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ABSTRACT

Corporate social responsibility by banks in Nigeria tends towards finding out
the extent of the benefits derivable by the community from the activities of banks
intheir environments. Thisbecomes necessary because the banking and education
sectors like other organizations both governmental and non-gover nmental have
major roles to play in fast tracking the well-being of the society. This work
therefore aims at studying the effect of Corporate Social Responsibilities of
corporateinstitutionson their host communities: A case of Ebonyi State University
and Zenith Bank Plc. The study used qualitative data and multiple regression
techniques in the analysis. The result of the descriptive analysis shows strong
positive relationships between corporate institutions and their host communities.
The results of principal component analysis indicate that, there are two factors
whose Eigenvalues exceed 1.0. Analysis of the correlation matrix indicates that
a significant positive relationship between corporate social responsibility and
host communities in Abakaliki. The regression estimation results reveal that the
variables- monetary donation (MD) and non-monetary donations (NMD) are
statistically significant in explaining the level of host community’s confidencein
bank corporate social responsibility in Abakaliki. The hypotheses testing shows
that bank cor porate social responsibility has hel ped in boosting host community’s
confidence on bank social responsibility in Abakaliki. e therefore recommend
that since CSR is generally seen to have positive relationship with financial
performance (profitability) of banks, and cordial coexistence between the
university system and the host community, corporate management should
incorporate in their policies the practice of CSR, which should be followed up
with measures to ensure implementation.

Keywords: Corporate Social Responsibilities, Host communities, development,
Banks, University

INTRODUCTION
Corporate Socia Responsibility (CSR) can smply bedefined asthe act of taking care of
one' simmediate community. It could bethrough provision of el ectricity, pipebornewater,
building of good roadsand ensuring security inthesociety or environment whereyou are
Stuated. Theability of corporateestablishmentsor firmsto carefor itsimmediate community
iswhat werefer to associa responsibility it could bethrough monetary or non monetary
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donationsto thecommunity. Though societa expectationsfrom businessorganizationsdid
not go beyond efficient resourcealocationsand profit maximizations, yet it has changed;
modern businessesmust think beyond profit maximizationin order to beat least socialy
responsibletoitssociety at whichit operates. Corporatesocial responsibility isprimarily
regarded asthefinancia and human resourcesneeded to make significant socid investment
(Ezeoha, 2006). Corporate socia responsibility in other words, meansthat acompany
needsto beresponsiblefor itsactionssociadly, ethically and environmentally.

Socia responsibility entailsor hasto do with devel oping businesswith apositive
relationship to the soci ety which they operatein. Bank commit hugeamount of money in
undertaking CSR activitiesespecially intheir host communities. Their mgjor reason for
goinginto CSR activitiesisto bring back deposit to them from peoplein the society that
their action has affected positively. Thiswill at the end bring back profitsand returnsto
them. Educational institutions, especially thetertiary onesought to bear somelevelsof
socid responsibilitiesto thesociety that sustain their existence and operations. According
to McHugh and McHugh (1997), CSR isthe concern corporateinstitutions havefor the
welfare of the society which sustainstheir operations (Igbinedion and Ovbiagele, 2012).
Theability of most tertiary educationd ingtitutionsto deliver onthesesubsidiary objectives
definestheir socia responsibility. Giving concession to studentswho are citizen of the
tertiary indtitutionsoperating environmentsisoneway auniversity or any tertiary ingitution
exhibitsits CSR. Conducting researchesthat addressthe problemsof the operating milieu
isanother form of CSR.

Dare (2004) notesthat thereisaglobal trend towards both government mandated
and voluntary corporate disclosure of information on the environmental, labour, human
rightsand socia impactsof business practice, thisisbecause peoplehaveknownthat itis
their right to benefit from thefirmsor corporate bodiesthat isaround them or situated
around them socialy and thisright should not be denied of them. Thefirmsshould seeit as
obligationsthat they oweto the host communitieswherethey operate. Corporate social
responsibility could beviewed asasymbolicrelationship that existsbetweenafirmandall
the stakehol derswhich includethe customers, government, public, etc. Ramathan (1996)
satesthat thereexist asocia contract between the organi zation and the society. Jagyi and
Zhao (2006) agreewith the socia view whenthey arguethat organization doesnot existin
avacuum but are part of society, which createsand support them.

