compound words, and their meanings. In addition, it means
knowing fixed phrases, consi sting of more than oneword, with meaningsthat cannot be
inferred fromthemeaningsof theindividual words. Theusua semanticrulesfor combining
meaningsdo not apply. Such expressonsarecdledidioms’. Idiomsaretherefore phrases
or sentenceswhose meaning isnot clear from the meaning of itsindividual words and
which must belearnt aswholeunit. Theuseof idiomsat political campaignsismainly done
by locds, and thisisto show totd grasp of thelanguage. Idiomsand proverbsusually have
very littledifference, asin when apolitical godfather tellsthe el ectorate at acampaign,
“PDPimawin, iyaidiankpo”. It doesnot mean that the people have not been‘ egting,’ the
idiomatic expression simply means*“when the PDPwins, our condition (situation) will
improve considerably”. At acampaignrally at Uyo by the ACN, aspeaker spokethus
“wearewarning the PDP, don’t use your bread and pack our stew”, meaning don’t use
your incumbency (power) to steal our resources. Usersof idiomsat campaign rallieswill
always stand out, because even when idiomatic expressions are found in general
conversations, applying it to suit thediscuss at acampai gn demandscrestivity inlanguage
usage.

Religious/Palitical I nter play
Politicians, especidly in Nigeria, haverecourseto citing referencesfromtheHoly Bibleto
compel the electorateto votefor them and their political parties. Thereasonisto give
spiritual credenceand authority to their speech. They believethat majority of Nigerians
arevery rdigious. Anexampleof biblical citation can be seeninthereply given by Chief
Ojo Maduekwe (the then Peoples Democratic Party National Secretary) when hewas
asked to comment on the decamping of the founding members of his party. He drew
analogiesfromthe Holy Scripturesasseeninthefollowing extract:

“1f you want me to be modest, | will tell you that we have left Egypt,

but we have not yet reached Canaan. We are still between Egypt and

Canaan. We are in the wilderness. That wilderness is a much better

place to be than Egypt, especially when you have a Moses with you

and that Moses, of course, is President Olusegun Obasanjo. We have

a Joshua in the wing. That Joshua seems to be Yar’ Adua” (Daily

Champion, Monday 12, 2007).
Thelanguageof political campaignsinAkwalbom Stateof coursed so containsthelanguage
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of the priestly order. It isawell known fact that Akwa lbom State isavery religious
society, and thishasreflected in the choice of languagesat political raliesin the State. No
timewasthisdemondrated themorethan onApril 12, 2011 whenthe presidentia candidate
of the Action Congress of Nigeria (ACN), Alhaji Nuhu Ribadu visited Uyo for the
presidentia/governorship campaignsat the Uyo stadium (remember they entered thestadium
by breaking all the keysused inlocking the stadium). First to speak wasthe Chairman of
the Campaign Committee of the governorship candidate of theACN, Dr. Bob Ekarika,
with hissatirical elegance, inthemould of the prophetsof old, and ringing abell in hand,
sdthus
Holy ghost—(chorus) fire
Anybody who does not want usto campaign here, holy ghost—(chorus) fire
Any spirit sent by the thieving government in power to disrupt this campaign,
holy ghost—(chorus) fire
All thepowersof theofficia kidnappersin Akwalbom State, holy ghost — (chorus) fire
It was more of a Christian crusade than apolitical campaign. He whipped the
emotion of the crowd into frenzy. He continued “ whoever does not want God'sanointed
governor of Akwalbom Stateto rule, holy ghos—(chorus) fire. Hewent ahead tointroduce
aChristian song, “ send down your power; we pray thee O Lord; send down your holy
ghost; wepray, Amen”. Next to speak wasapastor who prayed thus* anybody who will
not votefor theACN , may God seizetheir brains’. Theuseof rdligiousregister at political
campaignswasmoreof ddliberately inciting supportersof oneparty against theother, and
openly suggesting that God will support one candidate over and abovethe other.
AttheAsan Ibibio, in Ekom Iman onApril 11, 2010, during the Ibibio formal
declaration of support for Godswill Akpabio for asecond term, the president of the Chrigtian
Association of Nigeria(CAN), Akwalbom State chapter, prayed thus“sincewhat is
doneon earthiswhat isdonein heaven, may heaven confirm what we have done here
today inJesusname’. Thisprayer seemsadistortion of what isintheHoly books. At many
political campaigns, therewere also theissuesof deliberately distorting, misquoting or
mistrand ation of many Bible portionsto convincethe el ectorate of their knowledgeof the
Holy writ. The Bible portion (Roman 13:1) which says*“thereis no authority but as
established by God” was distorted to read “ God has aready established PDP asthe
government inAkwalbom State, and so shall it be at theelections’. Another Bibleportion
misquoted was 1 Corinthian 4:20, which says“for thekingdom of God isnotinword, but
inpower”. It was misguoted thus* for thekingdom of Godisnot inACN, but in power...,
power to the people—PDP’. Another portion was 1 Corinthian 7:20 which says“let
every man abideinthesamecalling wherehewascalled”. Thiswastrand ated by the PDP
thus “if you were called to be a bus conductor, if your father was called to be abus
conductor, why do you leave that to come and contest for the governorship position of the
State?’ (in apparent referenceto Senator Udoedehe of A CN whosefather operated a
trangport company in Uyo). The Bibleportion that says* asfor meand my house, weshall
servethelL ord” wastrand ated thus: “asfor meand my family, weshall vote PDP’. Another
portionwas* by ther fruits, yeshdl know them” . By sending thugsto burn down government
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property a the State secretariat, you have now knownwheat they will dowheningovernment”.
Gospd songsat campaignswere a so distorted to support the party at the campaignrally.

