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ABSTRACT

Vhembe district is rich in legendary stories that have not been heard by many
people or recorded. Developed countries such as the UK, China, Austria and
Puerto Rico have legendary stories that have been marketed to outsiders as one
of the strategies for generating income and hence contributing to the economic
devel opment of those countries. This review therefore investigated the possibility
of the commercialization of Vhembe legendary stories.
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INTRODUCTION
Theworld economy ispropelled by thereplay of history. Inthered lifesituation, the past
events, performance, activitiesand concern are used to design and planthefuture. That is
to say that the future cannot be designed if the past is not taken into consideration. A
legendary story isastory wherethe charactersor things spoken about show thingsthat are
beyond human understanding. The story has, according to history, taken place. Such
storiesmost often arefull of thingsthat the human mind cannot comprehend. Musehane
(1987) assertsthat 'legends are storiesabout old days happenings, whereinalegend, as
"atraditional narrative, frequently involving kings, heroes, or other important personsare
presented astrue”. The Oxford Dictionary (n.d:693) definesalegend as"acoll ection of
livesof saintsor similar stories; traditional story popularly regarded ashistorical, myth,
such asliteratureor tradition™. Sometimes, the detail saredifficult to confirm, but usualy
the story names peopleand identities. Legendsare prose narrativeslike myths. They are
not only historical records but also include historical personagesand facts'. Fromthe
foregoing, it can be deduced that legendary stories:
€) Happened along timeago
(b) Tak about human beings, kingsand heroesor heroines, including important persons
(© May betrueor untrue
(d) Arehigtorica and mythical
(e Areincomprehensible, irrespective of being human
Legendsand myth actually overlapintheir classification. Myths have godsas principal
characters, and their purposeisto explain sacred beliefs. Legends, on the other hand,
focuson humans. Their purpose oftenisto explain or glorify the ancestral history of a
group. Mythsand legendsoften overlap, and both may beformsof literature. Every nation
haslegendary stories. Wehave Greek legendary stories. Itisbelievedthat Iliad, for example,
interweavesmythsof the Greek godswith legendsof Greek and Trojan Kingsandwarriors.
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Just to name afew, Greek gods existed and the Greeks regarded them astheimmortal
controllersof natural forces, which were suitably departmentalized. Zeus, asaweather
godwasknown by such cult titlesas M armites (Stormy) and Casemates (Striker), andin
timesof drought his mountain shrineswerevisited. Poeiden wasgod of sea, Hadesor
(Pluto) of the underworld; Demeter was goddess of Harvest, Hera of Marriage, and
Athenaof courage, Craft (Ergane), and Victory (Nike), Appelo visited men with plagues
or aternatively sanctionspurifications.

According to Homer and other Greek epic poets, King Priam’'s son Parisbrought
Helen, thewife of King Mendlausof Sparta, back to Troy with him. Torecover Helen, the
Greeks sent an expedition to Troy under Agaememnon, brother of Menelaus. Thewar
lasted 10 yearsathough thefirst 9 years seem to have been indecisive. Only inthe 10th
year after Achililleshad killed Hector, the grestest of Trojan warriors, were Greeksassured
of victory. Using astratagem deviser by Odysseus, the Greek feigned retreat; the Greek
fleet sailed out of Sight, leaving behind asa”gift "the Trojan Horse. Insdethelargewooden
horsewas concedl ed asquad of Greek soldierswho had been dragged into the unsuspecting
city under the cover of darkness. They emerged and opened the gates. After the Greek
fleaquietly returned, thesol diersentered Troy and agreat daughter followed. Many Trojan
women, including membersof theroyd family, werecarried of into captivity. Thework of
the 19th archeol ogist Heinrich Schlimann showed the story of thewar was probably based
on historical eventsof theearly 12th century BC. Some scholarsbelievethat the Trojans
were L uwian-spesking peoplewho cameinto conflict with the Mycenaean (Greeks Grolier
Academic Encyclopaedia, Vol 19, 1989)