In modern businessworld, corporate social responsibility has been emphasized
by stakeholdersasadriving tool for successto beaccomplished. It hasbecomeanincreasing
evidenceand crucia component of overdl performanceof businessorganizationsgeneraly.
Consciousof thisconcept, ordinary citizen, potentia investorspressuregroups, politicians
and awiderangeof other stakeholdersareincreas ngly demanding organizationsto account
for their socid natura environment and economicimpact that they have on every community
inwhich they operate (Nwachukwu, 2012). Ethim (2011) defines CSR as a concept
where by acompany indulgesin continuous, responsible activitiesthat point to itsgood
intention as acorporate citizen. McWilliamsand Siegel (2001) also define CSR asa
Stuationwhereafirm carriesout “ actionsthat appear to further somesocial good beyond
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theinterest of thefirm and that whichisrequired by law. It sees CSR asvoluntary actors
by acorporate entity pursuant of social good. Thisagreeswith EU’s Green paper (2006)
on CSRwhich definesit asaconcept whereby companiesintegrate socia and environmenta
concernsinther businessoperationsand intheir interaction with stakehol derson voluntary
basis. Thehistory of corporate socia responsibility can betraced to practicesin the ail
and gassector driven by Western multinationa corporations(MNC). InNigeria, the concept
of CSR hasbeenlocaized (nationalized) to mean that corporationsare expected tofill the
gapinvaioussocid deliveries. Wheregovernment have oftenfalled thecitizensthethinking
being that after all, the corporations make their money from the patronage of citizensin
addition, thefederal government of Nigeriadecided to set up the Federal Environmental
Protection Agency (FEPA) asstipulated inAct 58 of 1988 to protect the potential dangers
that industrial activitiesmay poseto the environment and the society at large (Obeya,
1991). There have been anumber of studies on CSR but most of them arefocused on
multinational firmsand lesson the banking (and educational ) industriesand Ebonyi State
University (lle, 2004). Though various definitions have been given to corporate social
responsibility, all depends on the understanding of the concept and alsothepracticeina
particular country or environment. McWilliamsand Siegdl (2001) definecorporate
social responsibility as“Actionsthat appearsto further some social good beyond the
interestsof thefirm and that whichisrequired by law. Obi (2011) opinesthat corporate
socid respongbility wasdefined by different peopleasfollows:

I. A renowned social responsbility analyst in the Ukmallam Banker, saysitishow
companies manage the business processesto produce an overal positiveimpact
on society.

i. Theworld business council for sustainable devel opment seesit as continuing
commitment by businesses to behave ethically and contribute to economic
development whileimproving thequdity of lifeof thework force and their families
aswell asof thelocal community and society at large.

i Paul Bureke, the CEO of Nestle seesit as creating shared value and that for
businesses to be successful in thelong run, it must consider the needs of two
primary stakeholdersat the sametime; communitieswhereit operatesand the
shareholders.

According to Wikipedia(2009), corporate socia responsibility isalsoknownas
corporate responsible or corporate citizenship. Responsible businesses sustainable or
corporate performanceisaform of corporate salf regulationthat isintegratedinto business
model inaway inwhich businesseswould proactively promotetheinterest of the public
by getting involved in community growth and devel opment and voluntarily eliminating
practicesthat harm the public regardless of legality. Chandler (2001) arguesthat while
thereisno universa definition of CSR, it generdly refersto transparent businesspractices
that are based on ethica vaues, compliancewith legal requirement and respect of people,
communitiesand environment thusbeyond making profit. Companiesareresponsiblefor
thetotality of their impact on peopleand environment. CSR isameansof discussingto
what extent of obligationsbusinesses, haveto itsimmediate society. A way of proposing
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policy ideason how those obligations can bemet aswell astool through which the benefit
to abus nessfor meeting those obligations can beidentified (CSR guide) cited by(Amole,
Adebiyi and Awolga, 2012).