Thegospe song

Winner ohohoh, winner

Jesusyoudonwin

Wasreplaced with:

Winner oh oh oh, winner

Godswill youdonwin
Another song: “ Jesus amanam oboho, owo inamma nkpo ikan oro” was replaced
with: Godswill amanam oboho, owo inamma nkpo ikan oro!

At the 2003 governorship el ectionsin Akwalbom State between Dr. Ime Umana
of ANPPand Obong Victor Attah of PDP, Dr. Ime Umana’scampaign train was passing
through the State secretariat at Uyo when curiouscivil servantswent out to cheer themon.
Ime Umanacame out and startshiscampaignsright thereand then, and said thus:. “1 know
you are not well paid. An ANPP government in Akwa | bom State will increase your
salaries’. Thecivil servantsresponded with adistortion of apopul ar gospel song thus
“ nkpo akanam mi mfehe ndiyom fi oh, Ime Umana” instead of “ nkpo akanam mi
mfehe ndiyomfo oh, andiwam’ . The governorship campaign director for theACN said
ataralyinOron, that “ Akpanudoedeheistoo much for the PDPto contend with. This
April electionisbad market for them. Itiseasier for the camel to passthrough the eye of
the needlethan for Godswill to get asecond term.” Usersof Christian epistlesin political
campaignswill dwaysstand out in their campaign speech delivery.

Fallacies

A fdlacy isusualy animproper argumentation in reasoning resulting in amisconception or
presumption. Literally, afalacy is“anerror in reasoning that rendersan argument logically
invalid”. By accident or design, fallaciesmay exploit emotional triggersinthelistener or
participant (appeal to emotion), or take advantage of social relationships between people
(e.g. argument from authority, head of the party or astalwart). Fallaciousargumentsare
often structured using rhetorical patternsthat obscureany logical argument. Themajor
concern of apolitician onapodiumisto convincethe audienceof hisparty’sor candidate’s
genuineintentionsto the el ectoratewhenin power, andisready to gpped to baseemotions
with fallaciousargumentsto plead hiscourse, and hischoice of wordsmust show that he
isin command of thelanguageand itsvaried usages.

