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ABSTRACT

To remedy the situation of unemployment, underemployment and poverty in
Cameroon, the government introduces entrepreneurship programmes in
higher institutions to promote and enhance skills acquisition, ease the spirit
of creativity, self-reliance and self-independence. This work assesses the
reliability of factors of entrepreneurship intention amongst students of The
University of Bamenda in Cameroon. The population comprises all students
of the University. A simple random sampling technique is adopted to select
1700 students in the University. A structured questionnaire is the major
intsrument of data colection. A binary Logit analysis is employed on the
data collected. The results show that students’ entrepreneurship intention is
positively and significantly influenced by gender, level of education, family
entrepreneurial background and risk taking propensity. From a policy
perspective, this study concludes that there is need for the government to
promote and encourage female entrepreneurship as well as enforce the
teaching of entrepreneurship at the lower levels of education both in the
technical and general sub-systems. Finally, there is ultimate need for
government and other education stakeholders to speed up the process of
professionalization of education in Cameroon.

Keywords: Entrepreneurship Intention, binary Logit analysis, Cameroon.
INTRODUCTION

Entrepreneurship has been cons dered asameans of boosting economic growth and
job creation (Shane and Venkataraman 2000; Diaz-Casero and Jiménez-Moreno
(2009). Inrecent years, public policy hasincreasingly focused on promoting and/or
stimulating entrepreneurial activitiessincethey areregarded asthedriving forcefor
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innovation (Farrington, Roderick, Allensworth, Nagaoka, Johnson and Beechum 2012;
Brancu, Munteanu, and Gligor; 2012). In Cameroon, theformal education inherited
from the colonial mastersturned out university graduateswith job-seeking as opposed
to job creation mindsets. According to Bloom, Canning and Chan (2006), educational
assistance from the countries of the north to Africais biased toward elementary
education, creating agap in the higher education through constraint funding. In
Cameroon, whilethenet primary school enrolment ratio witnessed adight increase of
about 0.3 point inthe early 2000, the higher education sector witnessed anet decline
(International Monetary Fund, 2010). Equdly, indifficult timeswhen university sudents
and graduates cannot find jobs, self-employment and entrepreneurship have been
identified asthe best sol ution to the problem of unemployment, underemployment, and
poverty reduction amongst the youths (Neneh, 2014). To remedy this situation of
unemployment, underempl oyment and poverty amongst theyouths, the government of
Cameroon introduced entrepreneurshi p programmesin the higher education sector to
promote and enhance skillsacquisition, easethe spirit of crestivity, self-relianceand
self-independence (Ministry of Higher Education, 2010). Many have explored the
concept of Entrepreneurship and havetried to traceitslink with economic growth and
development. Theresultsfrom these studiesare mixed but mgority point toapositive
rel ationship between entrepreneurial intentions and self-employment that |eadsto
economic growth and development. Itison thisscore and othersthat thisstudy seeks
to determinethereiability of factorsof entrepreneurship intention amongst studentsof
TheUniversity of Bamenda