Principlesof Cor por ate Social Responsibility

The underlying principles behind CSR shows that companies that carry out social
responsibility activities enjoy risk adjusted above average returns. Corporate social
responsibilities embrace large principles or ideas and these ranges from corporate
governance, business ethics and sustainable devel opment through human right and
environmenta concerns. Theprinciplesidentified by Amole, Adebuyi and Awoloja(2012)
include bus nessethics, sustai nabl e devel opment, corporate governance, theenvironmental
concernson social respons bleinvestment.

Benefitsand Costsfor Companiesthat are Socially Responsible
Severa studiessuggest that firms practicing good ethicsand good corporate governance
are more rewarded by financial market while firms practicing poor ethics and poor
governanceare punishedin other words; thereiscost benefit for every actionsor decisons.
Accordingto Mandi (2002), themarket positive consequencesreward of CSR arereflected
inemployeesand customers fidelity (Amole, Adebiyi and Awolgja, 2012). Auka (2011)
summarizesthebenefit of CSRtofinancid ingtitution asfollow:

I. Improved corporateimage

. K eeping up with competition

il Increased ability to attract and retain employees

V. Reduced risk

V. Improved sdlesand customers' loyalty
Auka(2011) dsoidentifiesthefactorsthat influencethe extent of the practiceof corporate
socid responsibly infinancia indtitutionsasfollows:

I. Corporateimage

. Mord obligations

il Solving societa problems
V. Company policies

V. Pressurefrom society

Vi. Regulation compliance

With regard to the university or tertiary education system, according toAsemah, Okpano

and Ohmuji (2013), thefollowing arethe derivable benefitsaccruableto tertiary indtitutions

who engagein CSR.

I. It helpsthe academic ingtitutions concern to uphol d their goodwill

. Reflectstheva uesand normstheinstitutionsclaim to possess.

il It makestheingtitutionsto deepen their commitment to CSR at the operational
(practical) aswell astheacademic (theoretical) levels.

V. It enablesinstitutionsto competein the changing education sector and to fulfill
their missoninaworldin perpetual transformation.
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Mode of Delivery

Mode of delivery hasto do with ways of delivering social responsibility by firmsor
bus nessesto thehost communities. Thiscould be seenintwo modeswhich areasfollows-
internally and externally (Adeboyegaand Taiwo, 2011). Theinternal moderequiresthe
corporate entity to take charge of its CSR achievement implementation and externa mode
impliesout sourcing of CSR implementation to third partiesin both casesthe corporate
entitiesnormally havein-house unitsor decisionswhosedutiesinclude, to strategize plan
performance, implement, monitor and report results.

Strategic Rolesof Corporate Social Responsibilities

Corporatesocia respons bility activitieshave been posited toincludeor incorporate socia
characteristicsor featuresinto productswith no fluorocarbons or using environmental ly
friendly technologiesin achieving level sof environmental performancethrough theact of
recycling and pollution abutment, for exampl e, adopting aggressive sancetowardsreducing
emissions) and advancing goalsof community organization e.g. working closaly with groups
that havemuchtodointheareaof CSR. If they aretoremainintheever growing competitive
businessworld, inmost caseseffortsof banksto attract customersusing the CSR strategy
defeatstheorigina intention of such socia obligation and the original intention of CSR
when banks dedi cate some portion of assetsto community economic devel opment (Sethi,
2005). The banks become better, more responsible employment of disabled personsand
themobilization of staff for community servicesaswell assubsidizing costsof operations
by offering affordable servicesto their host community (Ezeoha, 2006). Thesearedrategic
rolesof corporate socia responsibilities. Thisact by banksif carried out, changesthewdll
being and welfare of the host communitieswherethey operate asthey tend to benefit from
both monetary and non-monetary donationsthat isgiven to them by thebanksand thisin
return brings back the stakehol der to them by attracting more depositsfrom the customers
or society to the banks.