A favoritefdlacy among politiciansisthe*fal segenerdization”, an abstraction of
theargument that shiftsdiscussion to platitudeswherethefactsof the matter arelost. For
example nopalitician]eavesthe podiumwithout exclaming“ my party will ddiver democratic
dividends’. Thecomplex issueof development isgeneralized and oversmplified under the
word" dividend' . Another abgtractionis*wewill fight corruption’ which can meanwhatever
the politician hasin mind since there aremany formsof corruption. The PDP scampaign
dogan“ Akwa lbomadook” isaclassic caseof thefdlacy of falsegeneradization. Thisis
amereplatitude.
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Sycophancy

Thedictionary meaning of asycophant is*aperson who triesto gain people sfavour by
indncerepraiseor dwaysagreaingwiththem”. Theart of sycophancy at politica campaigns
issuchthat it hastheability to becloud the paliticiansfrom redity. Sycophancy waselevated
toan artinthe 2011 governorship campaignsin Akwalbom State. Therewere so many
organizationsand groupsformed just to sing the prai sesof the government of theday. At
acampaignrally at the Uyo stadium, acommentator of theAkwalbom Broadcasting
Corporation said that “ I have counted 1018 organi zationswith banners so far and more
aredtill comingintothestadium”. And al in support of thegovernor’ssecondtermbid. A
frontlinelady politician, wheninvited to speak at the campaign, said that: “when | wasa
child, I used to hear ‘ come and seeAmericawonder’. Today, itis‘ come and seeAkwa
Ibomwonder’, ‘ come and see Akpabio wonder’.

Pidgin
Pidgins have been defined as“ deviant forms of standard languages whose structure,
vocabulary and syntax have been reduced” (Fawehinmi, 1987). Itisviewed asamargina
language which arisesout of contact for specific purpose(s) such astrading and missonary
work. To some people, pidginisacontact vernacular whichisnormally not the native
language of any of itsspeakers. It isareduced form of asource or baselanguage, arising
out of contact between peoplewith very different first languages. Therefore, theremust be
alanguage and cultural contact for apidginto emerge, and Fawehinmi (1987), quoting
Whinnon (1968) believesthat “ the languageswhich wetoday recognize aspidginsarenot
spoken by foreignersnor even primarily by dominant speakersof standard language, but
by nativesin subordinate position who do not shareacommon languageamong themsdlves'.
Morespecifically, accordingto Mafeni (1977), " it hasbeen argued that the Nigerian pidgin
isessentially aprocessof urbanization, whoseorigin liesin the contacts between Europeans
and Nigeriansonthe coast, whil e the subsegquent devel opment and spread istheresult of
contactsbetween Nigerians’.. After theearly contacts between Europeansand Nigerians
at the coast, some Nigerianswere constrained to devel op ameans of communication
which could bring them closer to thewhite man. Such Nigerianswerethen employed to
servethe European missionariesand traders as cooks, stewards, gardeners, interpreters
and teachers (Fawehinmi, 1987).

Asadready observed, theNationd UniverstiesCommisson (NUC) classfiesAkwa
Ibom State as* educationdly advantaged State” , meaning that theliteracy leve inthe State
iseither averageor aboveaverage. Thismight bewhy most of the politiciansused Nigerian
Englishto addressthe el ectorate at campaigns. All the eight governorship candidates
(Akpabio, Udoedehe, Larry, Ibanga, Inwang, Enwang, Dr Ekanem, Umoh) intheApril
2011 electionsin Akwalbom State were graduates. None of them spokein pidginwhen
they weremaking their formal State campaignsat Uyo stadium (opened to Akpabio and
to Udoedehe (through violent entry only) and at Saint Patrick Primary School, Abak
Road, Uyo where othersdeclared. Their campaign managersdid not use pidgin too. But
other speakers, especially women speakers and those targeting women, freely used it at
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theralies. Themost popular pidginclichéat theraly was

Ibane-dey? e dey

Iban e-see e-see

Ibane-fine efine

Any complain? (chorus) nocomplain
Anather pidgindoganwas:

Whenyouvotefinish

No go away

Stay and protect your vote

Nodlow themtief your vote

And yet another was:

We defited demin 1999

We defited demin 2003

We defited dem for 2007

Why weno go defit demagaindistime

(chorus) wego defit dem
Anather st of peoplethat used pidgina campagnralieseffectively, dthoughfor it humorous
vaue, werethe Comedians. They areessentialy hired handsby politica partiesto provide
entertainment for the electorate. They are ableto mimic thetone and pronunciation of
Englishwordsby Ibibio speskersto bring out theabsurditiesin our general useof English
languagein Akwalbom State. The use of pidginin political campaignsin Akwalbom
Statewasmoreof acomic relief in most of the campaigns, and it wasa so for thosewhose
mother tongue are different from the Language of the Immediate Community (LIC) and
their grasp of the English languageishopelesdy low, but fortunately or unfortunately, they
have been chosen to speak for the party at the campaigns.

Fawehinmi (1987) saysthat pidginscan deve op only inlanguage contact Stuations
and as such, their ultimate forms are alwaysinfluenced to some extent by the various
languagesin contact. Thismeansthat thetype of pidgin used in Eket senatorial district
might bedifferent fromthat used in kot Ekpenesenatoria didtrict, because of thedifferent
languages spokeninthetwo senatorid digtricts. Nigerian pidginisacluster of didects, and
within asingle community of pidgin speakers, thereisawide range of pronunciation
differences between the speech of younger educated people on the one hand, and that of
theilliterate younger generation and the older generation, especially when usedin open
communicationasinaraly.

Bilingualism

Thelearning of onelanguageisauniversd trait of human behaviour whereasthe mastery of
two or morelanguagesisaspecid skill. Olaoye (1999) defineshilingualism astheahility to
speak two languageswhich are spoken with equal competencefor al purposesinthelife
of thebilinguas. A bilingud istherefore someonewho can communicatevery well inmore
than onelanguage, say Hausa, Igbo, Yoruba, I bibio or English. Such aperson might be
ableto expresshisthoughtsand fedingsinteligibly in thelanguages, and can dternatethem

Journal of Communication and Culture, Volume 6, Number 1, April 2015 57
ISSN: 2141-2758



freely when Situation requiresit. However, abilingua may not necessarily need to possess
equd or symmetrica competenceinal thefour language skills:-listening, writing, reading
and speaking. He may have an extensive repertoire (store) of vocabulary but may not
possessaperfect control of thegrammar of the second language. Bilingualismistherefore
thedemonstrated ability to engagein prolonged discussion concerning activitiesof daily
lifein morethan one language. Fatokun (2000) quotesAdeniran (1987) as saying that
occasion or environment iscapableof producing different typesof bilinguaismwhich can
bebroadly classified into 4 maintypes, namely:

(0] Coordinate versuscompound bilinguals. Coordinate-compound bilingualism
resultsfromIearning twolanguagesin oneand thesameenvironment. Inthehbilingud,
the system of thelanguagesarefused or collagpsed with theresult that the bilingual
tendstoidentify corresponding itemsof thetwo languageswith the samereferent
(meening)

(i) Oral versusliteratebilinguals: Oral bilingualism deal swith asituation where
the bilingual speaks histwo languages but has no literary skill in one or both
languages, whereasaliteratebilingua doesnot only speak both languagesbut lso
readsand writesin thetwo languages

(iir) Elitist versusmasshilingual: Elitist bilingualism manifestsapolicy of selecting
afewfor specid traininginaforeignlanguage. Thesehilingudsarespecidly trained
for apurpose, and are always deployed to wheretheir skillsand experience are
needed. Masshilingualism, on the other hand, isakind of programme designed
for the entire populace for its own sake, and also for the advantages that the
society and theindividual may derivefromit.