Concept of Entrepreneur ship

Thereareasmany definitionsof entrepreneurship asthere are scholarsor bookson
the subject. To Vukenkeng and Moti (2015), entrepreneurship rangesfrominnovation,
risk-taking, and market stabilizing forceto Starting, owning, managing and sustaining a
small business. Whilethe concept of entrepreneurship wasfirg establishedinthe 1700s,
Meyer, Libaers, Thijs, Grant, Glanzel and Debackere (2010) observed that it steadily
grow during the 1990’ s but truly emerged asalegitimate academic disciplineinthe
latter part of the 2000’s. The meaning hasalso evolved ever sincethe emergence of
the concept inacademic literature. Today, many equate entrepreurship with starting
one'sown business. Most economists believe it is more than that, regarding the
entrepreneur to be onewho iswilling to bear therisk of anew ventureif thereisa
significant chancefor profit. Schumpeter (1934) emphasizesthe entrepreneur’srole
asan innovator who markets hisinnovation. Asreported by Karol (2013), Joseph
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Alois Schumpeter a so emphasized that carrying out innovationistheonly function
whichisfundamenta in history, while accented that it isthe entrepreneurship that
“replacestoday’ s Pareto optimum with tomorrow’ sdifferent new thing” Inthisway,
entrepreneurs devel op new goods or processesthat the market demandsand are not
currently being supplied. Schumpeter (1947) focused on how the entrepreneur’sdrive
for innovation and improvement creates upheaval and change. Schumpeter viewed
entrepreneurship asaforce of “creative destruction.” The entrepreneur carriesout
new combinations, thereby helping render old industriesobsolete. Established ways
of doing businessare destroyed by the creation of new and better waysto do them.
Vukenkeng and Mukete (2014) and Vukenkeng and Badjo (2016) agree that
entrepreneurship is anecessary ingredient for stimulating economic growth and
employment opportunitiesinall societies. Inthedevel oping world, successful small
businesses arethe primary engines of job creation, income generation, and poverty
reduction.

Intrapreneur ship

Closely associated to entrepreneurship isthe concept of intrapreneurshipwhichisthe
practiceof entrepreneurshipin an aready established organisation. Intrapreneursshare
at least threefeatures. Firstly, they are proactive and have astrong desirefor action.
Inaway, they are* self-starters who do not have to be asked to take an initiative.
They sometimesusually do not even ask for permission, and may ignoredisapproval
and other negative reactionsfrom their environment about their idess. Secondly, they
pursuean opportunity without regard to theresourcesthey currently control. Somehow,
intrapreneursawaysseemtofind away. Thirdly, intrapreneurs often pursue something
that insomesenseis‘new’ or ‘innovative', that is; intrapreneurial behavioursand
actionsdeviatefromthe statusquo (Bosma, Zoltan, Autio, Codurasand L evie, 2008).

Bosmaet al (2008) consider intrapreneurship astheinitiatives by employees
inorganizationsto undertakenew businessactivities Althoughintrapreneurshipisrelated
to corporate entrepreneurship, these conceptsdiffer. Corporate entrepreneurshipis
usualy atop-down process, astrategy that management of an organisation can utilize
tofoster moreinitiativesand/or effortsto achieveimprovement from their workforce
and organization. Intrapreneurship relatestotheindividua level andisabout bottom-
up, proactivework-related initiatives of individual employees. Intrapreneurshipisa
specia typeof entrepreneurship and thus shares many key behavioural characteristics
suchastakinginitiative, pursuit of opportunity, and someeement of ‘newness . Redlly,
intrapreneurship also bel ongsto the domain of employee behaviour which can be
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regulated by corporate hierarchy. Activitiesin therealm of intrapreneurship include
opportunity perception, idea generation, designing a new product or another
recombination of resources, internal coalition building, and persuading management,
resource acquisition, planning and organizing. Key behavioural aspects of
intrgpreneurship arepersond initiative, activeinformation search, out of thebox thinking,
voicing, championing, taking charge, finding away, and somedegree of risk taking
(Kanter, 1988; Lumpkin, Hillsand Shrader, 2014)

Entrepreneurial Intention (EI)

Entrepreneuria intentionisusually considered to beformed by aperson’sattitude
towards entrepreneurship and the predominant social norms attached to
entrepreneurship in thefuture (Delmar and Davidson, 2000). Thus, theintentionto
have an entrepreneuria career before actually establishing abusinessisthefocusof
entrepreneurship because of itsimportance asastarting point for new venture. Van
Gelderen, Brand, van Praag, Bodewes, Poutsma, and van Gils (2008) point out that
entrepreneurship intention isthe primary step towardsthe creation of anew venturein
the entrepreneurial process given that the entrepreneurial process forms the
underpinningsof new organizations. Thedecisionto start anew businessisusually
assumed to be planned for sometimeand then preceded by theintentionto actually do
it. Nonetheless, in some cases, theintention isformed only shortly beforethe actual
decision, whilein other casestheintention doesnot |ead to the actual behavior (Keong,
2008). Prior studies(Van Gelderen et al., 2008; Lorz, 2011) have established that
whileintentionisastrong predictor of actual behaviour; the decision and choiceto
becomean entrepreneur and start abusinessinvolvesacareful planning and thinking
processwhichisusudly highly intentiond (Fatoki, 2010).