Banksand CSR Investments

Emerging trendssuggest that thefinancia servicesindustriesremain an economic sector
mostly in need of proper sense of corporate social responsibility (MHC, 2004). Aside
fromtheareasof corporate social respongbility, other areasthat are peculiar tofinancia
servicesfirmsamong others bother on thelending criteria. Theseincludethe extentsto
which social and environmental benefits should befactored into the business case: the
extent towhich it should be madewithin thebanksfor businesslending that istheideaof
socia responsibility. Ezeoha (2006) positsthat financia institutionsin additionto being
involved in CSR activitiesare al so expected to usethe hugefundsthat areinvestibleand
availableto them toinfluence other involvement in CSR activities. Richard and Okoye
(2013) examinetheeffectsof corporate socia responsibility onthe deposit money banks
inNigeria. Thestudy reved sthat CSR hasgreat impact on the performance and growth of
money deposit banksin Nigeriaof which it also impactson the society by adding tothe
infrastructures and devel opment of the society. A study of Amaechi, Adi, Ogbechieand
Amao (2006), whichisin linewith Chapple and Moon (2005) research on corporate
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socia respongbility in Nigeriaindigenouspractice. Theanalysisshowsthat understanding
and practiceof CSR activitiesin Nigeriaisstill largely philanthropic and dtruistic, the
implicationisthat the understanding and practice of CSR in Nigeriadiffersfrom that of
western economieswhere CSR hasadvanced beyond philanthropy. Similarly, Ajideand
Aderemi’s(2012) study ontheeffectsof corporate socid responsibility activity disclosure
on corporate profitability showsthat banks sizeand CSR disclosure scorehaveapositive
rel ationship with bank profitability, while ownersequity hasnegative association with bank
profitability. Theimplication isthat when banks show greater commitment to impact and
improve peopl € slives, thesein return are capabl e of improving bank’s patronage and
profitability. Akindele (2011) surveysasample of four banksin astudy on corporate
socia responsibility asan organizationd tool for surviva inNigeria. Thefindingsshow that
thereisasignificant relationship between bank profitability and CSR practices.

Olayinkaand Temitope's (2011) study on corporate social responsibility and
financial performancein devel oping economies— The Nigerian Experience showsthat
CSR hasapositiveand significant relationship with thefinancia performance measures.
Margolisand Walsh (2001) citied by Olayinkaand Temitope (2011) in asurvey of 95
empirical studies conducted between 1972-2001, report that “when treated as an
independent variable, corporate socid performanceisfoundto haveapostivereationship
tofinancid performancein42 studies(53%), nordationshipin 19 studies(24%), anegetive
relationshipin4 studies (5%), and amixed relationshipin 15 studies (19%).

Keffasand Olulu-Briggs(2011) carried out astudy on corporatesocia respongbility
and financial performance of banks. The study examined thefinancial performance of
CSR and Non-CSR of banksusing financia ratiosand frontier efficiency andyss, together
with accounting information of banksin Japan, USA and UK gotten from bank-scope
database. The study also used anon-parametric linear programming techniqueknown as
DataEnvelopment Analysisto createapiecewiselinear frontier that helpsto determine
theefficiency level of both acommon and aseparatefrontier analysis. Thefinding of the
study isthat there exist apositiverelationship between CSR and financial performance.
Theimplicationisthat banksthat incorporate CSR have better asset qudity, capital adequecy,
and aremoreefficient inmanaging their portfoliosand capita. Thereare many theoriesof
corporate social responsibility. Asearlier mentioned thereisno strong consensuson a
definition for CSR, CSR has been used asasynonym for businessethicsasrelating to
environmenta policy. CSR hasa so been confused with corporate socia performanceand
corporatecitizenship.