(iv)  Genuineversuspseudo bilinguals: However, it isthe genuine versus pseudo
bilingua sthat isrelevant to thiswork. Thesetypesof bilingualisnaresaidto be
based on performance. Thegenuinebilingua hassufficient fadilitieswhich ondemand
bring about adequacy and fluency aswe| asautomaticity in hisperformanceinhis
2languages. The pseudo bilingud, ontheother hand, hasalimited knowledgeand
fluency in hissecond language. He cannot use hissecond language (L 2) efficiently
incommunication. Thistypeof bilingualismistrueof thousandsof Nigerianswho
perceive English asthelanguage of thedlite, identify themsa veswith thelanguage
asalanguagethat ishonoured and respected and therefore struggleto useit, no
matter how poor their level of competence (Fatokun, 2000).

Besides, therearemany Nigeriansinthisgroup of bilingua swho, intheir attempt to reach

awider audience, need to speak English. Bilingual sof thisnaturein English arethe market

men and women, some health workersin our variouslocal and State health centresand
hospitas, Chrigtian evangdizersand eventeachersin public primary and secondary schools
and our politiciansat thelocal, state and at the national level. At timeswhen these people
lack the needed English words or expression to bring home their points, they opt for

relevant wordsand expressionsin their mother-tongues. In other words, they code mix

and code switch and may sometime employ pidgin English. Most Akwalbom paliticians

especidly those seeking elective positionsarebilinguals, and thisisnot surprising. The
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Constitution of the Federal Republic of Nigeriain Section 106, sub section (c) says“a
person shall bequalified for election asamember of the House of Assembly if hehasbeen
educated upto at |least theschool certificateleve or itsequivalent”. Sincethelanguage of
educationin Akwalbom State is English language, it can be safely said that politicians
seeking electiveofficesarebilinguas, in English and their mother tongue, and they canuse
any or both as situation demandsduring campaigns.

CodeSwitching

Codeswitching, acommonfegtureof bilingualism, frequently occursinbilingua communities
where2|anguagesarenot distinctively assigned socia functions. Besides, code-switching
istypical of anindividual speaker’sspeech behaviour. It can be deduced from herethat
code-switchingispossiblein asituation wherethe speaker hasmorethan alanguageinhis
linguistic repertoireand that involves shifting from onelanguageto another withinthesame
discourse. Bentahilaand Davies(1983) define code-switching as*“thebilingua’ sability to
choose oneor the other of his2 languagesin aparticular speech situation”. It should be
dated herethat code-switchingisdifferent from switching from onevariation of onelanguage
toanother (thatis, switchingfromIbibiolkonotolbibiolkotAbag). Thisisstylistic switching.
Code-switchingisbasically afeature of bilingualismand not stylistic switching withinthe
samelanguage. It can beclearly stated that code-switching flourishesin thelanguage
bahaviour of an averageAkwalbom palitician.

Bilingualism, therefore, explicatesthelinguistic behaviour of many Akwalbom
politicians, abehaviour which can be seen to differ from one campaign venueto another,
depending upon varying conditions. Code-switching could befrom Englishto anindigenous
language or viceversa. However, therate at which abilingua code-switchesdependson
histypeor stage of bilingualism aswell ashissocial statusand rolein agiven situation.
Many politiciansin Akwalbom code-switch for 2 major reasons: to show their level of
competencein Englishlanguage and for emphasis. For example, at acampaignin Eket by
anopposition political party, thisstatement wasrecorded“ the amount of money coming
through monthly allocation to the State is enough to turn the Stateinto amini London.
What ishappening isthat aclique has cornered the State' sresources. Mbo, okuk siduk
Akwa Ibom afit offiong ado sikpida ediong idung ami yak ayaiya” .