Hence, the stronger theintention, themore possiblethe behaviour isand hence
themorelikdy that theintentionwill becomeacatayst for action. According to Kanungo
(1999), thereis considerable overlap between entrepreneurship and innovation.
Innovationisthe devel opment of new products, new processes, new sourcesof supply,
but a so the exploitation of new marketsand the devel opment of new waysto organize
business (Szirmai, Naudé and Goedhuys, 2011). Innovation requiresthreebasic
components, namely, theinfrastructure; the capital; and the entrepreneurial capacity
needed to makethefirst two stated componentswork to achieve the market needsas
well ascommercia success (Zhao, 2001). Asclaimed by Fagerberg (2006), invention
and innovation are closely linked, and the main difference between invention and
innovation isthat theformer may be carried out anywhere, whileinnovation occurs
mainly infirmsthat need to combinesevera different kindsof capabilities, knowledge,
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resourcesand skills. Some scholars haveinvestigated the entrepreneurial intention,
interest, or propensity of students (Ang and Hong, 2000; Autio, Keely, Klofstenand
Ulfstedt, 1997; Begley and Boyd, 1989; Henderson and Robertson, 2000; Leeand
Wong, 2005; Parnell, Crandall, and Menefee, 1995; Scott and Twomey, 1988; Turker,
Onvural, Kursunluoglu, and Pinar 2005; Veciana, Aponte, and Urbano 2005; Wang
and Wong, 2004). Theapproachesof these studiesclosely overlap with thegeneral
mainstream of entrepreneurship literature. Some of them focus on personality
characteristics or personal background. Ang and Hong (2000) compared
entrepreneurial spirit of university studentsin Hong Kong and Singapore. The study
concentrated specifically on therole of some personality characteristics(risk-taking
propensity, tolerance for ambiguity, internal locus of control, innovativeness, and
independence) and motivational factors(lovefor money, desirefor security, and desire
for status), rather than the differencesin the contextual factors. Wang and Wong
(2004) explained entrepreneurial interest of studentsin Singapore based on personal
background. Thestudy reved sthat gender, family businessexperience, and education
leve aresignificant factorsin explaining entrepreneurid interest. Thestudy of Henderson
and Robertson (2000) al so provided auseful insight into perception of young adults
on entrepreneurship. The study showsthat the respondents perceived entrepreneurs
mostly intermsof their innate characteristics. However, most of them thought that
entrepreneurid traitsshould be nurtured by externa factors.

Neneh (2014) ontheassessment of entrepreneuria intention among University
Studentsin Cameroon, showed that while university students possessahighintention
to become entrepreneurs, there are however, predominantly push factors such as
unemployment, poverty and job security that forcemost of themto engagein various
formsof entrepreneurship. Also, obstacles such aslack of funding, lack of business
skills, bribery and corruption, strong competitors, high taxes, and high labour cost
wereidentified asthe main obstacl es prohibiting university studentsfrom choosing
entrepreneurship asacareer choicein Cameroon. A significant differencewasobserved
as concerns the level of entrepreneurial intentions according to gender and
entrepreneurship education.