Social Benefit Theory: Thisisreminiscent of the consideration of private externalities
associated withinnovativeactivity. Externdlity isdefined astheimpact of economic agents
actorsonthewd | being of peopleinacommunity. Pollutionisaclassc exampleof negative
externdity whileinnovation (whose benefits cannot beentirely appropriated by itscreator)
isaclasscexampleof positive externaity whilethosethat accrueto the company may be
high, thesocia returnstoinnovations (through the creation of new improved productsand
processes) may be greater when firmslink the provision of apublic good to the sale of
their (private) products(e.g. eco-building). The propensity of banksto engagein strategic

International Journal of Economic Development Research and Investment, Vol. 6, No. 2, August 2015 31
ISSN: 2141-2731



CSR depends on two factors: the intensity of competition and provision of CSR.
Undergtanding that therel ation between abank affect thewd | being of itshost communities;
the CSR phenomenon requires that wetakeaccount of other stakeholderswhich comprise
of customers, employees, governments, suppliers, tax payers, community group and ociety
atlarge.

Legitimacy Theory: Again another theory isthe L egitimacy theory that isderived from
the concept of organsational |egitimacy, which hasbeen defined by Dowling and Ptefer
(1975) asacondition or statuswhich exist when an entity’ svalue system iscongruent with
the value system of thelarger socia system of which theentity isapart. When actual
disparity exists between thetwo value systems, thereisathreat to the entity. L egitimacy
theory positsthat organization continually seeksto ensurethat they operate withinthe
bond and normsof their respective societies. In adopting alegitimacy theory perspective,
acompany or firmwould voluntarily report on activitiesif management perceived that
those activitieswere expected by the communitiesin which it operates (Deegan, 2002).
Thistheory relieson thefact that thereisa*” social contract” between acompany and the
society inwhich it operates (Deegan 2000; Mather 1993). Whilethereisno generally
acceptable theory for explaining CSR disclose practice, recent research in the CSR
interactive has primarily relied onlegitimacy theory (Deegan, 2002). Indeed it issaid that
legitimacy theory isthe most widely used theory to explain environmental and social
disclosure (Campbell, Craven and Shrves, 2003).

The Sakeholder Theory: From our review inthisstudy, thereisno doubt that itisvery
relevant that stakehol derstheory isused which holdsthat businessorganizationsmust play
an activesocid roleinthe society inwhichit operates. Freeman (1984) cited by Amole
Amole, Adebiyi and Awolga (2012) assert that managers must satisfy a variety of
congtituentse.g. investorsand sharehol ders, Employees, customers, suppliers, publicand
local community who caninfluencefirm outcome. Thisview accordingtoit, isnot sufficient
for managersto focusexclusively on the needs of stakeholdersor theowner of it can be
beneficia for thefirmto engagein certain CSR activitiesthat non-financia stakeholders
perceiveto beimportant otherwise, those groups might withdraw their support. Duetothe
fact that stakeholdersgroup vary fromfirmtofirm, CSR should begin with identification of
stakeholdersfollowed by finding the strategy to satisfy and harmonizetheir expectations.

METHOD

Thisstudy adoptsthe survey research design. A convenience sampling techniquewasused
to bring down the population of the study. Thereason for thisisbecauseusing the actua
population sizewould haveresulted to avery large sample size. The sample of the study
wasthen based on first 100 target respondents, which are made up of 50 members of
staff from each of EBSU and Zenith Bank. A correlation test and regression analysiswas
used since sample statistics was obtained so as to estimate a population parameter.
Correlaion dtatisticsisabranch of statisticsthat assumesthat datahave comefromatype
of probability distribution and makesinference about the parameter of thedistribution. In
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thequalitativeresearch analysis, thereason product moment correlation techniquewill be
used, isto establish therel ationship between thefirst round and the second round responses
of theinstrument administered. Thisimpliesto determinetherel ationship between the
independent and the dependent vari ablesdescribed above. Thedataarefrom questionnaire
administered to Zenith Bank Staff and EBSU Staff in Ebonyi State. The data gathered
from the questionnaire are tabul ated into two separate sheets each for bank employees
and EBSU Staff (customers). Thisdataisanayzed by using agtatistical software package
known as Statistical Packagefor Socia Sciences(SPSS 15 version). Hypothesistesting
isperformed onthebasisof regresson andyses. Smilarly, correation analysisisperformed
to check theintensity of association between the variables of the study. Finally, factor
analysisisconducted to testify the patterns of relationship among the dependent variable
and independent variables.