Homer may well havedrawn on accountsof an actua siegeof Troy. Similarly, the
variousversionsof theromance of King Arthur and the Knights of the Round Tableare
actudly built around alegendary Britishleader. Thestory told about King Lear isessentidly
thefolktale"Lovelikesalt". Although the Pied Piper of Hamelin has becomefamous
through literary treatment, many other European townshaveasimilar legend of apiper
who lured their children away. What other nationsdoissdll these storiesto outsiders, such
astourigts. If onevisitsthese countriesasatourist, onewould be showed around by tour
guideswhowill explainthehistory of thecountry, leading to affinity to such culture. Tourigts
depend on the narration provided by thesetour guides. Tourists pay alot of money after
their day travels. Beforethey retireor get totheir respective hotels, they areentertained at
dinner tables, where such storieswould betold by locals. The V havenda, like other nations,
havelegendstoo. Whenthey aresitting withtheyouth around afire, old peopletell stories
of old happenings. Such usageisof supremeimportanceto aMuvenda child.

Vhembe Didtrict isknown asthe hub of thelegendsin Limpopo Province, South
Africa. Itisan areawherethe Councillor. Falaza Philemon Mdaka, Executive Mayor of
VhembeDistrict Municipality, informsvisitorsinVVhembethe hub of thelegends(n.d:01)
that people are welcome to the beautiful region. It isaplace where one will have an
excellent oversight into the many servicesand attractionswhich V hembe peoplecan offer.
Accordingto Vhembe (nd:01), "thisistheland of legendswhereahistory dating back
morethan 600 yearsisever-present at the many archaeol ogicd stessuch asMapungubwe,
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Dzataand Thulamela Theregionisanided locationfromwhichtoenjoy themany attractions
withintheregion.” Themany vistors, who prefer to chooseVVhembeasaholiday destination,
do so to escape the more crowded | ocations closer to urban concentrations, to enjoy the
tranquility of thisspecia mountain environment. Themountains, which support anenormous
diversity of natureand natura beauty, will holdthevistor enthralled”, Vhembe-The hub of
thelegends (n.d:09). Among the featuresthat Vhembe boastsisthe Fundudzi Sacred
Lake, whichisashort distanceto the north of the Zoutpansberg, whoselegendary nature
can captivatetouristsaswell.

L egendary natur eof theFundudzi Sacred L ake

L ake Fundudzi islocated in the Soutpansbergin the VhembeDistrict. It isfound onthe
eastern side of theroad that connects Musina. According to Van Warmelo (1989), the
lakeisused asthe Zwitungul o derived from the verb --tungulaany object associated with
ancestral spiritsor cult, especialy, heirloomshanded downinthefamily and used inthe
rightsto makelibations over them, or to wear asaprotective amulet, of theinhabitants.
Thislakeisthezwifho derived from theverb -fhagive at asacred place of the Tshiavha
clan. Thelakeislegendary because of thefollowing aspectswhich distinguishesit from
other [akesin the continent.

Fig 1: Mutale River Water floats on the lake
Onthebank of Sacred Lake Fundudz From: Vhembe: The hub of thelegends (n.d: 05)

Itisgeneraly believed that thewater of theMutale River floatsthrough the sacred
lake. Water from other rivers, if poured in one utensil, would mix and no onewould be
ableto distinguishwater from eachriver separately. However, thewater fromtheMutale
River doesnot mix with that of the sacred lake. Mutaleisknown to beariver whichfloats
over the sacred |ake hence-talafloat or swim. Water from the sacred |akeisthicker than
that inthe Mutale River; hence Mutal e water floats on the L ake Fundudzi. Some people
believethat Muta erefersto Metal/lron/Copper River, derived from Shonaword which
referstoiron; smelted ore, and luralewire. Many peoplewithinthelocality wherethe
Mutale, know it asariver which floatsover the Sacred L ake Fundudzi.
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Fig. 2: Sacred Lake Fundudz at a distance From: Vhembe-The hub of the legends (n.d:05)
Supernatural things: Thelakeisalso known for itssupernatural powersabout things
happening initssurroundingswhichareknowntotheinhabitantsof theDidrict. Itisbelieved
that during thenight atshikonadance could be heard in the sacred |ake. However, the
dancesareinvisible. When people proceed to thelaketo takeal ook, it stops. Thisisa
sacred place of theV havenda.