Similarly Galoway and Brown (2002) analysed theimpact of entrepreneurship
education and found that the return oninvestment on it might belong-term rather than
immediate. Itisclear that an effective education on entrepreneurship can be afactor
to push peopletowards an entrepreneurial career (Henderson and Robertson, 2000).
Benabou and Tirole (2002) hold that an optimistic self-view isagood thing. Thisisso
becauseit makes people happier, and possibleto convince others. It equally improves
motivation to undertake projectsand persevereinthe pursuit of goas. Followingthis
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reasoning, it might be expected that more self-confident people may perceivetheir
environment morefavourably than othersand have more optimistic perspective about
their future. Therefore, if aperson hasahighlevel of salf-confidence, the strength of
the proposed link between educational support and entrepreneurial intention may also
increase. A good number of other studies (Wang and Wong, 2004; Venesaar, Kolbre
and Piliste, 2006; Akpomi, 2008; Fatoki, 2010; Yeboah, Kumi and Awuah, 2013)
have a so examined factorsthat inhibit the starting of abusiness. For example, Ooi
and Ahmed (2012) group the obstaclesto entrepreneuria intention into exogenous
factors(highinterest rate, high labour cost, strict government regul ations, tight labour
market, hightaxes, lack of government support and strong competition) and endogenous
factors(stress, fear of failure, lack of businessskill, lack of planning andlong-sighted
and excessiverisk, high operating expenses, lack of working capital/investment, fund
and lack of good suppliers). Rae and Woodier (2006) identify that the factorsthat
hinder graduate career choicesand entrepreneurship at the University of Derby are
thelack of awareness, financia uncertainty, lack of relevant working experience, limited
entrepreneurship guidance and know-how in setting up of abusinessand thelack of
confidence, crestivity andinnovativeidess.

Venesaar, Kolbre and Piliste (2006) establish that factors such asthelack of
businessidess, insufficient knowledge and skillsand fear of businessfailurearethe
factorsthat inhibit starting abusinessat the Talinn University of Technology in Estonia
Wang and Wong's (2004) study on the entrepreneuria intention among undergraduate
studentsin Singapore identified the obstacles of entrepreneurial intentionsto be
inadequate busi ness knowledge and perceived risk. Fatoki (2010) findsout that the
obstaclesto entrepreneurial intention amongst graduate studentsin South Africawere
inadequate capital, inadequate support from the government, economy, and crime.
Furthermore, Fatoki and Chindoga (2011) found that endogenousfactorssuch asthe
fear of failure, lack of businessskillsand lack of willingnessto takerisk were obstacles
to youth entrepreneurshipin South Africa.

Moreover, Akpomi (2008) examines entrepreneurship among graduatesin
bus nessmanagement facultiesin Nigeriaand found that factors such astheinadequate
preparation to face the demands of running a business, lack of take-off funds/
sponsorship and the poor attitude of Nigerianstowards purchasing made-in Nigeria
goodshinder entrepreneurial intentions. 1n addition, Yeboah, Kumi and Awuah (2013)
observethat thebiggest obstac eto entrepreneurid intention among Sunyani Polytechnic
Marketing Student in Ghanaisthelack of collateral security. However, Idam (2012)
identified thelack of higher formal education, curse of unemployment, dissatisfaction
with previous occupation, and family hardship or pressure are the push factorsfor
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entrepreneurship in Bangladesh. Similarly, Ooi, Selvargjah and Meyer (2011) report
that bus nessbackground and educetion are satistically Sgnificant determinantstoward
inclination to entrepreneurship amongst studentsin Malaysia. Onthewhole, while
entrepreneurship isimportant for progress, high growth potential entrepreneurshipis
found to be more significant inimpacting economic growth (Wong, Ho and Aution,
2005).