RESULTSAND DISCUSSION

Fromtable 3, 6.67% of the respondents have between First School Leaving Certificate
and West African Examination Council Certificate, 10% haveNationa DiplomaCertificate,
50% have between Higher National Diplomacertificatesand Bachelor of Scienceor its
equivalents, while 33.33% have between Masters of Science/Masters of Business
Administration and Doctorate degree. From table 4, 17.86% of the respondents have
between First School Leaving Certificate and West African Examination Council, 25%
have Nationa Diploma, 53.57% have between Higher National Diplomacertificatesand
Bachelor of Scienceor itsequivalents, while 3.57% have between Masters of Science/
Mastersof BusinessAdministration and Doctorate degree. Therelationships betweenthe
variables(dependent and independent) wereandyzed using regresson andysis, correlaion
anaysisand factor analysis. Thedependent variables, * Y’ hasonefactor represented by
‘A’ with Host Community (HC,). While the independent variables (B) have factors
represented by ‘B’ with component asmonetary donation (MD,) and Non-monetary
donation (NMD.,). In order to eliminate possible errors, datacollected were edited, coded
and tabulated based on their frequency distribution.

Also themean, variance, standard deviation and coefficient of variation of the
distribution were determined asshown ontable 5. Using the 5-point likert scaleof 5, 4, 3,
2 and 1inthequestionnaireresponses, meansscore of 3 and abovewererated aspositive
whilethose below 3 mean scorewererated asnegative. From table 6 bel ow, the dependent
variablewhichisHost Communities (HC) hasamean score of 0.804, standard deviation
of 0.142 and variance of 0.020. Monetary donation (MD,) and Non-monetary donation
(NMD.,) aretheindependent variablesin theresearch. They account for amean score of
0.706 and 0.823 respectively and standard deviation of 0.154 and 0.169 respectively.
Table 6 explainsthe descriptive stati stica anays sbetween the dependent variableand the
independent variablesusing mean, Sandard deviation and variance. Thedescriptiveandyss
shows strong positive rel ationshi ps between dependent and independent variables. The
researchincorporatesfactor anadyssascriteriafor vaidity. Confirmatory factor andysisis
used for the measurement criteriabased on other studiesreated to bankscorporate socia

International Journal of Economic Development Research and Investment, Vol. 6, No. 2, August 2015 33
ISSN: 2141-2731



respongibility. The samemethod of andysisisconducted to identify thestrongest underlying
factor of theindependent variable (bank corporate socid responghility) on host communities
inAbakaliki. The Eigenva uesand sum of squares|oadingsfor thefactorsaredisplayed on
table 7. Theresultsof principal component analysisindicatethat, there aretwo factors
whose Eigenvaluesexceed 1.0 (table 7). The Eigenva ue of afactor representsthe amount
of thetotal variance explained by that factor. Thetwo factorsidentifiedinthisstudy explain
58.45% of thetota variance. Thefirst factor explained 39.92% of thisvariance. Smilarly,
the second factor explains 18.52% of thetotal variance. The percentage of variance
combinesfor succeeding unknown variablesto make up 100 % variance. Theresearch
incorporatesKaiser’scriterion and Cattell’ sscreetest to extract thefirst two factors.