Codemixing

In many bi- and multilingual communities, one often comes across atype of language
interactioninwhichtwo or morelanguagesin the speaker’ srepertoireinteract to produce
anew ‘mixed code' characterized by distinctiveformal propertiesand fulfilling specific
functiond roles. Thisiswhat isknown ascode mixing. According to Olaoye (1998), code
mixing is“the use of oneor morelanguagesfor consistent transfer into another, and by
such alanguage mixture, devel oping anew restricted or not so restricted code of linguistic
interaction”. From thisdefinition, it isevident that code-mixing reflectsasituation wherea
speaker employs 2 languages alternately in one utterance. Thisisoften manifested at the
lexical level, that is, inthewordsused. It isworth noting that the elementsthat are mixed
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arenot particularly culture-bound asthey arefor themost part ordinary day-to-day items
that are acceptabl e equivalents of the other |languagein use. Besides, the mixed elements
obey therulesof their origind languagewith respect tother interna grammatical organization,

whilethey obey therulesof theabsorbing languagewith respect totheir externd grammatica

organisation. Code-mixing takesplace rapidly, frequently and almost unconscioudy, with
asinglesocid event, withinasingletext andinfact, severa timeswithinasingle sentence.

Olaoye (1999) observesthat “ mixing involvesthe deliberate mixing of 2|anguageswithout
an associ ated topic change. It isprimarily used asasolitary marker. It isnot something
brought about by laziness or ignorance assuch, rather, it requiresthe conversant to havea
good knowledge of the grammar of the 2 languages, and to be well aware of societal

norms. Mixingisasourceof prideto bilinguas’. For example*thetypeof money coming
into Akwalbom State every month ado that ekpedeme eno afit ndufo, ndufo ekabba
millionaires’

Threats

For somereasons, the language of threatsat political campaigns, unlikein the past, was
not apopular phenomenon. During the 3rd republic, we useto hear fromtheruling party
then, theNPN, phraseslike“whether you votefor usor not, wewill sill win”. Thelanguage
of political campaignsin Akwalbom State between 2007 and 2011 did not contain open
threatsto theelectorates, but wasaregular featurein intra-party and inter-party activities.
Threats, where noticeable, wereveiled, asin“wewill urgeyou to votefor our party to
benefit from our good programmes, because you cannot reap were you did not sow”.
Party faithfuls, who were dissatisfied with the imposition of aparticular candidate and
therefore threatened to work against party interest, werethreatened with expulsion. The
Nation Newspaper of March 25 reported that “ .. .alot of sentiments and intimidations
were brought into play by the president. We actually saw adifferent side of the president.
It was apparent that any governor who chose to be defiant after persuasion would be
daring themight of the presidency. The cost of drawing abattlelinewith the presidency
will betoo much for any governor to bear. So, it wasakind of duresswhich wastoo hot
toress”. However, threat asaspeech idiosyncrasy manifested openly whenthechairman
of thePDPchairmenat ardly at Ikot Ekpene Stadium said: “wewill not allow anybody to
comeand campaigninAnaangland for the position of agovernor. Should anybody tries,
heisdigging hisown grave’. Thosewho dared paid dearly for it.

Trandation

Trand ationisan operation performed onlanguages, aprocessof subgtituting atextinone
languagefor atext in another. Cartford (1978) definestrand ation as* the replacement of
textud materia inonelanguage (sourcelanguage) by equivaent textua materia inanother
(target language)” . Thisreplacement entailsthe replacement of sourcelanguage (SL)
phonol ogy/graphology by thetarget language (TL) phonol ogy/graphology equivalents.
Trand ation hereinvol vesthereplacement of asourcelanguage phonol ogy with that of a
target language phonol ogy. The sourcelanguage here might be English, whilethetarget
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language might be an indigenouslanguage or thelanguage of theimmediate community
(L1C). Dosert’s(1955) definition of trand ationiscloser to our ideaof trandation ascanvassed
inthiswork. He saystrandationis*that branch of applied science of languagewhichis
specifically concerned with the problem—or the fact—of the transference of meaning
from one set of patterned symbols, into another set of patterned symbols’. Trandation
(commonly calledinterpretation) at political rallieswasnot very popular among politicians
inAkwalbom State. A part from 2 occasionsat Oron and beno during the campaigns of
asenatorial aspirant of ACN, trandation wasrarely observed at other campaign venues.
Andthisisnot surprising, sncemost of thetime, the candidates spoke using thelanguage
of theimmediate community (LIC). Theuseof theLIC hel psovercomethe problem of
bogustrandation. For example, at arally at Ibeno, weweretold; “let’svotefor ACN,
let’sgetitright thistime” and wastranglated thus; “yak isin nwed ino udom, nti nkpo
obono k’ ubok udom”