Visitingthe sacred lake: Itisbelieved that if anyonewantsto visit the sacred lake, such
aperson should report to thelocal mahosi. If that isnot done, it isbelieved that bad luck
would befall that person. It isalso believed that agroup of whites oncevisited the sacred
lakewithout reporting their mission to themahos. Thevisitorsworked thefirst day'sshift
and knocked off, hoping to restart their work thefollowing day. After they had retreated to
their tents, aloud noise made by whirlwind at night was heard. When thewhiteswoke up
thefollowing morning, they found all the polesof thefenceremoved, asif they had not
doneany work. They could not believeit. They resumed their work again, and knocked
off asusua. When they returned to work thefollowing morning, they found everything
uprooted. Theloca peoplehad to inform thewhitemen that the placeis sacred and should
not befencedin. Todate, until thelocal mahos Netshiavhaand Netshi tangani areinformed
and they in turn speak to the godsrequesting permission to visit thelake, one cannot just
gothere. Sometimespermissionisnot given. If itisnot given, visiting thelake hasgrave
consequence. If any personinsistson doing o, it isbelieved that bad luck may befall the
person. Whoever visitsthe lake does not leave at will. The person hasto perform some
kinds of rituals to appease the gods. Before one leaves the |ake, one should -kodola
(stand, bent forward with protruding buttocks, hence the other namefor Fundudzi is
Dzivhal/a Nyankodolela) referring to theritual performed before oneleavesthe sacred
lake.

Digtinct Speciesof Fish and Crocodiles: Thislakeisinfested with numerous speciesof
fish. Itisbelieved that some of thefish speciesarenot foundinmost locd rivers. Thereare
also crocodiles. Thesecrocodilesarenot likethe onesin other local rivers. Thecrocodiles
inlocal riversdevour human beings, beasts, goatsand dogs. However, in Lake Fundudzi,
peoplefind crocodileswith various speciesof fish. The startling thing about the crocodiles
inthislakeisthat they are not harmful. What isnot knowniswhether these crocodileseat
thefishinthewater, making them uninterested in animalsand people?
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The Disappearance of Thohoyandou: Another example of a Vhavendalegend is
centered on Thohoyandou (translated as elephant's head). According to thislegend,
Thohoyandou (el ephant's head) went away at night while otherswere adeep. Hisways
aredifficult tounderstand. Many think that heisRaluvhimba(namefor Godin Tshivenda).
Otherssay Thohoyandou (el ephant'shead) returned to V huka anga (countriesinthenorth).
What isclear isthat he could not have returned to countriesfrom which heran away.
Some people say hewent away at night, past Vuvha (name of acountry north-east of
LouisTrichardt). It isbelieved that he passed beside Hamasia (a place east of Louis
Trichardt, but south of the Thohoyandou, capital city of Venda), until he reached the
mountain of theVhafamadi and crossed the Great L etabaRiver (today known as Tavha).

Itissaid, hedid not go there alone but he went with asmall group of people.
Thosewho followed histracksrealised that thetracks stopped at Ha-Magoro (nameof a
country near an areacalled Masakonain Venda), wherethereisasmdl mountain. Itissaid
that those who followed him returned with nothing. They reported that where thetracks
stopped, they found an anthill covering thetracks. They tried to trace histracksfurther but
they perambul ated in thewildernesswithout finding anything. To thisday, nobody knows
where Thohoyandouis. The abovelegendislikethat of Mosesof thebiblical era. The
narrator believesthat what herelatesisthe narrated aspect.

P3P el gl e e

Fig 3: Mount Magoro Photo by Prof N. M. Musehane

L egendary natur e of Ngomalungundu: Ngomalungundu was adrum owned by the
V havendapeople. They used thedrum to protect themselvesfromtheir enemies. Itissaid,
that drumwas not supposed to touch the ground. When they rested, they hung it onthe
branches of atree. When the enemieswanted to attack the Vhavendapeople, itissaid
they would beat the drum. Its sound made the enemiesfall adeep. When they did, the
V havendapeopl ethen took their weapons and killed them. The power of thedrumwas
knownto all the Vhavendasenemies. Dzivhani (1958), in hiswork entitled Mahos a
Venda(Rulersof Venda), gives legendspowersof the Ngoma ungundu (drum possessed
with supernatural powers). According to him, Ngomalungundu has supernatura powers
that helped the VV havendapeople conquer other tribesor nations. Hefurther indicated in
thesetrandationsthat in the evening the brother to thekhos (ruler) would stand up and
dances, holding spears, bowsand arrows. Hewould stick the spear into theground, and
pointitinall directions. Hewould then stick it into theground againand lick it with his
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tongue. The drum would frighten people. People werefrightened by thisbecauseif the
drum was beaten, it summoned Dimbanyika's (hame of one of theold rulers) heart. The
name of the drum was called Ngomal ungundu (drum with supernatural powers). When
beaten, peopl€e's consciousness would be broken and they were conquered. When a
legend iscommunicated by the old generation to the young, it encouragesthemto be
enthusagticinwhat they aredoing. Theyouthswant toimitatetheir forefathersin defending
themsdvesagaing theenemies. Legendary storiesgive encouragement and hopeof victory.