METHOD

This study adopted survey research design to examine the factors influencing
entrepreneurship intention among students of The University of Bamenda. The
population comprisesall studentsof the University. A structured questionnaireonthe
determinantsof entrepreneurship intention wasadministered to 1700 studentsrandomly
selected from different schoolsand facultiesinthe University. A binary Logit andysis
was employed on the data collected. Binary logit model is preferred over other
techniquesof dataanalysissuch asOrdinary Least Square (OL S) techniquedueto the
dichotomousor binary nature of the dependent variable. Binary logisticregressionis
important becauseit isableto estimatesthe probability that acharacteristicispresent.
In fact, when the Ordinary Least Squares (OL S) techniqueisapplied on abinary
dependent variable, werefer to the model asthe Linear Probability model (LPM)
which suffersfromthreemainlimitationswhich congrainitsapplicability: Non-normality
of the disturbance term, heteroscedastic, and the unbounded nature of the predicted
probabilitieswhich can exceed 1 and go below 0 and therefore viol ate the law of
probability (Models such asthelogit and the probit account for such limitations).
However, the Logit model wasalso preferred over the probit model because of its
amplicity of interpretation. Thecoefficientsof alogit regression analysisareinterpreted
asthelog odds in favour of the favourable outcome which means that a simple
exponentia of such acoefficient will providethe odd ratio whereasthat of the probit
hasno practical meaning per se. However, the coefficientsfrom the probit and thel ogit
aredmog smilar. TheBinary Logit Model isaform of dichotomousdependent variable
model which isbased on the cumulative density function of logistic distribution. The
model statesthat:

o =Ey= 1) 1 _ €

i~ -, |~ -z e —————— 1
X; 1-e4 1-e% (1)

Where
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Here, 1 - istheodd ratio infavour of thefavourable outcome (entrepreneurship

i
intention). That istheratio of the probability that anindividual hasentrepreneurship
intention asagaing the probability of anindividua not having entrepreneurshipintention.

1-p
ThenL, thelog of theoddratio, isnot only linear in X but dso linear inthe parameters.
Hence, L. iscalled the L ogit and model 3isnamed Logit Model.

Inthelogit model, 8 measuresthechangeinL, for agivenchangein X.. That
is, ittellsushow thelog oddsinfavour of entrepreneurship intention change because
of a change in the independent variables. Also, g is the log odds in favour of
entrepreneurship intention asall theindependent variablesare zero. To test for the
sgnificance of the parametersestimated, thet-gtatisticsisused. Howevey, if thesample
Szeisreasonably large, then thet-distribution convergesto normd distribution. Thus,
weusethestandard norma distribution (Z-gatigtics) instead of thet-datisticsto evaluate
thegtatigtical significance. Goodnessof fitsof themodel istested using Pseudo R2 The
estimablemodd isspecified asfollows:

El = B, + B,GEN + 5,AG + 5;LOE + 5,FEB
+ BEB+ B, ATK + B, NFA+ B;NFI + BoRTP + &

p.
Now, let L = Ln( I J:Zi S Ao X, (3)

International Journal of Economic Development Research and Investment, 28
Volume9, Number 1, April 2018
ISSN: 2141-6729



Where;

Entrepreneurship Intention: this is the dependent variable measured as a binary
variablethat is 1 if the students reported to strongly believein creating a business
venture upon graduation and 0O if not. Business intention is quite different from
entrepreneurship activities or business creation itself. It expresses the strong will
of a student to join entrepreneurship in the future.

GEN = Gender: Our first independent variable. It is captured by a dichotomous variable

AG=

LOE=

FEB =

EB=

ATK =

where 1 represents the male gender and O isfemale. In fact, gender can play akey
role in explaining entrepreneurship intention among students. In the traditional
African society, males are looked as head of the family and as such expectations
from them are high. As such, they may rarely be contended with civil service
salaries and may be more likely to join entrepreneurship as compared to their
female counterparts. So, we expect a positive sign of male gender.

Age: The age of the students is our second explanatory variable. Older students
may turn to entrepreneurship even unwillingly given that their chances to enter
the public services or to join paid jobs reduces as their age increases above a
certainlevel.

Level of Education: A categorical variable. It is postulated that the higher the level
of education the higher will be the opportunity cost of being confined in a paid
job. As educational level increases, students gain more knowledge on
entrepreneurship opportunities which may push them towards an entrepreneurial
career. So, we expect apositiverel ationship between education and entrepreneurship
intention.