Accordingto Kaiser’scriterion, factorswith Eigenvaluesof 1.0 and greater than
1.0areextracted for further investigation. Two factorsareidentified for thefactor analysis
using the Eigenvaluecriteria(r = 0.177). Thevariableshold apositive correlation at a
significancelevel of 0.05. Thevalue showsthat bank corporate socia responsibility has
hel ped in boosting host communities confidence on bank corporate socia responsbility.
Analysisof the correlation matrix indicatesthat independent variableshasasignificant
positiverelationship between bank corporate socia responsibility and host communitiesin
Abakaliki (table8). The positiveresult impliesthat host community’s (EBSU) perception
towardsbank corporate socia responsibility ishigh. Theresultsasoindicatethat thereis
astrong, positive correlation between the two variables: monetary donation and host
community (r = 0.531). Theresult aso showsthat non-monetary donationsisfound to
haveasignificant postivereationship with host community (r = 0.604).

On the hypothesisthat monetary donations have no significant effectson Host
Communitiesin Abakaliki, the results show that monetary donations have acoefficient
vaueof 0.106 andsgnificanceleve of 0.000, whichiscong stent with theresultsexpectation.
Thisleadsto the acceptance of the hypothesisthat there exist no positiverelationship
between monetary donationsand host communitiesin Abakaliki. Thismeansthat the
introduction of monetary donation hashel ped in boosting host communitiesconfidenceon
corporatesocia respongbility inAbakaiki. In order to test the hypothesis, the study used
linear regression andysistofind out therelationship and intensity on how each independent
variableaffect host communities. The dependent variableand theindependent variables
areaggregated for dataanalysisand are entered for regression analysis. Thevalueof R
sguared (goodness of fit) is0.785 or 0.79 approximately. Thevalueof R squared shows
the portion of dependent variable explained by theindependent variables. Thescorefor R
squaredissignificant at 0.0001 level, which showsthat thefindingsare statistically robust.
Theestimation resultsreved stheat theexplanatory variablesjointly account for gpproximately
78.46% changein host community. The Durbin Waston statistic of 1.738 showstheabsence
of auto correlation. The estimation results show that the variables- Monetary Donation
(MD) and Non-Monetary Donation (NMD) arestatistically sgnificant inexplaining the
level of host community’ sawarenessof bank corporatesocial responsbility inAbakaiki.
Onthenull hypothesi sthat non-monetary donations have no significant effectson Host
CommunitiesinAbakaiki, theregression result showsthat theNMD coefficient valueis
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0.284 and the p-valueis 0.0000 which meansthat it issignificant. Theresult showsa
strong positive rel ationship between non-monetary donation and host community in
Abakaliki. Based onthis, thenull hypothesisisreg ected whiletheadternative hypothesisis
accepted with aconclusion that thereis significant positive rel ationship between non-
monetary donation and host community in Abakaiki.

Table 1: Frequency Distribution of Sex for EBSU Staff

Sex Frequency Per cent Cumulative Per cent
Made 2 66.67 66.67
Femde 10 333 100

Total K0 100

Source: Field Survey, 2015.
Table2: Frequency Distribution of Sex for Zenith Bank Staff

Sex Frequency Per cent Cumulative Per cent
Male 24 8.71 8.71
Femde 4 1429 100

Total 28 100

Source: Field Survey 2015.
Fromtable 2, 85.71% of the respondentswere male, while 14.29% werefemale.

Table 3: Frequency Distribution by Education Qualification for EBSU Staff

Leve Frequency Percent Cumulative Percent
FSLC-WAEC 2 6.67 6.67

ND 3 10 1667
HND/B.Sc 15 50 66.67
M.Sc/MBA-Ph.D 10 3333 100

Total 30 100

Source: Field Survey, 2015.
Table 4: Frequency Distribution of Education Qualification for Zenith Bank Staff

Leve Frequency Percent Cumulative Percent
FSLC-WAEC 5 17.86 17.86
ND 7 5 42.86
HND/B.Sc 15 5357 %643
M.Sc/MBA-Ph.D 1 357 100