L egendary natureof thePhiphidi Waterfalls

PHIPHIDI WATERFALL
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At the entrance gate of Phiphidi Waterfall Photo by Prof N. M. Musehane

Phihidi Waterfallsisfound at the Mutshundudi River. It isknown for the phiphili
yamadi derived fromtheverb stem - pilimuwa (bank, asof ariver; embarkment). Itisa
sacred place of theVhavendaclans. Itisbelieved that sometimes one can hear the sound
of malombo cult drumsplaying. Sometimes, asalemporedressisfound left ontherocks
to dry, but it vanisheswhen aperson movescloser toit.
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Phiphidi waterfallsduring thedry season. Photo by Prf N. M. Musehane

Value of legendary stories
Legendary storiesare pricelessfor tour guides, touristsand society at large. A tour guide
can become asource of information. Knowledge can be preserved, for example, in book
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form, so that anybody who wantsto follow thistrade can accessit. Thestoriescanasobe
exported asvideo, DV Dsand CDs. Also, weareliving in an eraof knowledge search.
Many peoplecanvist thesesitesin an attempt to learn more about thelegendary storiesof
thearea. Such places enabletouriststo cometogether to while away time; they promote
nation building and creste an atmosphere of togetherness after along day'swork. Itiseasy
for atour guideto speak about thingshe/she knowswell. Legendary storiescan createa
group of resourceful peoplewho would tell these stories. Thiscan helpinmaintaining
group cohesion. Thisinturn can bring together all members of the society who like story
telling asameansof entertainment. Furthermore, story-telling can helpin the devel opment
of listening and imparting both listening and speaking skills. Also, it can helpin nation
building and in teaching one group to appreci ate what bel ongsto another. Legendscan be
sold, bothto touristsand locals. Thiscan beachieved if story-tellingisincorporatedin the
curriculum of theingtitutionsof higher learning asacourseof study.

The course could include some of thefollowing related subjects, which would
assistinthetraining of aquality story teller: language and law, law of copyright, law of
defamation, anthropol ogy, history and heritage. L anguage study would equip tour guides
with skillsto communicate or explain stories, law would equip onewith knowledge of
regulating story telling, and law of copyright would assist onewith ownership of thestory
concerned. Law of defamation would teach oneto know which storiesare defamatory or
blasphemous. Anthropology, onitspart, isascience of man which bringstogether those
disciplineswhose common aimisto describe man onthe basis of biologica and cultural
characteristics. After successful completion of the course, aprospectivetour guide or
story teller can be used to assist in tourism activities. These persons must be conversant
with different legendary storiesof theregion. Specialization could be considered. Since
Vendaisavast area, aguide could specidizeinapart of it, asone cannot study everything
inthearea. Villagerscould a so beencouraged to record legendary and historical happenings
for commercia purposes.

CONCLUSION

The information about the country's culture is often unappreciated by local people.
Commercialization would eradicate the negative attitudes and | essen the perception that
foreignissuesare better than local ones. Hence, thereisneed for knowing local issuesare
important and one need not haveto go abroad to get it. If Mapungubwe and Thulamela
arecommerciaized, thiswould contributeto the boosting of theeconomy of the country.
Mapungubwe 'thrived asatrading centre from approximately 900AD to 1300AD, with
well- established traderoutes. It flourished from SouthernAfrica interior to the Eastern
African Swahili coast at |nhambane and Sofala(Mozambique). Arabian, Indian Chinese
and Egyptian traders, who camein search of ivory, copper, iron and gold, provided a
regular market for these products, which weretraded for glassheadsand clothing' (Vhembe,
Thehub of the L egends.09). Commercialisation of legends would make story-telling a
profession, something that was not thought of before.
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