Family Entrepreneurial Background: Some researches discusstheimpact of family
background factors on individual’s entrepreneurial intentions. Current researches
explain family’ impact on individual’s entrepreneurial intentions mainly from the
role modelling perspective and believe parents play animportant rolein children’s
entrepreneurial career.

Educational Background: This was captured as a binary variable with 1 referring
to technical education and 0, general education. It is highly believed that students
from the technical background are more inclined to entrepreneurship giving their
academic trait and the limited number of job opportunities for them in the public
sector. In fact, they are exposed to entrepreneurship at early stage as compared to
their counterparts from the general system of education.

Access to know-how, NFA = Need for Achievement and NFI = Need for
Independence: They depict various possible students’ attitudes towards
entrepreneurship.

RTP = Risk taking propensity: Our last independent variable. A high propensity to take

8:

risks is also considered to be an important characteristic of entrepreneurs. More
risk adverseindividual s are expected to becomeworkers, whilethe lessrisk adverse
becomes entrepreneurs.

white noise error term, which means that it is postulated that the disturbance term
follows a normal distribution.
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RESULTSAND DISCUSSION

Apriori expectation of signsof the coefficientsof variablesare presented intable 1.
Resultsfrom thelogistic regression are summarised and presented in Table 2. Foundin
thetable arethe coefficients (log odds) and the marginal effectsafter logit. Fromthe
Tableof logit regression (table 2), we have asample of 1700 respondentswith the
probability of 0.006 showing that our model isglobally significant at 1%. Theresults
presented in table 2 above show that thelog oddsfor Gender is0.692 whichimplies
thereisapositiverel ationship between male gender and entrepreneurship intention.
Said otherwise, male studentsare morelikely to have entrepreneurship intention as
comparedtofemale students. Themargind effect of 0.163 reved sthat male gender
increasesthelikeihood in favour of entrepreneurship intention by 16.3%. Thisresultis
significant at 10% andfalsinlinewiththefinding of Thrikawaa(2011) in Sri Lanka
who discovered that gender wasakey determinant of entrepreneurship intentionamong
universty students.

Also, ageisanother determinant of entrepreneuriad intentionin TheUniversity
of Bamenda. Thelog odd for ageis0.004 and the negative sign showsthat agehasa
negative relationship with entrepreneurial intention. It clearly depictsthat younger
studentsare morelikely to be entrepreneursthan older ones. Thismeansthat young
studentshaveahigher propensty or desireto ventureinto entrepreneurship than older
sudentsand themargina effect specificdly showsthat aunitincreasein agewill reduce
entrepreneurial intentionin TheUniveraty of Bamendaby 0.01 anditisnot sgnificant
especidly at older age.

Level of Education (LOE) isanother factor that determinesentrepreneuria
intention among studentsof The University of Bamenda. L OE haslog oddsof 0.418
whichdearly showsthat leve of education hasapostiverdationshipwithentrepreneurid
intention. The higher thelevel of education, themorelikely will students develop
entrepreneurshipintention. Thismeansthat when oneattendsahigher level of education,
hetendsto desiremore entrepreneurship anditissignificant at 1%. Morespecificaly,
aunitincreaseinthelevel of educationwill increasethe propensity or likelihoodin
favour of entrepreneurship intention by 0.106. Thiswork isin conformity withthe
work of Ekpoh and Edet (2011) in Nigeria. Thisoutcome can aso bejustified by the
fact that entrepreneurship courses are offered mostly at higher level of education. In
fact, it was observed that, entrepreneurship devel opment was offered in most of the
schoolsand facultiesof TheUniversity of Bamendainleve 500 or at theMagter level.
Thiscanexplanwhy higher level sudentsaremorelikely to embrace entrepreneurship.
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Family Entrepreneurial Background (FEB) has equally been identified asanother
determinant of entrepreneurid intention. FEB haslog oddsof 0.377 anditissignificant
at 5%. This shows that one's family background determines his probability for
entrepreneurial intention. According to literature, family background may include
parent’sattitude or desirefor entrepreneurship and cultura orientations. Themargina
effect for FEB is0.073 showing that bel onging to an entrepreneurial family may push
the student towards an entrepreneurial career. Therefore, FEB isvery paramount in
determining theentrepreneurship Intention of sudents. For ingtance, itishighly believed
that bamileke exhibit apositive entrepreneurial attitude and aremoreinclinedtojoin
entrepreneurship ascompared to other tribesin Cameroon. Thiscan bejustified by
thefact that most of them comefrom entrepreneuria family backgrounds. Neverthel ess,
some researchesdo not think parents’ behaviourswould set examplesto influence
children’sentrepreneurial intentions (Churchill et al, 1987). Entrepreneurs’ children
do not proportionally become Entrepreneurs (Krueger and Dickson, 1993). So, the
sgnof FEB isambiguous.