Total 28 100

Source: Field Survey 2015

Table5: Mean, Variance, Standard Deviation and Coefficients of Variation of Responses

QuestionnaireM ean Variance Sandard Coefficient of Items
Deviation Variation

1 04 0.87 0.197 457
2 06 02 0.116 455
3 01 03 0.166 452
4, 07 005 014 450
5. 06 195 0187 452
6. 08 18 0.158 455
7. 04 0.19 0.186 449
8 08 049 014 457

Source: Author’s Computation 2015.
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Table 6: Descriptive Statistical Analysis

Variables Mean Standard Deviation Variance
HC 0.804 0142 0.020
MD 0.706 0154 0.024

NMD 0823 0169 0029
Source: Author’s Computation 2015

Table7: Tota Variance Explained

Variables Initial Eigenvalues Extraction Sums of Squared Loading

Total  %of variance  Cumulative%  Tota  %of variance  Cumulative %
HC 0317 5280 100 MD 23% 39929 30929 23%
30929 39929

NMD 1112 18526 58455 1112 18526 58455
Source: Principle Component Analysis

Table8: Correlation between Factors of Bank Corporate Social Responsibility and Host Communities

Variables Pearson Correlation(r)  Significance (2-tailed)
HC 0.203 0.013
MD 0531 0.000
NMD 0.604 0.000

R isPearson correlation coefficient
Correlationissignificant at the 0.05 level.

The empirical data associated with this regression results are as stated below;
Variable Coefficient Std. Error t-Statistic Prob.

C 0.232234 0.078055 1.376167 0.0000

MD 0.106182 0.056789 0.115231 0.0000

NMD 0284232 0.067426 0.342145 0.0000

R-squared 0.784647 Mean dependent var ~ 12.22381
Adjusted R-sguared 0.754352 S.D. dependent var 4312310
S.E. of regression 3528592 Akaikeinfo criterion 5563931

Sum squared resid 1992153 Schwarz criterion 5812627
Loglikelihood  -5342128 F-statistic 3467704
Durbin-Watson stat 1738021 Prob(F-statistic) 0.000000
Source: E-View 4.0

CONCLUSIONAND RECOMMENDATIONS

The practiceof Corporate Social Responsibility asaconcept entail sthe practicewhereby
corporate entitiesvoluntarily integrate both social and environmental upliftmentintheir
bus ness philosophy and operations. Banksin Nigeriaareaready doing alot intheareaof
CSR, providing scholarships, sponsoring educationd trips, donating food itemsand clothing
to orphanages, sponsoring sports competitionsand so on. But still, more can be done.
True application of CSR in banks can be of immense benefits, and lead toincreasein
profitability for the bank inthelong run. Wetherefore conclude that CSR practice by
Zenith Bank of NigeriaPlcAbakaiki branch hasredlly contributed to thehost community
using Ebonyi State University (EBSU) asacase study thereby attracting quaity customers
andinvestors. Inlinewith the objectives of the study, thefollowing recommendationsare
mede:
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1) SinceCSRisgenerdly seento havepositiverdationshipwithfinancia performance
(profitability) of banks, bank management should incorporateintheir policiesthe
practice of CSR, which should be followed up with measures to ensure
implementation.

2 There should be areorientation among banks (companies) in Nigeriato adopt
CSR asmere philanthropy. Banks should be educated on the benefits of adopting
thispracticeto enablethem ook beyond the short run cost and target thelong run
benefits. The society should aso be educated on thisobligation which companies
inther environment owethem, and how to follow up their demand.

3) There should beregulation on corporate institutions asto the minimum annual
financial commitment to the host soci ety expected of them, and they should be
made to see CSR not just in the aspect of philanthropism but asthe concept of
givingtothesociety what it takesfromit.

4) Finally, the society should be educated on thisobligation which companiesintheir
environment owethem, and how to follow up their demand.

5 The academic community should explorethe operating environment to identify
possible problemsand proffer workablesol utionsby way of paingtaking researches.
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