CONCLUSION

Thiswork has hel ped to establish thereality of the existence of language of political
campaignsasanisolaivefunctiona sociolinguidicentity thet entail sthe utilization of language
tocarry out politica activitiesor functions. Therefore, thelanguage of political campaigns
isalanguagevariant used inthepolitica domain of socid network, consisting of identifiable
patternsof language use. Thismeansthat thelanguage of political campaignsisdifferent
from thelanguage of the clergy or eventhelanguageof literary discourse. The study has
aso observed that thedifferent speech templ atesin political communicationengblepaliticians
haveachoiceof different speech patternsto attend unique statusin campaign speech and
to draw large and appreciativefollowing to the party, candidatesand to themsel ves.

REFERENCES

Adeniran, A. (1987). Sociolinguistic per spectives on human communication. InUno, S. (ed.) Topical
issues in communication arts, Vol. 1. Uyo: Modern Business Press.

Ashipu, K. B. U. (1999). The proverb: arhetorical devicein public Communication. Journal of Nigerian
Languages and Culture. 6, 1.

Bell, R. T. (1976). Sociolinguistics: Goals, approaches and problems. London: Batsford

Bentalhila, A.Y and Davies, E. (1983). The syntax of Arabic French code-switching. Lingual. 59:
301-330.

Cartford J. C. (1978). Alinguistic theory of translation. Oxford: Oxford University Press.

Daily Champion, Monday 12, 2007, pg 34

Dosert, N. (1955). Machine translation of languages. L ocke and Booth: New York.

Edo, I. (2013). A Saciolinguistic analysis of political campaign speeches in Akwa lbom State. An
Unpublished Ph.D Dissertation, Department of Linguistics and Communication Studies,
University of Calabar

Fawehinmi, P. (1987). Communicating in pidginin Nigeria: Origin, problemsand prospectsin Topical
issuesin communication arts. Vol. 1; Uno, S. (ed.). Uyo: Modern Business Press.

Fatokun, E. O. (2000). A sociolinguistic approach to the study of English asa second language. In
Adeyemi Babgjide (ed.) Studiesin English language. Ibadan: Enicrwonfit Publishers.

Journal of Communication and Culture, Volume 6, Number 1, April 2015 61
ISSN: 2141-2758



Fromkin, V. and Rodman, R. (1988). An introduction to language. Orlando: Harcourt Brace Jonavich
College Publishers.

Hahn, D. (1998). Palitical communication: Rhetoric, government and citizens. Pennsylvania: Strata
Publishing Inc.

Mafeni, B. (1977). Nigerian pidgin In The English language in West Africa. John Spencer (ed.).
London: Longmans.

Olaoye, A. A. (1999). Introduction to sociolinguistics. Abuja: Ogunleye Publishing and Printing
Press.

Philips, D., Roberts, N. and Benjamin S. A. (1999). Palitical communication through newspaper
advertisement: A case of the 1999 Presidential election in Nigeria. Ibadan: Nigerian Institute
of Social and Economic Research. (NISER).

Qubein, R. (2006). How to be a great communicator. Benin City: Pinnacle of Grace Publishing.

Sahl, G. (2012). FYI: “Why isBill Clinton so Good at speaking to a Crowd?’ Accessed on July 15,
2014. www.arkancide.com

TheNation Newspaper of March 25, 2013, pg 30

Weekly Spectator, March 18, 2003, pg 24)

Journal of Communication and Culture, Volume 6, Number 1, April 2015 62
ISSN: 2141-2758