In addition, another determinant of entrepreneurship intentioniseducationa
background. Thelog odd of educational backgroundis-1.858 anditissignificant at
10%. The negative sign shows that educational background negatively affects
entrepreneurial intention. Thismeansthat peoplewithout technical or professional
educational background are more likely to look for white collar jobs instead of
participating in entrepreneurship. Therefore, increased profess ondlization of education
through technical or vocational training increasesthe probability of entrepreneurid
intention as opposed to general educationa background. Specificaly, aunitincrease
ingenera education background instead of technica and vocationd training will reduce
thelikelihood infavour of entrepreneurial intention by 0.035. Therefore, someone's
educational background isakey variable determining entrepreneurial intention.

Accessto Know-How hasalog odd of 0.138implying that accessto know
how positively affectsentrepreneurshipintention. Themargind effect coefficientis0.034
and it showsthat accessto know how increasesthe probability of entrepreneurial
intention by 3.4%. Thismeansthat thosewho haveinformeation about entrepreneurship,
advice on bus ness devel opment and management will have ahigh desireto become
entrepreneurs. However, thisfinding isstatistically inagnificant. Similarly, Need For
Achievement (NFA) haslog oddsof 0.0003 meaning thereforethat need for achievement
motive positively influencesthe chances of entrepreneurship intention. Just likeaccess
to know how, the coefficient was not significant. Need for independence hasanegative
andinggnificant effect onthelikelihood of entrepreneurship intention which showsthat
International Journal of Economic Development Research and Investment, 31

Volume9, Number 1, April 2018
ISSN: 2141-6729




the desirefor independence does not sufficiently explain students’ entrepreneurial
intention. Thisresult corroboratesthefindingsof Tong X., Tong D. and Loy (2011)
who asofound no sgnificant effect of need for independenceon entrepreneurid intention
among university students. Zhang (2002) statesthat entrepreneurial attitudeisan
individud’ stendency toward aspecific thing and environment. Itisaperson’sinclination
with persistence and consistency. An attitudeisacollection of persond traitsthat can
belearned. Because external behaviour might berestricted by asituation, an attitude
might bereflected only inthought. Depending onthemoativation of the tudentstowards
entrepreneurship, hisentrepreneuria inclination may beaffected.

Finally, risk taking propensity providesapivotal factor for entrepreneurial
intention among studentsof The Universty of Bamenda. Risk Taking Propensity (RTP)
haslog oddsof 0.855 and itissignificant at 1%. Thisshowsthat thosewho arewilling
to take businessrisk have ahigh propensity or chance of becoming an entrepreneur.
Thisisbecause entrepreneurshipisall about risk taking. In detail, theresult showsthat
highrisk taking propensity will increasethe probability of entrepreneurial intention by
0.6%. Infact, one of the key characteristics of an entrepreneur isthat heisarisk
bearer. Thisresult fallsin linewith our apriori expectation ashighrisk propensity is
necessary toinvolveinto anew businessventure. Thisresult corroborateswith the
finding of Alemu (2016) who found that risk taking propensity influences students
entrepreneurship intention in Ambo University. Risk taking isidentified asatrait that
distinguishes entrepreneurs from non-entrepreneurs and managers (Burch, 1986;
Abraham and Gurzynski, 1987; Wickham, 1998). Theleve of risk-taking propensity
of studentsmay lead to certain entrepreneurid orientations.

Table 3 presentstheresultsof theVIFtest for multicolinearity. Thisistoensure
that therewas no serious correl ation among theindependent variables. TheVIF test
for multicolinearity showsthe absence of multicolinearity becausethemean VIF (1.22)
islessthan 2.5. The Breusch—Pagan/cook—\Weisberg test for heteroskedasticity is
givenas, (1)=2.31andProb> y2 =0.2124, indicating that the probability of 2
isinsignificant. Thisway, we accept the null hypothesisof constant variance. This
meansthat our resultisvoid of heteroscedadticity Thistest he psinvaidating our estimates
and as such our results can now be used for policy recommendations.

Tablel1: Apriori expectation of Sgns
Parameters Bol Bil Bo| Bs [ Ba| Bs| Be| Bsz| Bs| Bo
+ + + + -+

Expected signs + + + + +
Source: Authors Computation, 2017
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Table2: Logistic Regression resultswith marginal effects

Variables log odds marginal effects
Con -0.777
(1.170)
Gender 0.692* 0.163*
(0.375) (0.088)
Age -0.064 -0.016
(0.127) (0.032)
LOE 0.418*** 0.106***
(0.136) (0.344)
FEB 0.377** 0.073**
(0.175) (0.034)
EB -1.858* -0.035
(1.050) (0.020)
ATK 0.138 0.034
(0.157) (0.038)
NFA 0.0003 0.000
(0.017) (0.005)
NFI -0.015 0.004
(0.021) (0.006)
RTP 0.855*** 0.006***
(0.273) (0.002)
Observations 1700 Prob > Chi sguare ()(2) (8) 0.006
LR Chi sguare ()(2) (8) 210 Pseudo R? 0.328

Source: Authors' Computation, 2017
Table3: TheVIFtest for multicolinearity

Variable VIF IVIF
Gender 111 0903
ATK 112 0.897
NFA 114 0879
RTP 115 0872
FB 118 0.847
B 120 0832
LOE 134 0.747
Age 134 0.745
NH 140 0.7123
MeanVIF 1.22

Source: Authors Computation, 2017
CONCLUSIONAND POLICY IMPLICATIONS

Entrepreneurship has been perceived by authorities of many developing countriesas
theway out towards curbing the high rates of unemployment. From this perspective,
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some countries such as Cameroon have embarked on policies geared towards
profess ondlization of education. Such policiesincludetool sasmaking entrepreneurship
auniversity requirement for graduation. Thisstudy had asmain objectiveto identify
factorsthat affect entrepreneurship intention among students of The University of
Bamenda. To realize this objective, we administered astructured questionnaireto
students at variouslevels of education. Thelogit estimation technique was used to
analysethe data. Findings revealed that students' entrepreneurship intention was
positively and sgnificantly influenced by gender, leve of education, family entrepreneurid
background and risk taking propensity. Based on thesefindings, anumber of policy
implicationsemerge. First and foremost, thereisneed for the government to promote
and encourage femal e entrepreneurship in Cameroon asthis could speed up thegrowth
and devel opment process. This can be achieved by instituting special technical and
financia support programmesfor femal e projectsthrough acompetitive process. In
addition, entrepreneurship should betaught even at thelower level of education both
inthetechnical and general sub-systemsof educeation. Findly, thereisan ultimate need
for the government and other education stakeholders to speed up the process of
professiondization of educationin Cameroon.
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